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CONSISTENT! 


Dear a fi ter year, we plan and produce more annual 


reports than any other organization in the field. 


Dear after year, the great majority of our clients 


—_ naaw idee. ae vie Be (Cee Se) ae 


continue to retain Geffen, Dunn & Company 
to prepare their annual reports and corporate 


brochures. 


Our Services and facilities include policy analysis, 
planning, copy writing, art and layout, and 


printing by offset or letterpress. 


For specimencopiesof annual reports and cor- 


porate brochures, write on your letterhead to: 


(GEFFEN, DUNN & COMPANY 


Specialists in the preparation of annual reports and corporate brochures 


Port Authority Building 
76 NINTH AVENUE +» NEW YORK 11, N. Y. 
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FOUNDED BY OTTO GUENTHER IN 1902 


The Financial World was established to diffuse the truth about investments, has con- 
stantly maintained this attitude, and will continue to do so, confident in its belief that 
as long as it clings to this ideal it can count upon the support of the investing public. 
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the material 
that has doubled its life-span 





@ In 1901, when the United States Steel 
Corporation was founded, the average life of 
all the many kinds of steel products in 
America was 18 years—according to esti- 


Today, similar methods of study indicate 7 
that the average life is more than 36 

f years. In other words, steel, on the aver- 

age, lasts twice as long today as it did at . 

the turn of the century. 


There are many factors responsible 


| purities which make steel susceptible 

to rust. Another is the improved proc- 
esses for coating steel with tin, zinc, 
vitreous enamel and other materials 
highly resistant to corrosion. Still 
another is the great strides made in 
the development of rust-resistant 
paints and lacquers. Most impor- 
tant of all is the development of 
the corrosion-resistant alloy steels, 
together with the remarkable re- 
finements of steel manufacture 
and the rigid tests that steel prod- 
i ucts must pass before leaving the mills. 

United States Steel has long been one 

of the leaders of the steel industry in 
the research and development work 
that has made possible this constant 
lengthening of the life of steel. That’s 
one of the reasons why it will pay you al 
to look for the U-S-S Label on any 
steel products you buy. 
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for lengthening the life of steel in 
America. One is the elimination of im- Ez LJ “a 
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is born of 
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Por the second consecutive year we have been presented with 
the highest award in the banking field and feel justly proud of the 
honor bestowed on us. The assurance of confidence given us by our 
stockholders, community and our friends, merits a comprehensive and 


complete annual report. 


LONG ISLAND'S LEADING 
LOAN AND MORTGAGE INSTITUTION 
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Naturally, you want your annual report 
to do more than simply state your cor- 
poration’s financial position. You want 
this yearly message to present the com- 
plete story of your company’s accomplish- 
ments and future plans, in such a way 
that it will build confidence in the minds 
of your stockholders, your employees and 
the public. 

_ In short, you want your annual report 
to do a bang-up public relations job. 
There’s no PR tool that’s more effective. 

But to do this successfully, your annual 
report must look the part. For after all, 
many readers gain their first impression 








lef your corporation from the appearance 
ef this one printed piece. That’s why it’s 
eg important to insist on the finest print- 
jing you can get. 

Here at Lind Brothers we are fully 
staffed and equipped to give you the 
|same service in planning, layout, artwork 
jand fine printing that has helped other 
iclients of ours to win many “Oscars of 
|Industry” in past years. Fine Printing 
jin the Lind tradition can help your 
‘firm to win this honor—and to win 
‘|commendation from your stockholders 
ieee the public. May: we send a repre- 


ilsentative to call? 
* Public Relations 
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Lind Brothers 


PUBLIC RELATIONS PRINTERS 


309 Lafayette St., New York 12, N. Y. 
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Lester Tichy 
Industrial Designer 
and Architect 


Sylvia F. Porter 
Financial Editor 
New York Post 


Dr. Lewis Haney, Chairman 
Professor of Economics 
New York University 


Glenn Griswold 
Editer & Publisher 
Public Relations News 





Elmer Walzer 
Financial Editor 
United Press Associations 


Independent Board of Judges Who Selected “Best of Industry’’ Awards 


Annual Reports Come of Age 


0 some extent this is a report of 
i} progress. I can say that a larger 
number of corporation annual reports 
have qualified for final judging than 
ever before. As chairman of the 
Board of Judges, I can also vouch 
for the existence of improvement in 
the average of the reports that quali- 
hed. 

But too often it is merely the best 
reports that are getting better, while 
others are merely jazzing up with 
pictures and use of color. In fact, 
I would say that it is still necessary 
to make a report on the subject of 
where more progress is needed. 

First, I note that some reports 
have one good feature, some another. 
Few, if any, have all the good fea- 
tures. I refer particularly to the fol- 
lowing list: (1) Comparative data 
for an adequate series of years; (2) 
important accounting details (includ- 
ing operating expenses broken down 
into main divisions, depreciation as 
an allocation of cost, inventories in 
reasonable detail, and a record of the 
source and disposition of surplus 
treated as profits reinvested in the 
business) ; (3) a statistical analysis ; 
(4) a simplified summary of opera- 
tions to explain the balance sheet and 
income account; (5) a clear and in- 
teresting presentation, without gen- 
eralities ; (6) dignified and authorita- 
tive appearance based on the use of 
good paper, printing, art work, and 
size of pamphlet. 

One difficulty in judging annual 
reports in this contest is that the 
judges may have to give the award 
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By Dr. Lewis H. Haney 


Professor of Economics, 


Graduate School of Business Administration, 
NEW YORK UNIVERSITY 


to a report that is very defective in 
some one or two of the foregoing 
points. It follows that the first great 








THE GOLD “OSCAR OF INDUSTRY” 


To Be Presented at the 


ANNUAL REPORT 
AWARDS BANQUET 


Grand Ballroom 
Hotel Pennsylvania 
October 10, 1947 
For the 1946 Annual Report Judged 


“Best of All Industry” 


Previous Years’ Winners 
OF "BEST OF ALL INDUSTRY" AWARD 
1945 Annual Report 
CHESAPEAKE & OHIO RY. 


1944 Annual Report: 
CATERPILLAR TRACTOR CO. 


1943 Annual Report: 
BROWN & BIGELOW 


For report of the winners of the gold and 
silver “Oscars of Industry,” awarded at 
Annual Banquet, see the October 15 issue 
of FINANCIAL Wor LD. 











need in further improvement is to 
combine all the essential good points 
in one report so as to get the cream 
of the crop. I therefore seriously 
suggest that any company which de- 
sires to perfect its annual report se- 
cure those which have won in vari- 
ous divisions and combine the best 
features of each in an effort to attain 
its end. 

This point suggests a second one, 
namely that a greater uniformity in 
use of terms and accounting forms is 
highly desirable. | Comparability 
should exist, and this involves a rea- 
sonable degree of uniformity, both 
from year to year and among differ- 
ent companies, at least in the same 
industry. A practical advantage of 
greater uniformity which should ap- 
peal to businessmen is that thereby 
they may avoid the appearance of 
differences in their accounting meth- 
ods which are a source of confusion 
and distrust in the public mind. Sim- 
ilarly they may also get the massed 
effect of uniformity in their accept- 
ance of profits and the large percent- 
agé of the sales dollar which goes 
to meet payrolls, to say nothing of 
many other points of popular misun- 
derstanding. 

To this end, I suggest that some 
competent authority be selected by 
business to study the matter of se- 
curing some uniform terminology and 
form in presenting balance sheets and 
income statements. Then _ there 
should be a conference forthe pur- 
pose of threshing the matter out and 

Please turn to page 31 












will reach more people 


more effectively 





What American business says is important to the success of its public relations. 


s Even more important is the audience it reaches. 


The Annual Forum Section of the New York Herald Tribune to be published on 
Sunday, October 26th, will carry the record of the full proceedings of the 16th 
Herald Tribune Forum at The Waldorf-Astoria, October 20, 21 and 22, 1947; theme— 


e Modern Man: Slave or Sovereign? As the official record of this public service event, 
° the Forum Section reaches an extraordinary audience far in excess of regular 
2 circulation, now more than 729,000. Discussion groups use the program as a 


springboard; students, educators, researchers, libraries, public and business institutions, 


leaders of political and world movements refer to its proceedings. 


. Here then is a rare opportunity, through advertising, for management to give an 

é accounting of its stewardship of the means of production and distribution. Here is an 
opportunity to call attention to its endeavors to make modern man master of, rather 
than slave to his environment, his way of life, his labor and leisure. Here is an oppor- 
tunity effectively to state its achievements under the American free-enterprise economy 


and its contribution toward raising the standard of living both at home and abroad. 


» Regular advertising rates will apply; forms close October 20th. 


Early reservation of space is advised. 


NEW <x; YORK 


giryte- Tribune 
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Financial World Annual Report Survey—Final Ratings for 





Seventh Annual Report Survey— 


Based on 1946 Annual Stockholder Reports ea" Are 


Industry Classification: WINNER 
Abrasives .................Carborundum Company 
Niagara Falls, N. Y. 
Aircraft Manufacture ...... Glenn L. Martin Co. 


Baltimore, Md, 
.... United Air Lines Corp. 
Chicago, Ill. 
.. Northwest Airlines, Inc. 
St. Paul, Minn. 
bnelesec couuiness Aluminum Co. of America 
Pittsburgh, Pa. 


Auto Equipment ........... Briggs Manufacturing Co. 
Detroit, Mich. 


Airlines—Domestic ..... 
Airlines—International .. 


Aluminum 


DOE 6 besa side cansawe General Motors Corp. 
Detroit, Mich. 
ee TET PTO TTTE TT CTT Te Sunshine Biscuit Co. 


Long Island City, N. Y. 
+é decane Franklin Square Nat'l Bank 
, Franklin Square, N. Y. 
.Girard Trust Company 
Philadelphia, Pa ) 
sbkewwsmupen wes ener National Breweries, Ltd 
Montreal, Canada 
Building Equipment........ Dresser Industries, Inc. 


Cleveland, Ohio. 
Building Materials.......... Flintkote Company 


New York City. 


Banks—National 


Banks—Trust Companies. . 


Bus Lines .......... Ce aww Greyhound Corporation 
Chicago, Iil 

Carbonated Beverages ..... Canada Dry Ginger Ale, Inc. 
New York City. 

eR 2a wc dn domieseer Marquette Cement Mfg. Co. 


Chicago, Iil 


ey eee _Int’l Minerals & Chemical Corp. 
Chicago, Iii. 
) Clothing Store Chains...... Lerner Stores Corp. 


New York City. 
abaty: Blue Bell, Inc. 
New York City. 
ee a United Electric Coal Cos. 
Chicago, Iil. 


Clothing Manufacture 


Communications ........... American Tel. & Tel. Co. 
New York City. 

Confections ................ American Chicle Company 
Long Island City, N. Y. 

Containers (Fibre) ......... Robert Gair Company 


New York City. 


. Bridgeport Brass Co. 
Bridgeport, Conn. 


Copper and Brass...... . 


Dairy Products ............ Borden Company 
New York City. 
Department Stores ......... Allied Stores Corp. 


New York City. 


Distilled Spirits ......... .. Schenley Distillers Corp. 
New York City. 

Drug Products ............. Vick Chemical Company 
New York City. 

Drug Store Chains.......... Rexall Drug, Inc. 
Los Angeles, Calif. 

Electrical Equipment ...... General Electric Co. 
Schenectady, N. Y. 

Electronics and Radio...... P. H. Mallory & Co., Inc. 

. Indianapolis, Ind. 
Farm Equipment .......... International Harvester Co. 


Chicago, Tih, 
Seaboard Finance Company 
Los Angeles, Cal. 


- Merrill Lynch, Pierce F. & B. 
New York City. 


Financing Companies ...... 


Financial Organizations .. 
Food Containers . 


eas .. American Can Company 
New York City. 
Foods (Packaged) ......... General Foods Corp. 
New York City. 
Gas—Manufactured ........ Seattle Gas Company 
Seattle, Wash. 
Gas—Natural 


eereereees 


-+-» Consolidated Natural Gas Co. 
New York City. 
Glass (Except Containers)... Pittsburgh Plate Glass Co. 


Pittsburgh, Pa. 
Graphic Arts . Brown & Bigelow 


St. Paul, Minn. 
Grocery Store Chains ...... Safeway Stores, Inc. 


Oakland, Calif. 
Hat Manufacture .......... Adam Hat Stores, Inc. 
Hotels ... 


eee eee eee etone 


New York City. 
-- Hotels Statler, Inc. 
New York City. 
Ae ee Hoover Company 
North Canton, Ohio. 
Sane Coleman Company 
Wichita, Kans. 
-. Simmons Company 
New York City. 


eerrerseeees 


Household Appliance 
Household Equipment 
Household Furnishings... 
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SECOND BEST 


Micromatic Hone Corp. 
Detroit, Mich, 

United Aircraft Corp. 
East Hartford, Conn. : 

Trans-Canada Air Line 
Montreal, Canada. 

Braniff Airways, Inc. 
Dallas, Texas. 

Reynolds Metals Co. 
Richmond, Va. ; 

United Specialties Co. 
Chicago, Ill. 

Studebaker Corp. 
South Bend, Ind. . 

Carr-Cons. Biscuit Co. 
Chicago, Ill. 

Central Nat'l Bank 
Cleveland, Ohio. 

Irving Trust Company 
N ew York City. 

Pfeiffer Brewing Co. 
Detroit, Mich. : 

Carrier Corporation 
Syracuse, N. Y. 

National Gopeum Co. 
Buffalo, N. 

Sik. aaridinneds Lines 
Lexington, Ky. 

Dr. Pepper Company 
Dallas, Texas. 

Lehigh Portland Cement Co. 
Allentown, Pa. 

Union Carbide & Carbon Co. 
New Y ork City. 

Franklin Stores Corp. 
New York City. 

Reliance Mfg. Co. 
Chicago, Til. ; : 

Pittsburgh Consolidation Coal 
Pittsburgh, . 

Pennsylvania Telephone Corp. 
Erie, Pa. : 

Sweets Company of America 
Hoboken, N. J ; 

Container Corp. of America 
Chicago, Iil. 7 

Belden Manufacturing Co. 
Chicago, Ill. 

Nat’l Dairy Products Corp. 
New York City. 

Goldblatt Bros., Inc. 
Chicago, Iil. 


Brown-Forman Distillers Corp. 


Louisville, Ky. 

Bristol-Myers Company 
New York City. 

Walgreen Company 
Chicago, Ill . 

Westinghouse Electric Corp. 
Pittsburgh, Pa ‘ 

Radio Corp. of America 
New York City. 

LaPlant-Choate Mfg. Co. 
Cedar Rapids, Iowa. 

American Investment Co., II. 
St. Louis, Mo. 

New York Stock Exchange 
New York City. 

Owens-Illinois Glass Co. 
Toledo, Ohio. 

A. E. Staley Mfg. Co. 
Decatur, Iil. : 

Brooklyn Union Gas Co. 
Brooklyn, N. Y. : 

United Gas Corporation 
Shreveport, La. 

American Optical Company 
Southbridge, Mass, 

Foster & Kleiser 
San Francisco, Cal. 

Dominion Stores, Ltd. 
Toronto, Canada. 

John B. Stetson Co. 
Philadelphia, Pa. 

Commodore Hotel, Inc. 
New York City. 

Nat’l Pressure Cooker Co. 
Eau Claire, Wise. 

Iron Fireman Mfg. Co. 
Portland, Ore. 

Heywood Wakefield Co. 


Gardner, Mass. 


“Best of Industry” Awards 


“Oscar of Industry" Trophy Winners 
Selected by Independent Board of Judges 


THIRD BEST 

Mid-west Abrasive Co. 
Owosso, Mich. 

Douglas Aircraft Co., Inc. 
Santa Monica, Cal. 

National Airlines, Inc. 
Jacksonville, Fla. 

American Airlines, Inc. 
New York City. : 

Bohn Aluminum & Brass Corp. 
Detroit, Mich. : 

Electric Auto-Lite Co. 
Toledo, Ohio. 

Packard Motor Car Co. 
Detroit, Mich. 

Burry Biscuit Corp. 
Newark, 

Merchants Nat'l Bank 
Chicago, IIl 

Fifth-Third Union Trust Co. 
Cincinnati, Ohio. 

G. Heileman Brewing Co. 
LaCrosse, Wisc. 

Minneap.-Honeywell Regul. Co. 
Minneapolis, Minn. 

Masonite Corporation 
Chicago, ; 

Worcester Transportation Co. 
Worcester, Mass. 

Pepsi-Cola Company 
New York City. 

Lone Star Cement Co. 
New York City. 

E. I. duPont de Nemours 
Wilmington, Del. 

Grayson-Robinson Stores 
New York City. ; 

Jantzen Knitting Mills 
Portland, Oregon. 

Truax-Traer Coal Co. 
Chicago, Ill. 

Michigan Bell Telephone Co. 
Detroit, Mich. . 

Beech-Nut Packing Co. 
Canajoharie, N. Y. 

National Container Corp. 
Long Island City, N. Y. 

General Bronze Corp. 
Long Island City, N. Y. 

Beatrice Foods Co. 
Chicago, Ill. 

Sanger Brothers 
Dallas, Texas, 

Hiram Walker G. & W., Ltd. 
Walkerville, Canada. 

Abbott Laboratories 
North Chicago, Iil. 

Sun Ray Drug Co. 
Philadelphia, Pa. 

Penn Electric Switch Co. 
Goshen, Indiana. 

Stromberg-Carlson Co. 
Rochester, N. Y. 

) re Case Company 
Racine, Wisconsin, 2 

Associates Investment Company 
South Bend, Ind. 

First Bank Stock Corp. 
Minneapolis, Minn. 

Lily-Tulip Cup Co. 
New York City. 

Hunt Foods, Inc. 
Hayward, Calif. 

Hartford Gas Company 
Hartford, Conn. : 

Tennessee Gas & Transmis. Co.’ 
Houston, Texas. 

Libbey-Owens-Ford Glass Co. 
Toledo, Ohio. : 

Rumford Printing Co. 
Concord, N. H. 

Colonial Stores, Inc. 
Norfolk, Va. 

Hat Corp. of America 
South Norwalk, Conn. 

Hotel Lexington, Inc. 
New York City. 

Apex Electrical Mfg. Co. 
Cleveland, Ohio. 

Servel, Inc. 
New York City. 

Ludwig Bauman & Co. 


New York City. 
(TO PAGE 8) 
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Investment Funds 


Life Insurance 


Photo Equipment 
Plastics 


Printing Equipment 


Industry Classification: 
Insurance (Except Life)... 


eeeese 


eeeee 
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Materials Handling Equip.. 
Meat Packing 
Metal Products 
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eeeeeteeeees 


eee ees eeee 
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PUBLIC UTILITIES: 


Pulp & Paper 


Rail Equipment 
RAILROADS: 


Shipbuilding 
Shipping (Ocean) 


Canadian 


Canadian 


eeee 


ee 


ee 


ee 
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Shoe and Leather.......... 


Sugar 


wee eeeee ee ee eeeeeesee 


Textile (Except Rayon).... 


Tobacco 


Variety Merchandising 


eeeesereeeeeseeeseee 


ereeeeseeeesee 


Watches and Clocks........ 


Miscellaneous 
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WINNER 


. American Insurance Co. 
Newark, N. 

Nat’l Secur. & Research Corp. 
New York City. 

Conn. General ‘Life Insur. Co. 
Hartford, C. 

Plomb Tool ( Gieniaaiy 
Los Angeles, Calif. 

Food Machinery Corp. 
San Jose, Calif. 


- Black, Sivalls & Bryson 


Kansas City, Mo 

Swift & Company 
Chicago, Ill. 

Rockwell Mfg. Co. 
Pittsburgh, Pa. - 

General Mills, Inc. 
Minneapolis, Minn. 

Kennecott Copper Corp. 
New York City. 

Universal ee Corp. 
New York 


Burroughs Adding Machine Co. 


Detroit, Mich. 

National Lead Company 
New York City. 

Union Bag & Paper Corp. 
New York City 

Standard Oil Co. (Indiana) 
Chicago, Ill. 

Eastman Kodak Company 
Rochester, N. 

Minn. Mining & Mig. Co. 
St. Paul, Minn. 

U. S. Plywood Corp. 
New York City. 

ATF, Inc. 
Elizabeth, N. J. 


Shawinigan Water & Pow. Co. 


Montreal, Canada. 
Philadelphia Company 
Pittsburgh, Pa 
North American Co. 
New York City. 


New Orleans Pub. Service, Inc. 


New Orleans, La. 


San Diego Gas & Electric Co. 
San Diego, Cal. 


Pacific Gas & Electric Co. 


San Francisco, Calif. 


Brazilian Traction, Lt. & Pow. 


Toronto, Canada. 


Simplicity Pattern Co., Inc. 
New York City. 


West Virginia Pulp & Pap. Co. 


New York City. 

Pettibone-Mulliken Corp. 
Chicago, Ill. 

Canadian Nat’l Railways 
Montreal, Canada, 

Chesapeake & Ohio Ry. Co. 
Cleveland, Ohio 

Chi., Milw. St. ‘Paul & Pacific 
Chicago, Til. 

Missouri-Kansas-Texas R.R. 
St. Louis, Mo. 

Celanese Corp. of America 
New York City. 

Frank G. Shattuck fo 
(“Schrafft’s’), 

Goodyear Tire oy Rubber Co. 
Akron, Ohio. 

Bigelow-Sanford Carpet Co. 
New York City. 

Electric Boat Co. 
New York City. 

United States Lines Co. 
New York City. 

W. L. Douglas Shoe Co. 
Brockton, Mass. : 

U. S. Steel Corporation 
Pittsburgh, Pa : 

American Sugar Refining Co. 
New York City. . 

M. Loewenstein & Sons, Inc. 
New York City. 

Philip Morris & Co., Ltd. 
New York City. " 

National City Lines, Inc. 
Chicago, Ill. 

Caterpillar Tractor Co. 
Peoria, [il 

Butler Brothers 
Chicago, Ill. 


General Time Instruments Corp. 


New York City. 


American Home Products Corp. 


New York City. 


SECOND BEST 


Insurance Co. of N. A. 
Philadelphia, Pa. 

Massachusetts Investors Trust 
Boston, Mass. 

Sun Life Assurance Co. 
Montreal, Canada. 

Aro Equipment Corp. 
Bryan, Ohio. 

Menasco Mfg. Co. 
Burbank, Cal. 

Link-Belt Company 
Chicago, Ill. : 

Cudahy Packing Company 
Chicago, IIl. 

Buffalo Bolt Compan: ny 
North Tonawanda, N. 

Pillsbury Mills, Inc. 
Minneapolis, Minn. 

New Park Mining Co. 
Keetley, Utah. 

Walt Disney Productions 
Burbank, 

Pitney- Bowes, Inc. 
Stamford, Conn. 

Ferro Enamel Corp. 
Cleveland, Ohio. 

Dennison Mfg. Co. 
Framingham, Mass. 

Standard Oil Co. (N. J.) 
New York City. ‘ 

General Aniline & Film Corp. 
New York City. 

Drackett Company 
Cincinnatt,. Ohio. 

General Plywood Co. 
Louisville, Ky. 

Harris-Seybold Co. 
Cleveland, Ohio. 


British Columbia Power Corp. 


Vancouver, 


N. Y. State Elec. & Gas Corp. 


Binghamton, N. 
Wisconsin Power & Light Co. 
Madison, Wisc. 


Arkansas Power & Light Co. 
Pine Bluff, Ark 


Southern California Water Co. 


Los Angeles, Cal 


Puget Sound Pow. & Lt. Corp. 


Seattle, Wash. 
No Award 


Macfadden Publications, Inc. 
New York City. 

Mead Corporation 
Chillicothe, Ohio 

Pullman, Inc. 
New York City. 

Canadian Pacific Railway 
Montreal, Canada. 

Pennsylvania Railroad 
Philadelphia, Pa. 

Great Northern Ry. 
St. Paul, Minn, 

Texas & Pacific Railway 
Dallas, Texas. 

Duplan Corporation 

ew York City. 


Automatic Canteen Co. of Am. 


Chicago, Ill. 

Dayton Rubber Company 
Dayton, Ohio. 

Alexander Smith & Sons 
Mar ers, N. Y 

ryland Drydock Co. 
vf Sate 

Pssen oven Deiuik Lines, Inc. 
New York City. ; 

General Shoe Corporation 
Nashczille, Tenn. 

American Rolling Mill Co. 
Middletown, Ohio. 

Godchaux Sugars, Inc. 
New Orleans, La. 

Pacific Mills 
Boston, Mass. 

P. Lorillard Co. 
New York City. ; ; 

Los Angeles Transit Lines 
Los Angeles, Cal 

Fruehauf Trailer Corp. 
Detroit, Mich. 

McCrory Stores Corporation 
New York City. 

Hamilton Watch Co. 
Lancaster, Pa. 

Avco Manufacturing Corp. 
New York City. 





THIRD BEST 


Amer. Associated Insur. Cos. 
St. Louis, Mo. 

New York Stocks, Inc. 
New York City. 

Aetna Life Insurance Co. 
Hartford, Conn. 

Gardner-Denver Co. 
Quincy, Tu. 

S. S. White Dental Mfg. Co. 
Philadelphia, Pa. 

Bowser, Inc. 
Ft. Wayne, Ind, 

Armour & Company 
Chicago, Ill. 

International Silver Co. 
Meridan, Conn. 

Allied Mills, Inc. 
Chicago, Ill. 

American Silver Corp. 
Los Angeles, Cal, 

Paramount Pictures, Inc. 
New York City. 

Remington Rand, Inc. 
Buffalo, N. Y. 

Devoe & Raynolds Co., Inc. 
New York City. 

United Wallpaper, Inc. 
C hicago, : Til. 

Union Oil Co. of Calif. 
Los Angeles, Cal. 

Bell & Howell 
Chicago, Ill. ' 

Catalin Corp. of America 
New York ity. 

Mengel ew 
Lomsville, Ky. 

Electrographic Corp. 
New York City. 

Montreal Lt. Ht. & Pr. Corp. 
Montreal, Canada. 

Duquesne Light Co. 
Pittsburgh, Pa. 

Cincinnati Gas & Electric Co. 
Cincinnati, Ohio. 

Florida Power Corp. 
Se: Petersvurg, Fla. 

Houston Lighting & Power Co. 
Houston, Texas. - 

Pacific Public Service Co. 
San Francisco, Cal 


No Award 


McCall Corporation 
New York City. 

Oxford Paper Company 
New York City 

American Laconierive Co. 
New York City. 


No Award 


Seaboard Airline R.R. 
Norfolk, Va. 
Chicago & N. W. Ry. 
Chicago, Ill. 
Illinois Central R.R. 
Chicago, Ill. 
Textron, Inc. 
Providence, R. I. 
B/G Foods, Inc. 
Chicago, Ill. 
Seiberling Rubber Co. 
Akron, Ohio. 
James Lees & Sons 
Bridgeport, Pa. 
Newport News Shipb. & D. Co. 
Newport News, Va. 
Moore-McCormack Lines, Inc. 
New York City. 
G. yt Kinney Co., Inc. 
New York City. 
Signode St Steel Strapping Co. 
hicago, 
National St — Refining Co. 
New York 
Botany Mills 
Passaic, N. J. 
Waitt & Bond, Inc. 
Newark, N. J 
Capital Transit Co. : 
Washington, D. C. 
ACF-Brill Motors Co. 
Philadelphia, Pa. 
F. W. Woolworth Co. 
New York City. 
Bulova Watch Co. 
ew York City. 
B. T. Babbitt, Inc. 
New York City. 
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CORPORATIONS WINNING 
“BEST OF INDUSTRY” 


Awards First, Second and Third Times 
First Time Bronze Oscar Winners— 
For 1946 Annual Report 





Company: Best of 
Adam Hat Stores, Inc.............00. Hat Mfg. 
Allied Stores ee Department Stores 
Aluminum a 2 | ere rr Aluminum 
American ee Food Containers 
American Chiele Co........ccscccces Confections 
*Amer. Home Products........... Miscellaneous 
Amer. Insurance Co............ceseee Insurance 
ae. eer ee Printing Equipment 
Bigelow-Sanford ee Rugs & Carpet 
Black, Sivalls & Bryson. Materials Handling Equip. 
ae i eer Clothing Manufacturing 


Brazilian Traction, Lt. & Pr...Latin Amer. Util. 
Burroughs Adding Machine....Office Equipment 


Canadian Nat'l Railways..... Canadian Railroads 
Carborundum Company............... Abrasives 
Celanese Corp. of America............... Rayon 
Chicago, Mil. St. P. & Pac.. Northwest’n Railroads 
Coleman Company........ Household Equipment 
Conn. Gen’l Life Insurance....... Life Insurance 
Consolidated Natural Gas Co........ Natural Gas 
Flintkote Company........... Building Materials 
Food Machinery Corp... ...sccccecess Machinery 
Mabere GH Gee esc oe okcceseaes Fibre Containers 
*General Electric Co....... Electrical Equipment 
SGMIECET TS. BENS. 6.5 o aciacccinnensineen Milling 
= Gen’l Time Instruments, Inc...Watches & Clocks 
Girard Trust Co. (Phila.)...... Trust Companies 
Goodyear Tire & Rubber Co..... Tires & Rubber 
Hoover Company..... ....-Household Appliance 
FIGUGIS, RON, BOM os din cccnciad ce ceaas eee Hotels 
Int’l Minerals & Chemicals Corp....... Chemicals 
WenneNGRe COME Ci oc cic caicicccenewas Mining 
Lowenstert €i.) @ SORG.< <6 cciicccceecss Textile 
Mallory (?. t1.) @& Co........ Electronics & Radio 
*Glenn L. Martin Co.....Aircraft Manufacturing 
Minn, Mining & Mfg. Co............... Plastics 
National Breweries, Ltd.............0.- Brewing 
Wat | Gere BE Bi i iicikccs occpadees Tractions 
OU I 6 os Cats ances see nes Paint 
New Orleans Public Service...Southern Utilities 
North American Co............ Midwest Utilities 
Northwest Airlines, Inc.....International Airlines 
Pacific Gas & Elec. Co......... Western Utilities 
Pettibone-Mulliken Corp....Railroad Equipments 
*Pittsburgh Plate Glass Co................ Glass 
PRD BOOT Gs in'dc ta sees cssaee Machine Tool 
a ae Drug Store Chains 
*Safeway Stores, Inc....... Grocery Store Chains 
San Diego Gas & Elec. Co...Southwestern Utilities 
*Schenley Distillers Corp........ Distilled Spirits 
Seaboard Finance Co....... Financing Companies 
Shawinigan Water & Pr. Co...Canadian Utilities 
Simmons Company....... Household Furnishings 
Simplicity Pattern Co............... Publishing 
Standard Oil Co, (Indiana).......... Petroleum 
Union Bag & Paper Corp........ Paper Products 
*United Air Lines Corp........ Domestic Airlines 
United Electric Coal Cos........... Coal & Coke 
United States Lines Co.......... Ocean Shipping 
U. GS. FpWeGd Gate og odbc ce liscsee cas Plywood 


Bronze Oscar Winners— 
Second Consecutive Year 


Bridgeport Brass Co............ Copper & Brass 
Briggs Manufacturing Co....... Auto Equipment 
Canada Dry Ginger Ale, Inc....Carbonated Bev. 
Franklin Square Nat’l Bank..... National Banks 
Lerner Stores Corp........ Clothing Store Chains 
Missouri-Kansas-Texas R.R...Southwestern Rails 
PHIBRGOEDIER CO gos oi6ise's niciees oe Eastern Utilities 
Rockwell Manufacturing Co...... Metal Products 
{Seattle Gas Company........ Manufactured Gas 
Shattuck (Frank G.) Co............ Restaurants 
DUNNE MEMEO GOs ooo eucc cars ces ces Baking 
WU. BON Ce isk ba oie cc ei canvas ie ck ee 
Wich GMNGNE Gls oi i.n csccicwinesje's Drug Products 
West Virginia Pulp & Paper...... Pulp & Paper 


Bronze Oscar Winners— 
Third Consecutive Year 


Amer. Sugar Refining Co.................Sugar 
Arete Tet BT Gee i os cise ec Communications 
Borden Compan ... 5.0 6.5666 sc cees Dairy Products 
tBrown & Bigelow................ Graphic Arts 
Butler Brothers.......... Variety Merchandising 
1tCaterpillar Tractor Co...Truck, Bus & Tractor 
jtChesapeake & Ohio Ry broad Eastern Railroads 
Dresser Industries, Inc...... Building Equipment 
Eastman Kodak Co.....Photographic Equipment 
Electric: Boat. Ces 24. 6.626 parcial Shipbuilding 
General Foods Corp.........:.. Packaged Foods 
General Motors Corp.............-- Automobiles 
International Harvester Co..... Farm Equipment 
Marquette Cement Mfg. Co............. Cement 


Merrill Lynch, Pierce. ... Financial Organizations 
tNat’l Securities & Research. -Investment Funds 
Swit: & ‘Contig... 2 ick ccwss Meat Packing 
Universal Pictures.............. Motion Pictures 





*Also won bronze “Oscar of Industry” in 1945 
for best-of-industry 1944 annual report, but did 
not place in top ratings last year. ftAlso won 
silver “Oscar of Industry” for top of major 
classification in 1946 or 1945 report. tAlso won 
gold “Oscar of Industry” as best-of-all-industry 
award in one of past four years. 
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your annual report 


advertising in 
The New York Times 
reaches people other people 


get their ideas from... 


The New York Times reaches influential opinion 
leaders in more than 10,000 cities and towns all 
over America. Important leaders in business 
and finance read The New York Times as 
part of their business day. 

© Facts from recent national surveys show .. . 
Editors prefer The New York Times by a margin 
of 5 to 1 over any other newspaper. 
Educators prefer The New York Times by a 
margin of 14 to 1 over any other newspaper. 
Labor Leaders prefer The New York Times by 
a margin of 13 to 1 over any other newspaper. 
Public Officials prefer The New York Times by 
a margin of 7 to 1 over any other newspaper. 
Clergymen prefer The New York Times by a 
margin of 6 to 1 over any other newspaper.- 
When such people talk . . . 
millions of other people listen. 
Your Annual Report advertising 
in The New York Times can start them 
talking about you. 


paak, The New York Times. (E22) 


Pa sae S Sur os a Aap sate — ee 2 on TRUMAN PUTS RELIEF SESSION 
Doe ee ee ee re pent? TO LEADERS OF CONGRESS; 
pis "__ SEES $580,000,000 NEEDED NOW 


tats Kevall du Usstihewdy «ER: TASHA RTE 
As the Sepabiicans Wait 4 














SS Greek Asks UN, Spend Sin: 
Save 4 Nations Spur Mads 


é Os BPE ao ea 
' 2 vurt Sets Empisvers Pree 
PSS Sere Re Ne Ot Har ysaning With F cosesman 





advertising leader in the world’s biggest market 
for 29 consecutive years. 

circulation now over 500,000 weekdays, 

over 1,000,000 Sundays 


New York: 229 West 43rd St., New York 18. Detroit: General Motors Building, Detroit 2. 
Chicago: 333 North Michigan Avenue, Chicago 1. Boston: 140 Federal St., Boston 10. 
Los Angeles: Sawyer Ferguson Walker Company, 645 South Flower Street, Los Angeles. 
San Francisco: Sawyer Ferguson Walker Company, Russ Building, San Francisco 4. 

Delivered by air on morning of publication to Chicago, Cincinnati, Cleveland, Columbus, 


Detroit, Toledo, Washington, D. C., Los Angeles . . . and other important cities. 


Financial Advertising Department, Ext. 475 at LAckawanna 4-1009 





‘Best of Industry” 


ATF, INC., Elizabeth, N. J. Best of Printing 
Equipment—Thomas Roy soe, & Pres.; 
P. M. Dollard, MLA & T F. McClancy, PRD; 
Louis P. Birk, PRC; L. 7. fd koe Art. & Cht. 

Aldus Printers Res T and Wm. Rudge’s Rae. 
Printer; Lybrand, Ross Bros. & Montgomery, Aud. 


ADAM HAT STORES, INC., pew York City. 
= of Hat Industry—Elias Lustig, BC; Maxwell 

Schultz, Pres.; Robert Tankoos, ; ‘Lewis M. 
eng Tr.3 Ian Mack, PRC; LaRoche & Ellis, 
Inc., AA; Sorg Printing Co., Printer. 


ALLIED STORES CORP., New York City. Best 
of Department Stores—B. Earl Puckett, Pres.; 
A. C. Hallan, Tr.; R. A. Brown, AM; Vulcan 
Photo Engraving Co., Art. . Ph. &-En.; Richard- 
son, Cht.; Bowne & Co., Printer; Ernst & Ernst, 
Aud. 


ALUMINUM CO. OF AMERICA, Pittsburgh, 
Pa. Best of Aluminum Industry—Roy A. Hunt, 
Pres.; George R. Gibbons, VP; eon W. Cam- 
eron, Tr r.; M. M. Schratz, Con.; C. C. Carr, AM & 
PRD; Paul Schweinberg, Art. & Cht.; ; Eddy Press 
Corp., Printer; Worthy Paper Co. (Cover) and 
—" Collins, Inc. (Inside), Paper; Collins & Co., 

u 


AMERICAN CAN CO., New York City. Best of 
Food Containers—M. J. Sullivan, BC; D. W. Fig- 
gis, Pres.; C. H. Black, EVP; R. erat Sec. 
& Tr.; W. J. Wardell, VP & Con.; B. Jackson, 
AM; Young & Rubicam, Inc., oe 


AMERICAN CHICLE CO., Long Island City, 
N. Y. Best of Confections—Thomas H. Blodgett, 
Pres.; P. L. Becker, def * J. Hoppenfield, Sec. & 
Tr.; P. Freedman, — ; R. L. Harris, AM; Grant 
Advertising Co., AA. 

AMERICAN HOME PRODUCTS CORP., New 
York City. Best of Miscellaneous Industries— 
Alvin G. Brush, BC; Walter Silbersack, Pres.; 
Randall Nauman, VP; Herbert E. Carnes, 2033 
William L. Erpenbeck, ‘Con.; William M. Stedman, 
AM; Young & Rubicam, Inc., AA; Olson Litho- 
graph Co., Lith.; Wickersham Press, Printer. 

AMERICAN INSURANCE CO., THE, Newark, 
N. J. Best of All Insurance (Except Life)—Paul B. 
Somers, Pres.; Harold P. a VP; Riehard 
G. Guthrie, Tr.; Wm. E. Rudge’s Sons, Printer, 
Art. & Cht.; Woodrow Press, Lith.; Strathmore 
Paper Co.. Paper; Joseph Froggatt & Co., Aud. 

AMERICAN SUGAR REFINING CO., New 
York City. Best of Sugar Industry—Joseph F, 
Abbott, Pres.; G. Vincent Pach, Tr.; a 
Hughes, A.M.; N. W. Ayer & Son, Inc., AA; Paul 
Nonast, Art.; Charles Francis Press, Printer; 
Arthur Anderson & Co., Au 


AMERICAN TEL. & TEL. CO., New. York City. 
Best of Communications Industry—Walter B. 
Gifford, Pres.; Carroll O. Bickelhaupt, Charles P. 
Cooper, Cleo F. Craig, William H. Harrison, Frank 
P. Lawrence, Keith S. McHugh (AM & PRD), 
John H. Ray, Leroy A. Wilson, VPs; Donald R 
Belcher, Tr.; Pierre W. Saxton, Con.; N. W. A - 
& Son (Typ. Only), AA; Publishers Printing 
Printer; West Virginia Pulp Paper Co., Suoer: 
Lybrand, Ross Bros. & Montgomery, Aud. 

BIGELOW-SANFORD CARPET CO., New 
York City. Best of Rugs and ae eg om D. 
Wise, Pres.; Mark Dunnell, Tr.; R. F. Bender, 
Con.; pone t- nen, Sec. & AT; “B. K. MacLaur : 
PRD & AM; Public Relations Associates, PRC; 
Newell-Emmett, Inc., AA; Norman Kenyon, Art.; 
Graphics Institute, Cht.; Tri-Arts Press, Printer; 
Harbor Paper Co., Strathmore Paper Co. and 
S. D. Warren Co., Paper. 

BLACK, SIVALLS & BRYSON, INC., Kansas 
City, Mo. Best of mage Handling Equipments— 
Arthur J. Smith, Pres.; M. R. Waddell, PRD; Mrs. 
Marge Sweeney, DH; Black, Sivalls & Bryson 
Printing Dept. (Joseph Schmidt, Supt.); Stanley 
Type, Inc., Typ.; Lee Paper Co. (Bermingham 
yo maa Paper. Roland Abel and F. W . LaFrentz, 

ud. 

BLUE BELL, INC., New York City. Best of 
Clothing Manufacturers—J. C. Fox, Pres.; R. S. 
LeMatty, Tr.; W. F. Dewey, Con.; Howard H. 
Monk & Associates, PRC & Cht.; Whitaker- 
Guernsey Studios, Art; Beryl S. Austrian, Ph.; 
General Lithographin ’& Printing Co. (Rockford, 
i Swigart Paper Co., Paper; Haskins & Sells, 

ud. 


BORDEN COMPANY, THE, New York City. 
Best of Dairy Products—Albert G. Milbank, BC; 
Theodore G. Montague, Pres.; Harold W. Comfort, 
VP; Everett L. Noetzel, Tr.; Theodore O. Hoff- 
man, Con.; Stuart Peabody, AM; Milton Fairman, 
PRD; Samuel Sholet, Art.; Graphics Institute, 
Cht.; Borden Co. Printing Dept., Printer. 


ABBREVIATIONS: 
Manager. AP—Assistant to President. 
DH—Department Head. Dir.—Director. 


Relations Counsel. 


10 


AA—Advertising Apeny. AC—Assistant Controller. AD—Art Director. 
S—Assistant Secretary. Art.—Artist or Art S 
BC—Board Chairman. CS—Chief Statistician. Chr.—Ch 


Eco.—Economist. 


Alphahetical Listing of 1946 Annual Reports Judged as they 
and Those Who Shared in Production 


BRAZILIAN TRACTION, LIGHT & POWER 
CO., LTD., Toronto, Canada. Best of South Amer- 
ican Public ie, Operating WP Cie K.C., Pres.; 
m, a “ayie, Verne P Oe de anciro, 


Brazil); G. R. Troop, Tr. & Di . 

Ashlin, AP; Rous & Mann Press, Ltd, Printer. 
BRIDGEPORT BRASS CO., Bridgeport, Cone 

Best of Copper ang Brass Industry— erman 


Steinkraus, BC & Pres.; Martin K. Schnurr, ve; 
William R. Breetz, Tr.; Philip Davidson, AM: 
Harold B. Dow, PRD; Tony Balsom, Art.; Marcus 
T. Hinckley, Cht.; Lewis Karalus, Ph.; Kurt Volk, 
Printer; Dill & Collins, Paper; Lybrand, Ross 
Bros. & Montgomery, Aud 

BRIGGS MANUFACTURING CO. = 
Mich, ee of Auto Pres; W. 0, 6. B 
BC; W. Rob a Ty Tes. ; Briggs te 
VP. PRD. & Tr.; . Blackwood, Sec. 
McCann- BSR AA; Jackson Studios 
(Harold Jackson), Pees “ee Cht.; Ange Baune, Ph.; 
Sautuasey Night Press, Printer; dillac Litho- 
a ing Co., Lith.; Strathmore Paper Co Co. (Cover) 

sD. Warren, — (inside), Paper; Price, 

Watechioose & Co., 





Distribution hy States 
of “Oscar of Industry” 
Trophies 


New York led for the third suc- 
cessive year in winning the 
most “Best of Industry” awards for 
1946 corporation annual reports in 
the latest_ survey concluded in this 
issue of FINANCIAL Wor p. Illinois 
improved its second place position, 
while California took third place 
from Pennsylvania, which held this 
position a year ago. States to appear 
in this listing this year‘for the first 
time are Kansas, Louisiana, Mary- 
land and New Jersey. 


Number of Reports 
STATE 1944 1945 1946 
California ...... 0 2 7 
Connecticut .... 2 2 2 
Delaware ....... a | 2 0 
Florida ........ Yo 1 0 
MMTNIRIRE 5 502s. 6 8 11 13 
ree 1 2 1 
ese 0 0 1 
Louisiana ...... 0 0 1 
Maryland ...... 0 0 1 
Massachusetts .. 1 3 1 
Michigan ....... 1 3 2 
Minnesota ...... 2 2 4 
Missouri ....... 2 1 r 4 
New Jersey .... 0 0 3 
New York ..... 18 27 43 
BRS hs 6 de tea x 5 5 4 
Oremon ........ 0 1 0 
Pennsylvania ... 5 6 5 
Tennessee ...... 0 1 0 
{4 Ree rae 0 3 0 
Wirgila «i550. sa 0 1 0 
Washington .... 0 2 1 
Wisconsin ...... 1 1 0 
District of 
Columbia ..... 0 1 0 
errors 1 5 4 





- Hochreiter and 








ervice, 





AAM-—Assistant Advertising Manager. 
AT—Assistant Treasurer. Aud.— 
airman of Committee. Cht.—Chart Designer, or Graphics Service. Con.—Controller or Com 
En.—Photo Engraver. EVP—Executive Vice-President. Fin.—Finance. 
GM—General Manager. Lith.—Lithographer. Ph. Photographer. PM—Publicity Mana 
PRD—Public Relations Director. Ptnr.— 















BROWN & BIGELOW, St. Paul, Minn. Best of 
ca wed Industr ty—Charles A: Ward, Pres,; 
. E. Trollen, VP; Peterson, VP & Tr,: 
: B. House, Con.; Charles W. Ernst, Art Dir.: 
Ry Henderson, Agenc Dir.; Brown & Bigelow, 
Printer & Lith.; Ernst & Ernst, Aud. 
BURROUGHS ADDING MACHINE CO., De. 
troit, Mich. Best of Office Equi ipments—Laurence 
Britt, ed John S. Coleman, rea Bower , 
and R. spoert, ves ohn L Stewart Tr.: 
yo Rok ‘Liska, ons He: ee & T. J. Ross, PRC: 
Jackson eo & Cht.; York Photographic 
Studios, Teeteled Night frees rinter; 
Everton Pl Co., En.; D. Warren Co., 
Paper; Price, Waterhouse & ce * 













































































BUTLER BROTHERS, Meonemcg Ill. Best of 
Variety Merchandising—T. B. ng qe BC; 
Herberger, Pres.; J. A. Donaldson, VP, Tr. & Con.: 

rs. Hazel Ferguson, VP & P PRD: Howard 
Rapport, AD; G. L. Rothermel, Prod. Mer.; Kling 
Studios, Art.; Butler Brothers Printing Depart. 
ment, Lith es * Hopper Paper Co., Paper; S. D. 
Leidesdorf & Co., Aud. 

































































CANADA DRY GINGER ALE, INC., New York 
City. Best of Carbonated Beverages—Roy W. 
setgee. Pres.; William J. ne ee VP & Sec; 

H. Littlefield, VP & Tr.; William S. Brown, 
VP & AM; J. M. Mathes, Inc., AA; Printline Co., 


Printer. 


CANADIAN NATIONAL RAILWAYS, Mon- 
treal, Canada. Best of Ws Railroads—R. C. 
Vaughan, BC & Pres.; . Walton, A. apeet. 
D. McK. Ford, S. W. iasneaee ~~ * A. Met- 
calf, VPs; C. D. Cowie, VP & Tr.; H. Cooper, 
VP & Con.; W..S. Thompson, PRD; Federated 
Press; George A. Touche & Co., d. 

CARBORUNDUM CO., THE, ee Falls, 
N. Y. Best of Abrasives Industry—Arthur Batts, 
Pres.; Henry Ps Kirchner, EVP; A. J. D’Arcan- 
gelo, AT; J. E McMullen, Con.: es Bowman, 

DD: Young & Rubicam, Inc., AA; Baker, Jones 
& Hausauer, Printer (Buffal 0). 

CATERPILLAR TRACTOR CO., East Peoria, 
Til. —, of Truck, Bus & i. L. Best, 
B y L. Neumiller, as” T. Brown, EVP; 
V. Fig Tr.; Brankein, Con.; G. 
Walkers AM; L. j. Pitener Community Relations 
Dir.; Grant- ‘Jacoby, Art.; Manz Corp., Lith.; 
Dwight Paper Co., Paper; Price, Waterhouse & 
Co., Aud. 

CELANESE CORP. OF AMERICA, New York 
Gity- be F of age ho Industry—Dr. sae Dreyfus, 

;_W. ameron, Ist VC; John A. Larkin, 

BG VC; yc. A Blancke, Pres.; George H. Rich- 
acts, VP & Tr.; ; Emery N. Cleaves, sg a PRD; 
A. R. Janes, Con.; E. S. Morse, A B. Mines, 
AAM (Financial); Poa Ellington ; Co., AA; Joseph 

llis (Ded.), Art.; New 

Yorker Studios, a. Fairchild Aerial Surveys 
and Elwood M. Payne, Ph.; Commanday-Roth Co., 
Printer; Crafton-Graphic Co., Lith.; Oxford Paper 
Co., Standard Paper Co. and American Writing 
— Co., Paper; Peat, Marwick, Mitchell & Co., 
ud 

CHESAPEAKE & OHIO RAILWAY CO., THE, 
Cleveland, Ohio. Best of Eastern Railroads— Robert 

A Young, ~ Robert J. Bowman, Pres.; R. S. 
Marshall, Sr. V enneman, VP (Finance 
& Corporate Reiatioiis): H. F. Lohmeyer, Sec. 
Tr.; E. M. Whanger, Asst. VP & AP; Walter S. 
Jackson, AM; omas J. Deegan, Jr. PRD; 
Geffen, Dunn’ & Co., PRC, Art., Cht. & Lith.; 
Arnold Eagle, Ph. (Cover); George Tecets and 
Carl wing | Lg (Inside); Peat, Teewiah, Mit- 
chell & Co., Aud. 


CHICAGO, MILWAUKEE ST. PAUL & PA- 
CIFIC R.R. CO., Chicago, Il. Best of Northwestern 
Railroads—C. H. Buford, Pres.; J. W. Severs, VP 
& Con.; Roche, Williams & Cleary, AA; Charles 
Kemp, Art. (Cover); eect Skemp, Art. (page 1); 
Cc. Oliphant, Cht.; George Lyman, AD; Torkel 
Korling, Stanley Lazarus and Ray Seng, Ls 
Poole Bros., Printer; Champion Paper & Fibre Co. 
(Cover) and West Virginia Pulp & Paper Co. 
(Inside), Paper. 

COLEMAN COMPANY, INC., THE, Wichita, 
Kans. Best * Household Equipment—W. C. Cole- 
man, BC & Pres.; Sheldon Coleman, EVP; C. B. 
Kuhn, Tr. & Con.; A. W. Boyer, AM; ’ Potts- 
Turnbull Co., AA; Western Lithograph Co., Lith. ; 
Ernst & Ernst, Aud. 


CONNECTICUT GENERAL LIFE INSUR- 
ANCE CO., Hartford, Conn. Best of Life Insur- 
ance—F. B. Wilde, te .; S. F. Smith, VP; E. S. 
Hildebrand, AM; E Robotham & Co., AA; 
Walter VanArsdale, oe: Commonwealth Press, 
Printer; S. D. Warren Co., Paper. 


AM—Advertising 
ndependent Auditors. 
re | 


GC—General Counsel 


er. Pres.—President. PRA—Public Relations Associate. PRC—Public 
artner. Sr.—Senior. Tr.—Treasurer. Typ.—Typographer. VP—Vice-President. Wr.—Writer. 
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NSOLIDATED NATURAL GAS CO., New 
s City. Best of Natural Gas—F. H. Lerch, Jr., - 
Pres.; C. W. » VP; James Comerford, Tr.; 
EE. DuVall, Sec.; H. C. Johnson, AT; R. E. 
Palmer, AS; Edward Willms Co., Cht.; Pandick 
Press, Inc., Printer; Standard Research Consult- 
ants, Inc., RC; Price, Waterhouse & Co., Aud. 


DOUGLAS, W. L., SHOE CO., Brockton, Mass. 
Best of Shoes and Leathers—Joseph W. Bartlett, 
Pres.; Charles Ault, VP; Lawrence B, Russell, 
Tr.; John Marr, Con.; Richard H. Harris, AM & 
PRD; Harold Cabot & Co., Inc., AA; Fred Lara- 
bee, Art.; William Cronin and George Whinnen, 
Cht.; Fred Aitken and Ted Smith, Ph.; Daniels 
Printing Co., Printer; Folsom Engraving Co., En.; 
Dill & Collins, Paper; Patterson, Teele & Dennis, 
Aud. 

DRESSER INDUSTRIES, INC., Cleveland, 
Ohio. Best of Building Equipment—H. N. Mallon, 
Pres.; R. E. Reiner, VP; R. L. Brummage, Con.; 
E. F. Crafts, AM & PRD; Hill & Knowlton, PRC; 
Manning Studios, Art. & Cht.; Lezius-Hiles Co., 
Printer; Ernst & Ernst, Aud. 


EASTMAN KODAK CO., Rochester, N. Y. Best 
of Photographic Equipment—P. S. Wilcox, BC; 
T. J. Hargrave, Pres.; M. B. Folson, Tr.; A. H. 
Robinson and J. D. Fewster, AT; C. J. VanNiel, 
Con.; T. J. McCarrick, AC; W. B. Potter, AM; 
K. W. Williams, Ph. Dir.; G. L. Waters, Asst. Ph. 
Dir.; Thomas F. Robertson, PRD; John P. Smith 
Co., Art. and Printer; Eastman Kodak Co., Lith.; 
S. a Co., Paper; Price, Waterhouse & 
Co., Aud. 


ELECTRIC BOAT CO., New York City. Best 
of Shipbuilding—Lawrence Y. Spear, BC; John Jay 
Hopkins, Pres.; Lambert J. Gross, Con.; Duncan 
D. Sutphen, P ie AM; Albert Frank-Guenther 
Law, Inc. (Russell Sims), PRC (Financial); 
Gotham Advertising Co., AA; Harold Caposella 
and Glenn Colton, Art.; — Coggins, Art. 
(Cover); Woodrow Offset Co., Lith.; Whiting 
Paper Co., Paper; Moroney & Donelan, Aud. . 


FLINTKOTE COMPANY, THE, New York 
City. Best of Building Materials—I. J. Harvey, 
Jr, Pres.; P. C. Rowe, EVP; F. H. Neher and 
S. H. Ralph, VPs; C. W. Gregg, VP & Tr.; G. K. 
McKenzie, VP & Sec.; L. Ruhe Walter, PRD; 
Richard C, Lockwood, Art. & Cht.; National Proc- 
ess Co., Lith.; Beckett Paper Co. (Cover) and 
Standard Paper Co. (Inside), Paper; Lybrand, 
Ross Bros. & Montgomery, Aud. 

FOOD MACHINERY CORP., San 7, Calif. 
Best of Machinery Industry—Paul Davies, 
Pres.; C. M. Frazier, VP; E. D. Myers, Tr.; B. C. 
Carter, Con.; F. E. Rosewater, Jr., AM & PRD; 
Long Advertising Service, AA; John Galt, Art:; 
Crocker-Union, Printer; Peat, Marwick, Mitchell 
& Co., Aud. 

FRANKLIN SQUARE NATIONAL BANK, 
Franklin Square, N. Y. Best of National Banks— 
Arthur T. Roth, Pres.; George H. Becht, Con.; 
Jack Kobat, Cht.; Ed Dawson, Ph.; Rogers-Kel- 
logg-Stillson (H. A. Shepherd), Printer; S. D. 
Warren Co., Paper. ° 


GAIR (ROBERT) COMPANY, New York City. 
Best of Fibre Containers—George E. Dyke, BC & 
Pres.; T. Raymond Pierce, Norman F. Greenway, 
Herman Whitmore and Sumner Cahoon, VPs; 
E. Meyer, Tr.; E. O. Sommer, Con.; Wilbur F 
Howell, AM & PRD; Wortman, Barton & Gould, 
AA; Graphics Institute, Inc., Cht.; Bowne & Co., 
Printer; Price, Waterhouse & Co., Aud. 


GENERAL ELECTRIC CO., Schenectady, N. Y. 
Best of Electrical Equipments—Philip D. Reed, 
BC; Charles E. Wilson, Pres.; Robert S. Peare, 
VP & PRD; Jesse W. Lewis, Tr.; Donald L. Mill- 
ham, Con.; William W. Trench, Sec.; W. H. Perry, 
AS; W. J. —— AD; Russell-Anderson, Art. & 
Cht.; Maqua Co., Lith.; Dill & Collins, Paper; 
Peat, Marwick, Mitchell & Co., Aud. 

GENERAL FOODS CORP., New York City. 
Best of Packaged Foods—Clarence Francis, BC: 
Austin §. Igleheart, Pres.; Ralph Starr Butler, 

urtis H. Gager, Robert L. Garner, Edwin T.- 
Gibson, Charles G. Mortimer and John S. Pres- 
cott, VPs; W. Howard Chase, PRD; William R. 
Baker, PRA; Pictograph Corp., Cht.; Wickersham 
Press, Printer; Dill & Collins, Paper. 

GENERAL MILLS, INC., Minneapolis, Minn. 
Best of Milling Industry—James F. Bell, BC; 
Harry A. Bullis, Pres.; Leslie N. Perrin, EVP; 
Richard i Keeler, Tr.; Gordon C. Ballhorn, Con.; 
Samuel S. Gale, AM; Abbott Washburn, PRD; 
Batten, Barton, Durstine & Osborn, AA & Art.; 
Charles Burgess (Bureau of Engraving), Ph.; 
Bureau of Engraving, Printer; Champion Paper 
Co., Paper; Peat, Marwick, Mitchell & Co., po 

GENERAL MOTORS CORP., Detroit, Mich. 
Best of Automobile Industry—Alfred P. Sloan, Jr., 
BC; Charles E. Wilson, Pres.; F. G. Donner, VP; 
Meyer L. Prentis, Tr.; Roy E. Hammond, Con.; 
Paul Garrett, VP & PRD; Elmer Loemker, Art. & 

yht.; Robert Y. Richie, Ph.; National Process 
Corp. (Cover), Lith.; Arrow Press (Inside), Prin- 
ter & Lith.; Mead Corp. (Cover), and Strathmore 
Paper Co. (Inside), Paper; Haskins & Sells, Aud. 

GENERAL TIME INSTRUMENTS CORP., 
New York city. Best of Clocks & Watches—R. H. 
Matthiessen, BC; A. J. Wilson, Pres.; E. M. 
Green, Jr., VP; J. H. Schmidt, Tr. & Con.; Bat- 
ten, Barton, Durstine & Osborne, Inc., AA & Art.; 
‘cGraw- Phillipe Printing Co., Printer; Lybrand, 
Ross Bros. & Montgomery, Aud. 
































































































“Picture” 
YOUR ANNUAL 
REPORT 


ProrocraPHy is the best means of 
modernizing and humanizing your annual 
report. By attractive, realistic photo- 
graphic illustrations, you can tell the 
complete story of your business opera- 
tion most effectively. 


Picture perfection and reproduction 
start with the cameramen;—and that is 
where International News Photos supe- 
riority begins. INP cameramen special- 
ize in prize-quality pictures, carefully 
planned and produced with the most ad- 
vanced equipment and the utmost skill. 


INP is the pioneer in the amazing new 
Stroboscopic technique which captures 
vivid, dramatic pictures of the most in- 
tricate and swift-moving industrial ma- 
chinery—in full, natural color, or in black 
and white. 


Let INP’s trained experts make a 
studied blueprint of your photographic 
requirements for annual reports, promo- 
tional booklets, etc. You will be de- 
lighted with the results. 


Our cameramen are available in all 
principal cities. The rates are moderate, 
and all inquiries will receive prompt, in- 
dividual attention. 


INTERNATIONAL 
NEWS PHOTOS 


235 East 45th Street, New York 17, N. Y. 
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Best 1946 Annual Report Cover Designs in 
Four Classifications 


As Selected by Lester Tichy, Independent Judge of Art 





Two-Color Cover 


Three-Color Cover 
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Four-Color Cover 
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Photograph Cover 


PARI PUBLIC Kteviry COMPAR Y 


(For First, Second and Third in Each Class, Read from Top to Bottom) 





Ist: Long-Bell Lumber Co. 


Kansas City, Mo. 


Artist: 
Not Reported 


Printer: 
Not Reported 


2nd: 


Cia. Swift Internacional S.A.C. 
Buenos Aires, Argentina 


Printer: 
Not Reported 


3rd: 


American Silver Corp. 
Los Angeles, Cal. 


Printer & Lithographer: 
Pacific Press, Inc. 
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Rockwell Manufacturing Co. 
Pittsburgh, Pa. 


Art Service: 


Reuter & Bragdon, Inc. 
(J. G. Jondelait) 


Printer: 
W. G. Johnson Co. 


Phillips Petroleum Co. 
Bartlesville, Oklahoma 


Printer: 
Wm. E. Rudge’s Sons 


Americdh Insurance Co. 
Newark, N. J. 


Printer: _ 
Wn. E. Rudge’s Sons 


Standard Oil Co. (N. J.) 
New York, N. Y. 
Artist: 

Stevan Dohanos 


Printer: 
Arrow Press 


Advertising Agency: 
McCann Erickson, Inc. 


Philadelphia Electric Co. 
Philadelphia, Pa. 
Printer: 

Not Reported 


Westinghouse Electric Corp. 
Pittsburgh, Pa. 
Printer: 
Crane-Howard Lithographing 
Co, 


Continental Oil Co. 
Houston, Texas 


Photograph: 
Kodachrome 


Printer: 
Geffen, Dunn & Company . 
Advertising Agency: 
Geyer, Newell & Ganger, Inc. 


Imperial Oil, Ltd. 


Toronto, Canada 
Printer: 
Not Reported 
Pacific Public Service Company 
San Francisco, Cal. 
Printer: 
H. S. Crocker Company 
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GIRARD TRUST COMPANY, Philadelphia, Pa. 
Best of Trust Companies—James E. Gowen, Pres.; 
F. L. Barroll, J. M. Johnston, B. L. Harlow, W. H 
Loesche, A. Farrell, H. W. Hogeland, G._H. 
Brown, Jr., A. D. Oliver and Morton Smith, VPs; 
William S. Hopkins, VP & Sec.; William R. Jones, 
VP & Tr.;_Albert A. Moss, Con.; J. Malcolm 
Johnston, AM & PRD; Aitkin-Kynett Co., AA; 
F. Wade Lane, Art. (Cover); Edward C, Smith, 
Art. (Inside); Edward Stern & Co., Inc., Printer: 
Robert F. McCammon, Aud. 


GOODYEAR TIRE & RUBBER CO., Akron. 
Ohio. Best of Tires and Rubbers—P. W. Litchfield, 
BC; E._J.. Thomas, Pres.; J. M. Linforth, VP; 
7. C. Oseland, Tr.; C. H. Brook, Con.; J. K. 
Hough, AM; L. E. Judd, PRD; W. F. Bloor, CS: 
Kudner Agency, Inc., AA; Corday-Gross & Co., 
Printer; Crane-Howard Co., Lith.; Price. Water- 
house & Co., Aud. 


GREYHOUND CORP., THE, Chicago, Ill. Best 
of Bus Transportation—C. E. Wickman, BC; O. 3 
‘Caesar, Pres.; R. A. L. Bogan, EVP; G. A. Ste- 
vens, Tr.; A. P. Seldz, Con.; Henry Hohman, AM; 
J. H. Kelleghan, PRC; Beaumont & Hohman, AA; 
Lincoln Printing Co., Printer. 


HOOVER COMPANY, North Canton, Ohio. 
Best of Household Appliances. H. W. Hoover, 
Pres.; arles Harrison, Con.; Ellsworth P. 
Smith, Art Dir.; Bohme-Blinkman Co. and Wil- 
‘liam Feather Co., Cleveland, Ohio, Printers. Ernst 
& Ernst, Aud. 


HOTELS STATLER CO., INC., New York City. 
Best of Hotels—J. L. Hennessy, BC; Arthur F. 
Douglas, Pres.; R. L. Sussieck, Tr.; Howard F. 
Dugan, VP & AM; Young & Rubicam, Inc., AA; 
Hinkhouse, Inc., Printer. 


INTERNATIONAL HARVESTER CO., Chi- 
cago, Ill. Best of Farm Equipment—Fowler Mc- 
Cormick, BC; John L. McCaffrey, Pres.; William 
R. Odell, Jr., Tr.; C. E. Jarchow, Con.; Forest D. 
Siefkin, VP’ & GC; Dale Cox, PRD; McCann- 
Erickson, Inc., AA; Grantham Graphics, Cht.; 
Ed Hunger, Ph.;_R. R. Donnelly & Sons Cats 
Printer (Cover); International Harvester Press, 
Printer (Inside); Haskins & Sells, Aud. 


INTERNATIONAL MINERALS & CHEMI- 
CALS CORP., Chicago, Ill. Best of Chemical In- 
dustry—Louis Ware, Pres.; Harry B. Baylor; 
Robert P. Resch, Tr.; Jos. Hicks Organization, 
PRC; C. Franklin Brown & Co. 


KENNECOTT COPPER CORP., New York 
City. Best of Mining Industry—E. T. Stannard, 
Pres.; Doremus & Co., 


LERNER STORES CORP., New York City. 
Best of Clothing Store Chains—Samuel A. Lerner, 
BC; Joseph J. Lerner, Pres.; Harold M. Lane, 
VP’ & Sec.: Michael Lerner, VP & Tr.; J. Henry 
Hersch, VP & Con.; Wisdom Press, Printer; S. D. 
Leidesdorf & Co., Aud. 


LOWENSTEIN, M., & SONS, INC., New York 
City. Best of Textiles (Except Rayon)—Leon 
Lowenstein, BC; Archie ©. Joslin, Pres.; Ed- 
ward Goldberger, Tr.; Samuel Greenfield, AM; 
Robert W. Ryckman, PRD (Since resigned): As- 
sociated Counsel, Inc., PRC; Mahlon Cline, Art.; 
—T Printing Co., Printer; Haskins & Sells, 

ud. 


MALLORY, P. R., & CO., Indianapolis, Ind. 
Best of Electronics & Radio—Philip R. Mallory, 
BC; J. E. Cain, Pres.; M. E. Hamilton, Tr.; Ralph 
Roberts, AM; Aitkin-Kynett Co.; Edward Stern 
& Co. (Philadelphia, Pa.), Printer; Peat, Marwick, 
Mitchell & Co., Aud. 

MARQUETTE CEMENT MANUFACTURING 
CO., Chicago, Ill. Best of Cement Industry—W. A. 
Wecker, Pres.; D. S. Colburn, VP; V Haley, 

r.; J. K. White, PRD; A. Snyder Thompson, 
Art.; Karl Barlow, Cht.; Arthur Allen, Ph.; Ma- 
| idem aaa id Co., Printer; Burlingame & Co., 
Aud. 

MARTIN, GLENN L., CO., THE, Baltimore, 
Md. Best of Aircraft Manufacturing—Glenn 
Martin, Pres.; Harry T. Rowland, EVP; M. R 
Schermerhorn, Jr., VP & Con.; . L. Lueas, 
Acting Tr.; E. R. Whlig, AC; F. M. Beall, CA; 
Richard W. Darrow, PRD & AM; VanSant, Dug- 
dale & Co., AA; Charles Hogg, Art.; Schneidereith 
& Son, Printer; Champion Paper & Fibre Co., 
Paper; Haskins & Sells, Aud. 

MERRILL LYNCH, PIERCE, FENNER & 
BEANE, New York City. Best of Financial Or- 
ganizations—Charles E. Merrill, Directing Ptnr.; 
Winthrop H. Smith, Mng. Ptnr.; Milijia Rebezanin, 
Ptnr.; Luttrell Maclin, PRD; Ted Braun & Co., 
PRC; Albert Frank-Guenther Law, Inc., AA; Ed 
Marein, Art. & Cht.; Skipp Addleman, Ph.; Na- 
tional-Process Co., Lith.; Haskins & Sells, Aud. 

MINNESOTA MINING & MANUFACTURING 
CO., St. Paul, Minn, Best of Plastics Industry— 
William L. McKnight, Pres.; A. G. Bush, VP; 
H. P. Buetow, Tr.; C. O. Moosbrugger, AM; Bat- 
ten, Barton, Durstine & Osborn, Inc., AA; Buck- 
bee-Mears Co. (Harold Morin), Art.; Roger F. 
How, Art; Kenneth Penney, Ph.; Webb Publishing 
Co., Printer; Dill & Collins, Paper. 

MISSOURI-KANSAS-TEXAS R.R. co., St. 
Louis, Mo. Best of Southwestern Railroads—Ray- 
mond J. Morfa, BC; Donald V. Fraser, Pres.; J. T. 
Mahaney, VP; M. R. Cring, AM & PM; Geffen, 
Dunn & Co., PRC, Art., Cht. & Printer. 
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Business Turns to Annual Reports to Gain 
Appreciation of Its Problems. 





By J. B. WALLACH, 
Business News Editor. 


; ‘Growing interest is said to be evinced 

in the development of “opinion-forming aber 
Many executives are understood to be coming around ti 
the conclusion that financial statements and reports, if 
made intelligently to the public, would “forestall misin- 
terpretation of. the facts and help to foster full public 
understanding of the many economic issues centering 
around wages; profits, prices and. taxes.” 

- In recognition of this interest] 


the Charles Fraticis Press has 
published “Opinion - Forming An- 

ual Reports,” a booklet ad- 

essed to corporation officials. 
In it the company foresees in- 
¢reased use of annual reports as 
“management’s most important 
opinion-forming device for de- 
veloping public economic literacy 
and intelligent actions in support 
of our capitalistic system.” 


Formula Outlined. 


Asserting that the yearly o 
‘erating. report best reflects the 
manifold contributions and miu- 
tual benefits. of all ‘who partici- 
pate in tHe day-to-day functions 
of business, the booklet points 
‘out that “the usually complex 
cand difficult accounting and 
arithmetic ‘of yearly operations 
hhave proved meaningless to the 
layman.” It outlines a formula 
for simplifying and clarifying 
Such reports. 

Businesses are advised to ad- 
dress reports to their customers 
as well as to their stockholders 
and employees, because “when 
the customer understands the 
economics of the business... he 
is more likely to keep the busi- 
ness going by being.a satisfied 
customer, thereby willingly pay- 
ing for the costs of ‘the goods 
and services he buys.”. Remind-| 
ing Management that Govern- 








Reports Exhibited. 


When adequate facts are pre- 
sented in easy-té- understand 
language to all four audiences, 
the booklet continues, intelligent 
em orp —— and leads 

intelligent action. Photo 
charts and other graph _— 


rial, it is sugge 












Because of a limited edition 
this booklet is available without 
cost or obligation only to execu- 
tives of corporations that publish 
Annual Reports. Please write on 
your company letterhead. 





ment -also constitutes an audi- 
ence, it adds that full and proper} 


5 facts establish a basis for fair’ ' 


taxation and regulation. 





CHARLES FRANCIS PREss, INC. 
461 EIGHTH AVENUE AT THIRTY FOURTH STREET NEW YORK 
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Annual Keporting— 
A Study in Paradox 


By William Barton Marsh* 


hy do so many corporations 

continue to overlook the oppor- 
tunity of taking management progres- 
sive action with respect to their an- 
nual reports? For, in spite of an ac- 
celerated trend toward better annual 
reporting, progress actually is still 
confined to a comparatively limited 
number of companies. 

Only 43 per cent of the stockholder 
annual reports for 1946 surveyed by 
FINANCIAL Wor pb could be classi- 
fied as modern. But this percentage, 
as FrnanctaL Wor p has stated, is 
not based upon a survey of annual re- 
ports in general or even of the annual 
1eports of all listed corporations. Fol- 
lowing an_ established formula, 
FINANICAL Wor tp included in its 
1946 survey only about half of the 
annual reports actually received. And 
the annual reports not included in the 
survey were definitely of the “unim- 
proved” variety. Thus, in the final 
analysis, not more than 25 per cent 
of the 3,500 annual reports submitted 
to FINANCIAL WorLD could by any 
stretch of the imagination be given 
top rating. 

Those of us who have had occa- 
sion to discuss the planning and pro- 
duction of annual reports with cor- 
poration executives in an attempt to 
improve the content and format are 
continually confronted by objections 
to what is now con- 


1. “Stockholders are only in- 
terested in dividends. They never 
read annual reports anyway.” 

This is one of the most popular 
excuses for doing nothing to improve 
annual reports. It has about as much 
validity as counterfeit money. The 
truth is that at least 50 per cent of 
stockholders read the annual reports 
they receive from cover to cover, and 
many more would do so if the re- 
ports themselves were more interest- 
ing and easier to understand. These 
are facts, definitely proven by sur- 
veys conducted under such auspices 
as FINANCIAL Wor LD, the American 
Management Association and _ the 
Opinion Research Corporation, for 
the Controllership Foundation of the 
Controllers Institute of America. 

Of course stockholders are in- 
terested in dividends, and this in- 
terest is paramount. But, in addition, 
the average stockholder wants in- 
formation on a wide variety of sub- 
jects having to do with the operation 
and future prospects of the companies 
in which he is financially interested. 
Some 80 per cent of stockholders are 
interested in research activities, 88 
per cent in plant expansion, 76 per 
cent in company products, 74 per cent 
in the tax situation, and more than 
50 per cent in labor relations. The 
list could be extended substantially. 


2. “Our stockholders are per. 
fectly happy now. Why stir up 
trouble by expanding our annual 
reports ?” 

This kind of response generally 
comes from the type of management 
that has refrained, as far as is hu- 
manly possible, from any contact 
whatever with the real owners of the 
business. The fact is that very few 
managements have any real knowl- 
edge of stockholder opinion unless a 
special study has been made of the 
subject. Surprisingly few companies 
have even surveyed their stockholder 
lists to ascertain average holdings, 
geographical distribution, percentage 
of women stockholders and other 
pertinent information. Yet case his- 
tories are not far to seek where man- 
agement, lulled to sleep by the se- 
curity of ignorance, has been harshly 
awakened by a proxy fight in which 
management has been routed. The 
modern annual report does not stir 
up trouble for the company. It often 
forestalls trouble. 


3. “We don’t want to say too 
much in our annual report for fear 
of its effect upon our employees.” 

Some corporation executives seem 
to be under the illusion that facts 
which do not appear in the com- 
pany’s annual report do not exist. 
Actually, of course, anyone with suf- 
ficient interest can obtain from the 
Securities & Exchange Commission 
and other sources complete financial 
data on any company with listed se- 
curities outstanding. It is not to be 
supposed that today’s labor leaders 
are ignorant of that fact. Indeed, it 
is generally recognized that the large 

labor unions have 





sidered the construc- 
tive, modern approach 
to the editorial and 
graphic treatment of 
the annual report. 
Over the years, these 
objections seem _ to 
have become curiously 
stereotyped and stand- 
ardized—so much so, 
indeed, that it may be 
worth while to catalog 
those which most fre- 
quently arise and sub- 
ject them to a critical 
analysis. 





*Mr. Marsh is executive 
partner of Wm. E. Rudge’s 
ons, Consultants, designers 
and printers of public rela- 
tions literature. 
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SURVEY OF STOCKHOLDER 
ANNUAL REPORTS 


(BY CLASSIFICATIONS) 


more complete finan- 
cial data on the com- 
panies in which they 
are interested than can 
be found in most bank 
credit files. 

What business has 
to fear is not the truth 
but that great welter 
of misinformation 
common to the man in 
the street. As Frank 
Surface of Standard 
Oil Company (New 
Jersey) has pointed 
eut in his “Penalties 
of Economic Ignor- 
ance,” the comprehen- 
sion of business fi- 
nance on the part of 
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1946 Annual Report Advertisements Judged “Best” in Four Classifications 
(For First, Second and Third, Read from Top to Bottom) 
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A Report to the Public 























Best of All Industrials 
Ist: Duplan Corporation 
Art Service: 
Ray Bethers 
2nd: Cities Service Company 
Advertising Agency: 
Foote, Cone & Belding 
3rd: Johns-Manville Corp. 
Advertising Agency: 
J. Walter Thompson Co. 


Best of All Public Utilities 


Consolidated Edison Co. of N. Y. 
Advertising Agency: 
Batten, Barton, Durstine & Osborn 
Columbia Gas & Electric Co. 
Advertising Agency: 

Cucil & Piesbrey, Inc. 
Pacilic Gas & Electric Co. 
Advertising Agency: 

Albert Frank-Guenther Law, Inc. 




















Best of All Transportation 
Chesapeake & Ohio Railway 
Advertising Agency: 
Kenyon & Eckhardt, Inc. 
Texas & Pacific Railway 
Advertising Agency: 
Rogers & Smith 
Delaware, Lackwanna & Western 
Advertising Agency: 
Joseph Katz Company 


Best of All Financial 
Equitable Life Assurance Society 
Advertising Agency: 

J. Walter Thompson Co. 
Metropolitan Life Insurance Co. 
Advertising Agency: 
Young & Rubicam, Inc. 
Sun Life Assurance of Canada 
Art Service: 

Carlton Ellinger 





the average white collar and manual 
worker is almost fantastic in its 
variation from fact. Forty per cent 
of this group, for example, believe 
that the average manufacturer makes 
an annual net profit of 25 per cent 
or more, while 64 per cent of, the 
group believe that stockholders and 
management get more out of the cor- 
porate dollar (after payment of over- 
head and materials) than is paid out 
in workers’ wages. If such miscon- 
ceptions are rampant, there seems 
little danger in a frank admission that 
your companv has had the best year 
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in its history and has actually netted 
less than 10 per cent on its capital 
investment. 

4. “We are afraid that it would 
cost too much to modernize our 
annual report.” 

Here is another standard objection, 
and one which it is difficult to answer 
because costs are always relative. To 
print a meager, black-and-white, un- 
illustrated report is naturally cheaper 
than to produce an adequate report, 
well designed, with sufficient chart 
and illustrative material to attract 
readership. But the standard should 


be value, not cost. It is not necessary 
to go overboard in the matter of ex- 
pense to produce a modern annual re- 
port. On the contrary, over-ostenta- 
tion may perhaps: be even worse than 
over-conservatism. An annual report 
should be planned in terms of its 
audience and of the effect which the 
company desires to achieve. It will 
be found that most problems of this 
kind can be solved within the limita- 
tions of a reasonable budget. 

5. “If we make a sudden change 
in the format of our annual report, 
our stockholders may think we are 
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[>= publicly owned corporations can perform a very 
constructive service for the common good of our 
system of government. There are an estimated 15 mil- 
lion people who have become partners in their enterprises. 
They represent the thrift that is the core of our demo- 
cratic system which is so largely responsible for the build- 
ing of America into one of the most powerful nations of 
the world, and which now is one of the few remaining 
citadels of man’s freedom to regulate his own life instead 
of being a chattel of a totalitarian system or a serf of 
brutal, selfish dictators or tyrants. 


Our army of shareholders is composed of the most 
representative citizens ef their communities, and because 
of their station in life they wield a great influence in 
moulding local public opinion. This strong group can be 
enlisted to. aid the nation in combating the insidious efforts 
of Communism to break down our democratic form of gov- 
ernment. To restore the peace of mind of our people we 
must combat this evil force, which thrives on lies, mis- 
representation and stirring up discontent. The truth is 
a powerful weapon which we have employed lackadaisically 
in the past. The time has come—and it is not too late 
yet—to take up arms in a widespread educational campaign 
that will bring home the realities that divide Communism 


from democracy, the only form of government that enables 
men to remain free. 


F< pee se corporations are in a strategic position to 
perform a major and important role in championing our 
cause. In recent years, through improved annual reports, 
they have effectively cemented better relations with the 
owners of their enterprises—the stockholders. They can 
do an equally good job in spreading the truth about. free 
enterprise and our individual freedom. 


In addition to their own efforts they can enlist the aid 
of their workers in the battle to preserve our freedom. 
The millions of corporation employes are also vitally con- 
cerned with their future security. By engaging in a 
systematic educational campaign their eyes can be opened 
to the truth and to the dangers to their freedom if our 
system were changed from a democracy to a totalitarian 
state. 


It does not require complicated explanations to estab- 
lish the truth—the simpler it is, the more effective it can 
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be. It should be pointed out that if Communism provided 
Utopia for its people, then the Soviet government would 
not hide behind an Iron Curtain so as to conceal mani- 
fold weaknesses. The pitiful picture of the British, aS a 
result of the efforts of the Labor Government to restore 
prosperity to the so-called common man, is another power- 
ful truth proving that only work and thrift can raise the 
living standard of the people. Socialization, which reduces 
the worker to a chattel of the government, and the re- 
distribution of wealth both are palpable fallacies. 


he eyes not only of the workers, but also of other 

members of our citizen family, can be opened to the 
danger and ultimate disaster that will result from Com- 
munism. We can point out how far our demoeracy has gone 
with social reforms without destroying human initiative, with 
Social security, old-age pensions, workmen’s compensation 
and unemployment insurance, which arouse the jealousy 


of other countries of the world. These are facts which 
cannot be ‘refuted. 


An effective educational campaign directed to the work- 
ers can be planned by our corporations, which would show 
by charts and tell in simply worded pamphlets how much 
a worker is paid in Russia compared to what he receives 
here, and contrasting the living conditions in the two 
countries. These comparisons would present a picture 
from which our workers would shrink. Such figures would 


bring home the danger of being ignorantly drawn into the 
orbit of Communism. 


Our corporations—which employ a great army of work- 
ers and are backed by a tremendous number of influential 
shareholders—by the exercise of truth have the power to 
lead the forces of American independence against systems 
of government alien to our own. 


‘his is the big, patriotic task that should be accepted by 

our corporations with all the fervor a good cause can 
arouse. By the truth they can confound lies and misrepre- 
sentations, and their slogan should be: 


“Fellow Americans—whether you are an employe, 
a farmer or an independent worker—open your eyes 
to the dangers confronting you because of the alien 
ideologies which have invaded your land of freedom.” 
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trying to put something over on 
them.” 


Stockholders are much more likely 
to become suspicious of the old- 
fashioned “treat ’em rough and tell 
‘em nothing” type of management 
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than of officials who sincerely try to 
present a full story of the company 
and its operations. This is particu- 
larly true today when so many com- 
panies of unquestioned standing and 
integrity’ are reporting to stockhold- 


ers more fully than ever before. 

Management may well take into con- 

sideration the fact that a stockholder 

in one company is quite likely to be 

a stockholder in several other con- 
Please turn to page 41 
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Canadian fils 


In Bull Market 


Rise in production of Leduc area spurs Dominion-wide 
development programs. Vendors of penny -share 
promotions busy as speculative fever takes hold 


C anada appears to be working up a 
replica, as yet on a small scale, 


| of the wildcat oil speculation that ac- 


companied the development of many 
of the major producing areas in the 
United States. However, no attention- 
arresting gushers of the sort that jet- 
powered the booms in the east coastal 
field of Texas or the Ranger and mid- 
continent areas have thus far been 
brought in. : 

But despite the absence of counter- 
parts of the Lucas gusher, Spindletop, 
Ranger No. 1 and similar new wells 
which blew in for tens of thousands 
of barrels of crude oil a day (dwin- 
dling later), speculative fever is ris- 
ing rapidly in Canada, helped along 
by the typewriter-telephone-tele- 
graph activities of a small army of 
vendors and promoters of pennies- 
per-share certificates of stock in new 
developments, most of them in the 
new Leduc field of Alberta. 


Recent Activity 


During the most recent week for 
which data are available, the shares 
of 60 minor oil enterprises were 
traded on the principal Canadian ex- 
changes for a total just under one 
million shares. Of this, 36,800 shares 
represented transactions in the six 
stocks selling above one dollar a 
share. Only four of these are divi- 
dend payers. With the exception 
of the $17-a-share $1 a year dividend- 
paying Royalite, none of them sold 
above $4 a share. Half of the 54 stocks 
in the penny-share group sold at be- 
tween one cent a share and 10 cents. 

This tabulation does not include, 
naturally, such issues as British Amer- 
ican Oil, Canadian Oil, Imperial Oil 
and International Petroleum. The two 
last named are controlled by Standard 
of New Jersey. 

Eight of the nine wells now pro- 
ducing in Leduc were brought in 
by Imperial Oil, each of them be- 
ing reported as having a flush pro- 
duction of 1,000 barrels‘a day. The 
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ninth was brought in by a joint op- 
eration of two independents, and no 
statement of its flush yield is avail- 
able. Imperial is holding its pro- 
duction down to 200 barrels a day. 
Sixteen wells are now going down 
inside the proven area, and several 
others outside of it. Imperial is doing 
most of the drilling. The others are 





Canadian Information Services 


Burning Off the 
First Burst of Oil 


waiting and watching. If the field 
proves up they will go ahead. 

That, so far as production is con- 
cerned, is the story of Canada’s new 
ol field. Leduc, 200 miles north of 
Turner Valley, Alberta, was proven 
up only last December when. Impe- 
rial brought in its discovery well. 
Turner Valley currently accounts for 
90 per cent of all the oil produced in 
the Dominion, whose dwindling pro- 
duction has been a source of worry 
not only to the oil interests of Can- 
ada but to industry generally and to 
Government officials, 

Canada produces a bare 10 per 
cent of her annual oil requirements, 
and is badly in need of new produc- 
tion. Output of crude in 1946 de- 
clined to 7.6 million barrels from 8.6 
million barrels in 1945. In conse- 
quence, prices of petroleum products 
are “sky-high” as compared with 
their cost in the United States. 

With the proving of the Leduc 


field major oil interests, wildcat 
prospectors and promoters swarmed 
into the area seeking to lease the 
mineral rights or to buy land out- 
right. Imperial, the largest holder, 
now controls about two million acres 
under lease and owns a sizable bit 
of land besides. Texas Company’s 
Canadian subsidiary, McColl-Fron- 
tenac, has leased more than one mil- 
lion acres, and hundreds of thou- 
sands of acres are leaseheld by So- 
cony-Vacuum, Standard of Cali- 
fornia, Anglo-Canadian and others. 
Thus far only Imperial and the lone 
independent well are in production. 


Sub-surface Rights 


Alberta farmers, to their regret, 
are unlikely to experience the over- 
night flights into the millionaire class 
that were the lot of so many farmers 
and ranchers in the United States. 
For the most part Alberta’s farmers 
hold only surface rights to their 
lands, which they bought originally 
from one or the other of the prov- 
ince’s four major landowners—Hud- 
son Bay Company, Canadian Pacific 
Railway, Calgary & Edmonton Cor- 
poration and the provincial govern- 
ment. The “big four” retained all 
sub-surface mineral rights, including 
oil, and it is they who are reaping 
the initial benefits of the leases and 
will have a substantial share in what- 
ever oil may be produced from the 
new field. As in the United States, 
most of the leases provide for a small 
land rental, plus one-eighth of all oil 
produced. 

Far to the east in the Toronto 
and Montreal markets, and as well in 
the less active markets of Vancouver, 
Calgary and Winnipeg, speculators 
are trading feverishly in the shares 
of oil companies which, they hope, 
will prove to be the Standard Oils 
of the next decade or two. Distribu- 
tors of oil shares, having not so much 
faith in the future, are handing out 
certificates on a first-come first- 
served basis. Nor is the speculation 
confined to companies holding leases 
in or somewhere near Leduc. Pros- 
pecting is active in several places in 
Ontario and New Brunswick as well 
as in Saskatchewan, the Gaspe Pen- 
insula and Manitoba. But it is Leduc 
that provides the band music for the 
speculative parade so reminiscent of 
the oil share booms that flourished in 
the United States around the turn 
of the century and on into the 1920s. 
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Walgreen—Sound 
Drug Store Chain 


Period of most rapid growth is probably over, 


but longer term earnings uptrend should con- 


tinue. Common stock rates as good income issue 


he nation’s second largest retail 
| ete organization, the Walgreen 
Company, operates 410 company- 
owned stores in 205 cities in 39 
states, and in addition sells to 1,100 
independent retail druggists who op- 
erate as Walgreen Agencies. Pursu- 
ing its policy of expansion, Walgreen 
entered the Mexican field within the 
past year, acquiring 23 per cent of the 
capitalization of Sanborn’s, probably 
the best known retail business in 
Mexico. With outlets in Mexico 
City and Monterrey, Sanborn’s also 
acts as sole Mexican distributor for 
many of the best selling American 
drug products. 


Mexican Interest 


For the time being, Sanborn’s is 
not expected to contribute importantly 
to Walgreen’s earnings, its interest 
being carried as an investment and 
returns from the Mexican business 
will appear only as dividends. Wal- 
green, however, has an option under 
which it may increase its interest in 
Sanborn’s to 50 per cent and eventu- 
ally the latter may become the parent 
of an expanding chain of Mexican 
stores featuring Walgreen products. 

This is more than hinted at in the 
statement of president C. R. Wal- 
green, Jr., to his stockholders con- 
cerning the Mexican venture, the head 
of the organization saying that the 
company expects to take up its stock 
option when the time arrives for ex- 
pansion of the Sanborn business. 

Since 1909, when the Walgreen 
Company was organized to take over 
the Chicago business founded in 1902 
by C. R. Walgreen, the chain has 
grown steadily. Following the gen- 
eral plan of expansion in the earlier 
days, its growth was accomplished 
principally by adding new stores, the 
peak of 508 being reached in 1938. 
In recent years the more progressive 
policy of reducing the number of out- 
lets while expanding those more stra- 
tegically located has borne good fruit. 
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Unit sales volume has increased and 
much better control has been possible 
over operating costs. Sales per store in 
1946 averaged $342,460, vs. $279,100 
in 1945 and $133,300 in 1938. In this 
year they mounted to the annual rate 
of almost $375,000 per store. 

At the same time Walgreen Agency 
licenses have been issued to a length- 
ening list of well-located independent 
druggists. The agency system not 
only provides an outlet for Walgreen 
products, thereby increasing total 
Sales, but it has definite advertising 
value and contributes indirectly to 
sales through the company’s stores. 

One-fifth of Walgreen’s sales are 
made in the Chicago area, and an ad- 
ditional 25 per cent is accounted. for 
by stores and agencies in Illinois 
and immediately adjoining states. The 
remaining outlets are widely scattered 
but, with agencies in every one of the 
states, the Walgreen special types of 
service and store arrangement have 
become a sort of national institution, 
just as have the major five-and-tens 
and the principal grocery chains. 

The stores are modern in every re- 
spect, a far cry from the conventional 
drug store of the first decade of the 





Walgreen Company 

Sales -—Per Share~ 

(In Divi- 
*Year Millions) Earned dends Price Range 
1929.. $46.6 $2.19 None 72 —23% 
1932.. 47.6 117 None 12%— 5% 
1936.. 61.8 2.03 $1.27 26%—20 
1937.. 679 187 1.67 3254—18 
1938.. 67.7 1.25 1.50 20%—13% 
1939... 708 187 140 233%—15% 
1940.. 743 210 160 23%4—16% 
1941... 825 225 160 22%4—15% 
1942.. 95.3 2.27 1.60 20%—16 
1943.. 1122 220 160 28%—20% 
1944.. 120.0 2.25 160 31%4—26% 
1945.. 1192 2.20 1.60 42 —30% 
1946.. 141.1 .2.64 160 54 —33% 
Interim: 
aie Cie a SR eae 
1947.. a141.9 b1.59 1.45 c367%—29% 


*Fiscal years ended September 30. 
months ended August 31. 
March 31. 


a—Eleven 
b—Six months ended 
c—Through October 1. 


century. Half of the sales come from 
prescriptions, patent drug compounds, 
soda fountain, luncheon service and 
tobacco. The balance represents a 
wide variety of small merchandise. 
The company also manufactures ice 
cream, cosmetics, perfumes, and other 
items of the type which find a ready 
sale in its own or agency stores. 

Sales volume increased at an un- 
precedented rate during the war and 
immediate postwar period, rising 70 
per cent from 1941 to 1946, with the 
1946-47 fiscal year, ended September 
30, establishing a new high around 
$150 million. There dre indications, 
however, that the era of most rapid 
growth is nearing its end, though the 
general uptrend in sales—and earn- 
ings—should continue. Rising costs 
point to retention of a smaller per- 
centage of the sales dollar, with ex- 
panding sales volume holding up per- 
share earnings. 

An indication of the impact of in- 
creasing costs is furnished by the 
latest financial statement, covering the 
half year ended March 31, last. Sales 
and other income of $79.6 million 
represented a gain of $10.2 million 
over the same period of the preceding 
year, but costs rose $11.3 million and 
net profit before special non-recurring 
income and reserve increased only 
$791,738. This was despite the fact 
that Federal income taxes were $1.3 
million less ($1.03 per common share) 
than in the comparable half-year. 

Because of the increased sales vol- 
ume, however, operating profits were 
$1.59 per share of common, compared 
with $1.43 in the first half of 1945-46. 
In that earlier six-month period, how- 
ever, profits from the sale of ‘nvest- 
ments, partly offset by reserves for 
improvements, added 7 cents a share 
to final net. 

Walgreen has consistently followed 
the policy of retaining a good part of 
its earnings, to the benefit of cash and 
working capital. Its financial position 
is sound, with current assets on 
March 31, last, of $32.8 million 
against current liabilities of $11.4 
million, a ratio of 2.9-to-1. It has no 
long term debt and only 65,000 shares 
of 4 per cent cumulative preferred 
stock (par $100), in addition to 1.3 
million shares of common. Around its 
current price of 34 the common pro- 
vides a yield of 4.7 per cent. 





This ts the thirteenth in the series of 
discussions of the twenty common stocks 
comprising the income-and-growth port- 
folio presented in the issue of July 9. 
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Mixed Trends Uhscure 
Kail Earnings Uutlook 


Combined 1948 result for all roads could be a large 
profit or a record deficit, depending on timing and 


extent of further wage increases and of rate relief 


uring recent hearings before the 

ICC, the nation’s railroads 
have presented a group of statistical 
exhibits to support their case for an 
increase in freight rates. Under the 
circumstances, these exhibits were 
obviously not intended to paint the 
roads’ outlook in any rosy hue, but 
they include some data which might 
be considered encouraging. 

Next year’s freight traffic is esti- 
mated at 620 billion ton-miles, a level 
exceeded by 1942-45 and (estimated ) 
1947 results, but 30 per cent higher 
than the total for 1941, the previous 
peacetime record, and almost 40 per 
cent larger than that for 1929. Pas- 
senger mileage is projected at 38 bil- 
lion, the best level since 1923 except 
for 1942-47. Even with no rate in- 
creases, freight revenues would be the 
largest in history except for 1943, 
1944 and 1947, and total revenues 
would also set a new record except 
for the years 1943-45 and 1947. 


Discouraging Picture 


Actually, of course, these figures 
are not encouraging at all. Far from 
indicating general prosperity for rail- 
roads, they really serve as a measure 
of the extent of the increase in oper- 
ating costs in recent years, for they 
will result in only mediocre earnings, 
or worse, unless certain untenable 
assumptions are made. 

It is estimated that the roads 
would have earned some $431 million 
this year and $223 million in 1948 
had June 30 costs and freight rates 
continued to prevail. The first of 
these figures is none too favorable; 
it is almost identical with the earn- 
ings for 1920, and is far below the 
return witnessed in recent years. The 
second is even more unsatisfactory, 
being well below the $288 million 
level for 1946, a year in which many 
of the leading roads lost money. 

Furthermore, the June 30 level of 
costs has not continued to prevail 
even up to the present time. As of 
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September 2, an amount estimated 
at $157.6 million annually had been 
added to the costs of fuel, material 
and supplies purchased by the Class 
I railroads, and a 15 per cent wage 
increase awarded to non-operating 
employes as of September 1 will 
cost, including payroll taxes payable 
thereon by the roads, another $467.4 
million a year. 





American Locomotive Co. 


Continue Upwar 


Those two items total $625 mil- 
lion before income taxes; after taxes, 
allowing for the fact that they will 
not reduce levies on roads which 
would be in the red anyway, they will 
amount to some $465 million and 
will reduce 1948 results from a $223 
million profit to a $242 million loss 
unless rate relief is granted by the 
ICC. For 1947, the actual increase 
in costs recorded thus far is likely 
to reduce over-all profits from $431 
million to about $270 million, or less 
than the actual 1946 result. 

Nor do even these figures tell the 
whole story. On the favorable side, 
they ignore recent and prospective 
increases in commutation and other 
passenger fares, sleeping car charges, 
express rates and mail pay. How- 
ever, the benefits from these changes 
will be so much smaller than the 
margin of error in calculating the ef- 
fect of more important items that 


Operating C a ts 


they can be left out of consideration 
entirely. (Higher commutation fares, 
for instance, will add only about $9 
million annually to revenues. ) 

Less favorable are the effects of 
two recent demands made on the rail- 
roads by the operating brotherhoods. 
They have asked for 44 changes in 
working rules which, if adopted in 
full, would increase operating costs 
by anywhere from $500 million to $1 
billion annually (FW, Oct. 1, page 
11.) 

No one has any idea that these 
changes will all be granted, but it 
is anyone’s guess which ones may be 
approved and what these changes will 
cost. 

Somewhat more definite, though 
still open to speculation, is the cost 
of the wage increase demanded by 
the operating unions. They have 
asked for a 30 per cent jump, to 
take effect November 1; this would 
cost $370 million annually including 
applicable payroll taxes. If granted 
in full, it would reduce 1947 earnings 
still further, probably to about $225 
million, and would increase next 
year’s loss—barring rate relief—to 
some $520 million ; the largest deficit 
ever actually recorded by the rail- 
roads was $139 million in 1932. 


Wage Demands 


It seems a reasonable presumption 
that the operating brotherhoods have, 
as usual, asked for more than they 
have any expectation of getting, and 
that they might be willing to settle 
for the same 15 per cent increase 
which was accorded to non-operating 
employees. If so, however, they 
might well demand that it be retroac- 
tive to September 1, the date of the 
non-op adjustment. Thus, railroads 
are faced with the same problem 
which confronted them early last 
year :. Shall they accrue wages of op- 
erating employees at a higher rate 
than that actually paid, for Septem- 
ber and such later months as may in- 
tervene until a wage decision is 
reached? If so, how much higher? 

Some roads will ignore this factor, 
others will make extra charges which, 
by accident or by good judgment, 
will approximate the correct amount, 
and some will charge off more than 
will later be found to have been nec- 
essary. Thus, there will be consider- 
able distortion of some roads’ re- 
ported earnings, as compared with 

Please turn to page 37 
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News and Opinions on Active Stocks 








Ratings are from Financial World Independent Appraisals 
of Listed Stocks. Consult individual Stock Factographs for 
further vital information and statistical data on these items. 
“Also FW" refers to the last previous item in this department. 


Anaconda Wire & Cable C+ 

At 63, stock is priced at only 5.7 
times half year net, reflecting a high- 
ly erratic earnings record. (Paid 25 
cents each in Apr., July & Oct., $2.25 
in Dec., 1946 total $3; paid 50 cents 
in Mar., $3 in July and to pay $3 in 
Oct., 1947.) With sales at $55.5 
million, greater than in any full year 
before 1941, earnings for the first 
half of the year established a rec- 
ord, amounting to $10.99 vs. $1.37 
per share a year before. Two-thirds 
controlled by Anaconda Copper, com- 
pany is a leader in wire, cable, rods 
and bars for the utility industry and 
manufacturers or users of electrical 
equipment. Past share earnings 
swings were from $4.77 in 1929 toa 
deficit of $2.48 in 1932, $5.43 in 
1936, to a 23-cent deficit in 1938, 
$5.94 in 1941, $1.53 in 1945 and 
$7.33 in 1946. (Also FW, Dec. 11.) 


Cincinnati Gas & Electric B 

A 95-year unbroken dividend rec- 
ord and improving earnings coverage 
lend attraction to 5.2% yield, at 27. 
(Qu. divs. at $1.40 an. rate.) In the 
twelve months ended June 30, com- 
pany earned $1.98 vs. $1.66 per share 
in the preceding period, on a 15.9 per 
cent gain in gross revenues to $42 
million from $36 million. The De- 
cember 31 balance sheet showed a 
strong cash position notwithstanding 
that $5.9 million was set aside, pend- 
ing contest of allegedly excessive Cin- 
cinnati rate reduction ordinances. 
Actually, hearings are being held on 
applications for increased rates, 
necessitated by rising wages and 
other costs. Company supplies elec- 
tricity (73 per cent of revenues) and 
gas to Cincinnati and other Ohio 
communities. (Also FW, Nov. 20.) 


Clark Equipment B 
Earnings recovery and prospects 
support the split stock at 30. (Adj. 
qu. divs. incr. from $1.50 to $2 an. 
rate in Sept.) Split 2-for-1 in April, 
* a 
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there are now 475,232 of these 
shares, preceded by $1.9 million 5 
per cent preferred and $2.8 million 
long term notes. The notes were is- 
sued in the year ended June 30, dur- 
ing which time gross property in- 
vestments increased $1.9 million and 
working capital $4.9 million. First 
half net equaled $3.36 per share (de- 
spite a $1.05 inventory reserve) 
against a loss of $2.26 in the 1946 
reconversion period. Company makes 
truck and tractor axles, housings, 
transmissions and wheels, high-speed 
hand tools and industrial Truck- 
tractors, and is sensitive to the truck 
production cycle. (Also FW, Jan. 1.) 


General Electric A+ 

Issue, currently priced at 37, oc- 
cupies a blue chip status. (Reg. qu. 
divs. at $1.60 an. rate.) Illustrative 
of company’s breadth are announce- 
ments of a new New York-Schenec- 
tady television relay circuit, installa- 
tion of a television transmitter for 
WOR, development of a new simpli- 
fied photo exposure meter, a contract 
for the largest alternating current 
mill motor it has ever made, a vast 
atomic power research program, and 
operation of the Government’s $350 
million Hanford Engineer Works. 
First-half billings reached $537 mil- 
lion vs. $222 million in the 1946 per- 
iod, and earnings equaled $1.32 vs. 
a loss of 21 cents per share. (Also 
FW, Feb. 26.) 


General Outdoor Advertising C-+- 

Retention at 16 as an acknowledged 
speculation is justified by intermedi- 
ate term business outlook. (Qu. divs. 
at $1 an. rate.) Last year company 
enjoyed the best sales and earnings 
in 16 years. Gross was $21.1 million 
vs. the former high of $19.8 million 
in 1945 and, with the help of lower 
taxes, net tripled to $3.17 from $1.04 
per share. The first half of this year 
carried the improvement to $1.85 
from $1.60 per share a year before. 


Opinions are based on data and information regarded as 
reliable, but no responsibility is assumed for their accuracy. 
The opinions expressed should be read in line with the invest- 
ment policy outlined each week on the Market Outlook page. §& 


Reappearance of buyers’ markets au- 
gurs well for this leader, with its 
117,000 poster panels, bulletins, elec- 
tric signs, painted walls, etc., in 103 
large cities and 1,400 communities. 


Midland Steel Products C+ 


Recent record is relatively consist- 
ent for an auto parts business ; quoted 
about 38. (Reg. qu. divs. at $2 an. 
rate.) In 12 years since early de- 
pression deficits, company’s earnings 
have ranged from $6.15 per share in 
1937 to $2.45 in 1938. In every year 
since resumption a decade ago, divi- 
dends have been within 50 cents of 
the present $2 annual rate. After a 
decline to $2.90 per share last year 
from $3.61 in 1945, net for the first 
half of this year scored a sharp gain 
to $3.34 from 99 cents per share a 
year before, on a $10 million (65 per 
cent) jump in dollar sales. Midland 
makes frames, brakes and other auto 
products, a kerosene refrigerator unit 
for Sears and a patented gasoline 
pressure stove. (Also FW, Dec. 18.) 


North American x 


At 24, stock is priced about one- 
fourth under liquidating value. (Paid 
1/100 sh. Pac. Gas & Elec. each in 
Jan., Apr., July & Oct., 1946, and 
Jan. & Apr., 1947; paid 1/40 sh. 
Wisc. E. P. in July and 1/20 sh. in 
October, plus 25 cents cash each 
quarter.) The second distribution of 
shares of Wisconsin Electric Power 
marks another step in company’s di- 
vestment of operating utilities, and its 
elimination of debt. The next step 
is expected to be distribution of Po- 
tomac Electric Power holdings. With 
completion of the program, North 
American proposes to continue as a 
non-utility corporate enterprise with 
its remaining assets. Meanwhile, net 
for the twelve months through June 
30 equaled $1.96 vs. $1.64 per share 
a year before, excluding 37 vs. 50 
cents undistributed subsidiary earn- 
ings. 
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Automohile Truck 
Supply Lines Filled? 


Truck makers, among the first in heavy goods to 


resume civilian output, appear to be among the 


first to work off abnormal war-created backlog 


akers of auto trucks and tractors 
were among the first in the 
heavy goods industries to swing into 
large scale deliveries to civilian buy- 
ers. There was good reason for this. 
Although they had been engaged al- 
most entirely in the production of 
military vehicles, with some deliv- 
eries going to truck users engaged in 
the transport of essential war ma- 
terials, reconversion to civilian mod- 
e! production was not difficult. 
Almost two years now have 
elapsed since the requirements of 
peace displaced the demands of war, 
and there are indications that the 
truck makers will be among the first 
to complete working off the abnormal 
backlog of civilian demand created 
by the wartime hiatus in deliveries. 


Accumulation Indicated 


The first suggestion that the flow 
to civilian users is beginning to 
slacken came within the past fort- 
night in reports from the Detroit area 
that truck tractors are accumulating 
in dealers’ show rooms and ware- 
houses, and that the market for the 
heaviest truck group appears to have 
become saturated as well. 

Factory sales of trucks, mainly to 
dealers, have been dropping since 
March. Because of the long line of 
waiting buyers, sales have been fol- 
lowing the pattern of production. 
Output has been affected by short- 
ages of steel, strikes in plants of mo- 
tor and parts suppliers, and other 
interferences of the sort which have 
become more or less normal inci- 
dents these days, and the sales drop 
caused no particular concern at first. 
Factory sales in March, as reported 
by the Automobile Manufacturers As- 
sociation, reached the all-time peak of 
118,234 vehicles of various weights. 
Over the next three months sales 
dropped to 91,810 trucks in June. 
July saw a sharp upturn to 97,814, 
but August set a new low for the 
year at 88,266 trucks, explained by 
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curtailed deliveries of steel caused 
by the railway strike in Pittsburgh, 
and by a drop in motor deliveries. 

The situation eased last month and 
preliminary estimates of September 
production range around 110,000 
trucks, while industry spokesmen 
have forecast that the remainder of 
the year should see production and 
sales at the best levels since the shift 
to civilian output. That well may 
prove an accurate prediction as to 
production, which currently repre- 
sents an effort to catch up with de- 
layed deliveries on firm orders. A 
transition from least wanted models 
to those for which demand is still un- 
satisfied could further bolster both 
production and sales as measured in 
units, but the impact would be felt in 
dollar sales. 

Total factory sales for the seven 
months through July—727,066 trucks 
—include 153,113 sold for export, 
leaving approximately 575,000 for 
domestic service. New truck regis- 
trations during the period, however, 
reached only 505,000. Even allowing 
for some lag between factory sales 
and registration of trucks by the user, 
the gap would suggest that some 
trucks at least even then were be- 
ginning to accumulate in supply lines. 
Later comparisons, when available, 
should throw clearer light on the 
ratio of production to consumer buy- 
ing. 

More than 81 per cent of the new 








Diamond T Truck Backlog Slackening 
trucks registered to July 31 this yéar 
came from the plants of the four lead- 
ing truck makers: Ford, General Mo- 
tors, Chrysler and International Har- 
vester. Ford headed the list with 
121,000, in round numbers, Chevrolet 
tagging close behind with 119,000. 
Dodge registrations totaled 76,000, 
and International 64,000, G-M trucks 
bringing up the rear with 31,000. 
None of the four organizations relies 
heavily on truck production, and so 
long as demand for their other prod- 
ucts maintains the present general 
trend, a cutback in truck production 
would have little effect on total in- 
come or earnings. 


Leading Makers 


The eight companies shown in the 
tabulation, however, divide the major 
part of less than 20 per cent of 
all new truck sales. All of them 
have done well thus far this year. 
Naturally no earnings are available 
for periods later than mid-year, up 
to which time there was a waiting 
buyer for every truck rolling from 
assembly lines. 

Autocar, Mack Trucks, Reo and 
White Motor turn out broad lines of 
trucks from light- to heavy-duty. 
They also are factors, Mack particu- 

Please turn to page 46 


How the Principal Truck Makers Compare 


——Sales—— 


-——Earned Per Share———, 


Dividends 
Paid 


(In Millions) 7~ Annual --Six Months~ Recent 

1946 *1947 1945 1946 1946 1947 1946 #1947 Price 
Autocar Co....... $36.0 $22.1 $1.52 $3.54 $1.58 $3.26 a74% $1.00 20 
Diamond T ...... 22.7 19.3 348 229 D009 2.00 $1.25 050 19 
Divco Corp. ...... b7.2 c8.7 b0.85 b2.12 1.35 e182 0.75. 0.75 15 
Federal Motor .... 163 122 1.18 1.50 0.45 1.40 0.70 0.30 11 
Fruehauf Trailer .. 76.7 £240 157 430 188 206 100 0.75 22 
Mack Trucks ..... 36.7 585 4.65 D148 D183 5.73 200 200 53 
Reo Motors ...... 425 322 411 737 115 5.61 1.50 237% 30 
White Motor ..... 73.9 568 325 287 0.16 380 125 050 26 





*Six months. a—In preferred stock. b—Fiscal year ended October 31. c—Six months to April 30. 
e—Nine months to July 31. {—Three months to March 31. g—Plus 10 per cent in stock. D—Deficit. 
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TEXTILE WEAVERS AND THROWSTERS OF RAYON, NYLON,AND GLASS 
EXPANDS IN 1947 
FACTS FROM THE 49TH ANNUAL REPORT TO STOCKHOLDERS, SEPTEMBER 15 ' 
SALES UP 37% TO $28,954,000 
9th AMERICAN MILL OPENED 
' 3 CANADIAN MILLS ADDED 
Most modern nylon throwing mill in the world <t Whiston Belen. 
air conditioned and with aluminum exterior, Duplan’s 9th U. S. mill. 
The reason for the increase in net profits 
of the company is reduced income taxes and 
STATEMENT OF OPERATIONS increased sales volume. 
The company has broadened its mar- 
YEARS FNDED MAY 31, 1947 1946 kets, which now include users of dress, spe- 
Net sales... . $28,954,403 $21,047,966 ae ran, and industrial fabrics, and 
nitters of hosiery. 
Taxes . . . . 1,560,000 1,375,000 In 1947 the quality of weaving is even 
Net a 2,104,668 883,631 higher than existed prior to the war, and has 
Earninas per share increased the demand for the company’s 
(346,138 = d 291.481 products. The trend in yarn throwing is to 
respectively ) $6.08 $3.03 finer yarns which require more hours of 
work for each pound. This will require more 
throwing facilities. 
10 YEAR SUMMARY EARNED Dividends were declared of 80 cents a 
NET SALES NET PROFIT PER SHARE share in cash and 8 percent ‘in stock. This 
compares with the previous year dividends 
1947 $28,954,403 $2,104,668 $6.08 of 60 cents in cash and 4 percent in stock. 
1946 21,047,966 883,631 3.03 SN ee 
and modernization of mills resulted in cap- 
1945 20,108,353 697,223 2.48 ital investment of $2,700,000 during the year. 
This entire program will be completed be- 
1944 17,570,508 547,059 1.73 PI Se 
1943 16,324,835 491,537 1.52 Duplan developed into an international - 
organization by obtaining a controlling in- 
1942 16,903,481 904,027 2.82 terest in the three Canadian weaving and 
1941 12,177,911 297,969 58 finishing mills of the M. E. Binz Company, 
i hange for Duplan stock. 
1940 11,897,688 414,028 1.01 ae 
1939 10,063,695 420,182 1.04 connie tsi lla iia 
1938 — 10,172,475 331,436 71 WILL BE SENT ON REQUEST 
THE DUPLAN CORPORATI ON 512 SEVENTH AVENUE - NEW YORK 18, N. Y. 
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Published Weekly for Busy Investors Who Desire Specific Advice Quickly 


With no particular change in the character of the news, 
stocks have moved irregularly. Second grade preferred is- 
sues have recently displayed below-average performance 


Although there still is a significant gap between 
the present level of the price averages and their 
highs for the year, numerous individual stock issues 
each trading session have been bid up to their best 
prices for 1947. Among these, common stocks 
have been predominant, but in the compilation of 
issues selling at new lows for the year preferred 
stocks have been in conspicuous number. Out of 
24 new lows made Tuesday, for instance, 17 were 
preferreds; of the 19 issues in Wednesday’s group 
of new lows, 12 were preferreds. 


A large number of preferred stocks of inferior 
investment quality have been selling in recent years 
at prices which have afforded unwarrantedly small 
yields, even when due consideration is given the 
easy money rate conditions that have prevailed. 
Now, when interest rates are showing a firming 
tendency and expectations are that there will be 
further progress in that direction, over-priced 
issues of the sort are shown to be in vulnerable 
market position. 


Change in the margin rule, making stocks in 
the $5 to $10 category eligible for purchase on a 
25 per cent credit basis, seems unlikely to have any 
immediate effect either on the stocks concerned or 
the market as a whole. For a long while, the in- 
vesting public has been singularly cash minded. 
Loans against securities have been declining, the 
latest reported member brokers’ loan total standing 
at only $185 million for non-government collateral 
and representing little more than one-fourth of one 
per cent of the total market value of listed shares. 
Psychology of the public, rather than the amount 
necessary to put up for margin purchases, can be 
expected to continue as a much more important 
market factor. 


New spurts in the prices of grains and other 
foods have come as a result of the pressure of in- 
flationary forces that are making themselves felt 
in almost all directions except stocks. The market, 
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however, persists in looking ahead to some of the 
effects likely to stem from the advance. Labor 
leaders already have served notice that another 
round of wage increases will be demanded to offset 
the rise in living costs, and other consumers’ goods 
lines are beginning to complain that high food costs 
will affect their sales by absorbing an increasing 
portion of the average family’s available purchasing 
power. 


At some time in the future there will, of course, 
come downward readjustments throughout the price 
structure, although there is no possibility of a re- 
turn to prewar levels. But appearance of a general 
price decline is not in early prospect. Export 
demand, which has been playing so significant a 
part in sustaining industrial production in this 
country and has contributed so much to the price 
rise, now promises to continue for a considerable 
time at high levels. For in spite of uncertainty re- 
flected in current discussions, a “Marshall Plan” to 
provide new billions of dollars of purchasing power 
to European countries will undoubtedly be voted by 
Congress. And in the meanwhile, funds will be 
found to implement a stop-gap program. But even 
more important is the fact that all of our domestic 
deficiencies have by no means been provided for as 
yet, with another several years’ capacity operations 
apparently assured the automobile industry, for 
instance, and the long awaited building boom ap- 
parently now getting under way. 


There has been no reversal in the rising tide 
of dividend payments. In fact, the average com- 
mon stock is paying out in dividends less than half 
the amount being earned, and the prospect is for 
further dividend increases to be witnessed during 
the coming months. The general price pattern of 
recent months has tried the patience of those seek- 
ing market profits, but income minded investors 
will have no difficulty in finding numerous good 
grade issues at attractive price levels. 


Written October 2, 1947; Richard J. Anderson. 
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New Margin Rule 


Stocks selling between $5 and $10 a share now 
may be traded on margin on the New York Stock 
Exchange, the rule extending margin eligibility to 
issues below the previous $10 limit having gone 
into effect on October 1. Under the regulations 
established by the Federal Reserve Board credit of 
25 per cent may be extended to eligible issues. 

Elimination of stocks selling below $10 a share 
from margin purchases went into effect March 1, 
1945, in a move by the Exchange to curb specula- 
tion in low-priced securities. Up to that time only 
stocks selling below $5 a share were barred from 
margin trading. At the time the restriction was 
moved up to $10 a share fewer stocks were selling 
below $10 than at present, and this was one factor 
in the decision to move the ineligible limit back 
to $5. 

But while admitting $5-$10 stocks to margin 
eligibility, the Stock Exchange adheres to its rule 
that an initial deposit of $1,000 shall be required 
in opening an account. In effect, this means that on 
a 25 per cent margin the trader would be in posi- 
tion to carry more than 250 shares of a $5 stock, 
or, if his taste ran higher, more than 125 shares of 
a stock selling at $10 a share. 


Retail Sales Up 


August retail sales amounted to $8.8 billion and 
were at the highest dollar-level of the year with the 
exception of May, when the total was $9.3 billion. 
At that, after seasonal adjustments, the Department 
of Commerce retail sales index dropped one point 
from July, the August figure being placed at 274 
(1935-1939 = 100). July sales totaled $8.5 billion. 

The August jump was due entirely to an increase 
in soft goods sales, which increased $274 million, 
while durable goods sales receded $50 million. The 
over-all gain for the month exceeded earlier fore- 
casts, which were based largely on reported declines 
in department store sales. September sales are ex- 
pected to approach, if not top, the May total, main- 
ly because of the cashing of G.I. terminal leave 
bonds. Department store sales, usually a dependable 
index to all retail sales, got off to a poor start in 
the first half of September but stepped up sharply 
as the month went on. 


Record Parity Prices 


Higher prices for feed grains and livestock prod- 
ucts boosted the Bureau of Agriculture’s mid-Sep- 
tember indexes of farm prices and parity prices to 
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record peaks. The index of prices received by 
farmers as of September 15 showed a 4 per cent, 
30-day increase to 286 (1909-1914 — 100), this 
being the sharpest month-to-month advance since 
last March. The index now is 22 per cent above the 
post World War I record of 235, attained in May 
1920. 

Prices paid by farmers for production expenses 
and living costs rose during the month, pushing the 
parity price index to a new record of 237 per cent 
of the base period, up 1 per cent from August 15, 
and 18 per cent higher than the parity price index 
at mid-September 1946. At 237 the parity price 
index is 7 per cent above the 1920 top. 

Wheat rose 33 cents during the month, corn 21 
cents and rye 37 cents, these advances being re- 
sponsible for most of the rise in food grains. Rice, 
however, declined 38 cents during the month under 
the pressure of generous marketings of the new 
crop. 


Machine Tool Sales 


The machine tool industry will make at least a 
satisfactory showing this year, although volume 
will fall slightly below 1946 levels. Final quarter 
sales, following a moderate third quarter, are ex- 
pected to be the best of this year. While the dis- 
posal of Government-owned tools has continued to 
affect shipments, a 1947 sales total of around $300 
million is looked for, 50 per cent better than any 
prewar year although about 8 per cent below the 
$325.4 million of 1946. New automatic mass-pro- 
duction tools are expected to boost final quarter 
sales and to accelerate volume of shipments next 
year. These tools have won the interest not only of 
industrialists here but of technologists from abroad 
who are seeking substantial aids to economic re- 
covery. With machine tools still ranked high on the 
priority lists of dollar-scarce countries, exports in 
recent months have totaled about 25 per cent of 
sales and are likely to remain at about that level. 
One of the leading foreign buyers is Belgium, 
which came out of the war with her industry plant 
largely intact thus gaining an early start on the 
road to recovery. 


Bond Prices 


Prompt oversubscription for the recent offering 
of $40 million of New England Tel. & Tel. 3 per 
cent 35-year debentures confirms the fact that there 
is still a strong demand for high grade issues pro- 
vided the offering is realistically priced. It should 
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have been obvious that the firming of short term 
interest rates last summer would eventually find 
reflection in the market for long term issues. This 
was highlighted by the stickiness of the Duquesne 
Light issue of 254s offered at 101.229, the unsold 
portion of which declined in open market trading 
to 10014 following dissolution of the underwriting 
syndicate. 

In contrast the new telephone bonds which were 
' offered to the public at 101.625 to yield 2.925 per 

cent moved up fractionally in the open market fol- 
lowing the oversubscription. There is no reason 
to believe that the experience in this instance marks 
an important reversal in the long term trend of 
interest rates although it does rather clearly in- 
dicate that rates last summer were artificially low 
and that subsequent offerings will be more in line 
with that of the most recent Telephone issue. 


Bank Earnings Better 


The flood of bank statements for the end of the 
third quarter, currently being published, show gen- 
eral expansion in most of their accounts except 
government deposits. Demarid and time deposits 
totals both have risen, and loans have been in- 
creased, reflecting inflationary trends in the general 
price level. 

As a matter of fact, the banking figures have been 
moving upward for a considerable number of 
months. Reporting Federal Reserve member banks 
as of September 24, for instance, showed a demand 
deposit total of $47.3 billion, an increase of $1.4 
billion over the year-earlier aggregate. The 94-city 
loan and investment total was nearly $2.9 billion 
lower than on the same approximate date last year, 
but this was entirely the result of reductions in 
security loans to brokers and others, and a sharp 
drop in Government security investments held by 
the banks. Commercial and industrial loans cur- 
rently stand some $2.8 billion higher than a year 
ago. 

There has been a noticeable tendency for money 
rates to harden in recent months. The combination 


of somewhat higher interest charges and the ex- 
panding loan total is providing a significant offset 
to the institutions’ increased operating costs. But 
net earnings are not, generally speaking, coming 
up to the results of corresponding periods of 1946. 


Corporate News 


Canada Dry has resumed production of flavored 
syrup concentrates for soda fountain service; dis- 
continued through sugar rationing period. 

Sales for the fiscal year ended June 30: American 
Molasses, $28.1 million vs. $20.9 million a year 
ago; Colorado Fuel & Iron, $94.7 million vs. $58.1 
million; Huyler’s, $12.6 million vs. $8.6 million; 
Julius Kayser, $27.1 million vs. $19.7 million; 
Manati Sugar, $14.3 million vs. $6.6 million; 
Quaker Oats, $194 million vs. $154.8 million; Tim- 
ken-Detroit Axle, $89.4 million vs. $58.7 million; 
Vick Chemical, $41.8 million vs. $37.1 million. 

Barber Asphalt has contracted with Shell Oil to 
transport petroleum products from Netherlands 
West Indies and Gulf Coast ports to East Coast; 
annual shipments of 8 million barrels minimum 
and 17.5 million barrels maximum. 

E. W. Bliss is negotiating a $3 million loan with 
insurance companies; proceeds to clear up arrears 
and retire preferred stock. 

National Tunnel & Mines has been suspended 
from N. Y. Curb dealings, Universal Laboratories 
has acquired Sleight Metallic Ink Company, Hlinois. 

Anderson, Clayton had sales of $593.3 million 
for the fiscal year ended July 31 vs. $268.2 million 
a year ago. 

Pullman Incorporated subsidiary has developed 
a new process for making alloy steels; provides 
new source of superior metals for wide variety of 
industrial use. 

Duplan Corporation has completed its ninth mill 
in North Carolina; will supply processed nylon 
yarn to hosiery knitters in the South. 

Pitney-Bowes has acquired Tickometer Company, 
counting and imprinting machine manufacturer; 
will be operated as a new division. 
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This service is supplementary to various other features 
which appear each week in Financia, Wor tp. The issues 
listed do not constitute all of the recommendations made 
from time to time, nor is it intended that one’s holdings 
be confined to these securities. The selections are not to 


be regarded as trading advices or as short term recom- 
mendations. Notice is ‘given—together with reasons for 
the change — when issues on this page are dropped from 
the list. Purchases should be made only when consistent 
with policies outlined in “Market Outlook” on page 23. 





Preferred Stocks 


These are good grade issues suitable for general invest- 
ment purposes: 


Recent Current Call 
Price Yield Price 


American Sugar 7% cum....... 132 5.30% Not 
Atch., Top. & S.F. 5% non-cum. 102 4.90 Not 
Celanese $4.75 cum. Ist......... 107 4.44 105 
Gillette Safety Razor $5 cum..... , 5.16 105 
Radio Corp. $3.50 cum.......... 75 4.67 100 
Reading 4% Ist (par $50) non- 

Com: | Toke wticance cheb er she 43 4.65 50 


These issues are of lower quality than those above, but 
dividends seem reasonably assured. 


Crucible Steel 5% cum. conv..... 79 6.33 110 
Curtis Publishing $3-4 pr. cum... 62 6.45 75 
Southern Rwy. 5% non-cum..... 62 8.06 100 


Bonds 


These bonds are of highest quality, and are suitable for 
conservative investment puproses: 


Recent Net Call 
Price Yield Price 


U. S. Government 2%s, 1972-67.. 103 2.30% Not 


American Tel. & Tel. 2%4s, 1975 99 2.80 106 
Atl. Coast Line gen. 4%s, 1964.. 108 3.87 Not 
Bethlehem Steel cons. 234s, 1970 100 2.75 103% 
Chic., Burl. & Quincy 3%s, 1985 100 3.12 *105% 


Goodrich Ist 234s, 1965....... 100 2.75 102% 
Pacific Tel. & Tel. deb. 234s, 1985 99 2.80 106 
Union Oil of Calif. 234s, 1970... 101 2.70 103 


*102'44 for sinking fund. 


These bonds can be used for general investment purposes. 
While not of the same quality as those above, they are 
reasonably safe as to interest and principal. 


Recent Current Call 


Price Yield Price 
Chic. & N. West. conv. 4%s, 1999 64 7.03 101% 
Illinois Central joint 4%s. 1963.. 84 5.36 105 


Missouri-Kansas-Tex. Ist 4s, 1990 76 5.26 Not 
New Orleans Gt. Northern Ist 5s 


hs EE kncecectenencanvaee . 103 4.85 105 
New York Central 4%s, 2013.... 71 6.34 110 
Northern Pacific ref. & imp. 4%s, 

SRE vndicendasectcnenuyedeak 96 4.69 110 
Southern Pacific 4%s, 1969...... 91 4.95 105 
26 


_ Common Stocks for Income 


Issues of this type should constitute the larger portion of 
the stock commitments held by the average investor; only 
a minor place should be accorded the “business cycle” 
type of shares. 


10-Year . 
Divi- Average 
dends (1937-46) —Dividends—, 
Paid Cash Paid So Far Recent 
Since Dividends 1946 1947 Price 
Adams-Millis ......... 1928 $2.03 $6.00 $1.50 49 
American Stores ..... 1939 ~=-0..84 1.00 1.40 26 


American Tel. & Tel... 1900 9.00 9.00 9.00 157 
Borden Company .... 1899 1.59 2.25 180 44 
Chesapeake & Ohio... 1922 2.88 3.50 3.00 45 
Consolidated Edison .. 1885 1.78 1.60 E20 i1i25 
Electric Storage Battery 1901 2.15 2.50 fae ' St 
First National Stores.. 1926 2.50 3.00 oe. . OL 


Freeport Sulphur ..... 1927 1.96 2.50 1.8714 40 
Gen’] Amer. Transport 1919 2.59 2.50 2.00 57 
General Foods ........ 1922 1.87. 2.00 150 38 
a > ee 1918 = 1.86 4.20 2.00 50 


Louisville & Nash. R.R. 1934 1.35 . 3.52 2.64 44 
MacAndrews & Forbes 1903 2.04 1.80 2.655: 3¢ 
Macy. (RK. £0). 0.005 1927 2.06 2.60 2.20 36 
May Department Stores 1911 1.67% 2.42% 2.25 42 
Mid-Continent Petrol’m 1934 1.26 2.00 125 43 
Pacific Gas & Electric. 1919 2.00 2.00 2.00 39 
Philadelphia Electric . 1929 1.49 1.20 0.90 24 


Pillsbury Mills ....... 1924 1.45 1.70 180 37 
Reynolds Tobacco “B”. 1918 2.00 1.75 1.15 40 
Socony-Vacuum ...... 1911 0.60 0.75 0.65 16 
Standard Oil of Calif... 1912 1.68 2.30 2.53 58 
Sterling Drug ........ 1902 1.79 1.90 150 37 


Underwood Corporation 1911 2.73 2.50 2.25 49 
Union Pacific R.R..... 1900 6.00 6.00 6.00 138 
Welgrettn sds. sdecoie. 1933 1.59 1.60 145 34 


Business Cycle Stocks 


Earnings of issues included in this group are affected 
by cyclical changes in business activity to a greater degree 
than those above. The bulk of one’s security holdings 
should comprise more stable issues, such as those in the 
“common stocks for income” group. 


Dividends—, 
‘Paid SoFar —Earnings— Recent 
fo46s«947 


1946 1947 Price 
Allied Stores ......... $1.80 $2.75 a$2.86 a$1.39 34 
Bethlehem Steel ...... 6.00 4.50 b5.35 b8.45 90 
Commie Tg) 63. si608c8s 0.32 0.60 c0.63 0.73 16 


Container Corporation.. 3.40 3.00 b3.17 b5.64 43 
Crown Cork & Seal.... 1.50 120 b153 b2.66 44 


Firestone Tire.......... 3.75 4.00 b6.09 b7.07 51 
General Electric ...... 160 1.60bD0.21 b1.31 37 
Glidden Company ...... 2.00 2.20 b2.13 b4.31 47 
Kennecott Copper .... 2.50 2.25 b0.42 b4.26 45 
Phelps Dodge ......... 160 2.40bD0.11 b4.66 42 


Tide Water Asso. Oil.. 1.20 0.75 b1.12 b163 20 
Twentieth Century-Fox. 4.00 2.25 b4.33 b2.91 26 
UT. Se nowksent ere 4.00 3.00 bl1.32 b6.4 732 


a—First quarter. b—Half year. c—Nine months. D—Deficit. 
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Schenley presents with pride 


a great achievement in American whiskey 


—S= 
———SS== 


Mark of Mer 
When you’re in the 
spotlight and you’re judged 
by your hospitality, 
there is only one choice... 


io" But Whiskey 90.8 Proof. 572% Grain Neutral Spirits. Copr. 1947, Schenley Distillers Corp., N.Y. C. 
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HOW TO MAKE 


Your Annual Report. 


CREATE SOUNDER PUBLIC RELATIONS 
FOR YOU 


You can gain many definite and tangible advantages for your corporation by pub- 


lishing an annual report that will be read and understood. Properly conceived and 
attractively designed, it should: 


1, Increase the confidence of the stockholder 3. Afford you an opportunity of telling what 
in the management and interest him in you have accomplished, what you plan and 
promoting company’s products and services. what you stand for. 
2, Bea means of attracting new shareholders, 4, Enable your company to obtain better 
since banks, rating agencies and invest- terms when undertaking financing, either 
' ment advisers serving potential investors rely for expansion, refunding or, in the case of 
heavily on your official communique—your an- closely held corporations, for partial sale of 
nual report. ownership. ° 


We have been privileged to assist in the preparation of the annual reports of nation- 
ally known corporations, both large and small. Out of this experience and from 
our background in the field of finance and public relations, we can create for you a 
truly effective report—one that will be not merely an array of figures but one that 
will emphasize the significant phase of your operations—one which will implement 
your every day efforts and be your corporate show window. 


We would welcome the opportunity of demonstrating how we can make your an- 


nual report do justice to your company and its management. May we suggest a pre- 
liminary discussion now? No obligation is entailed. 


ALBERT FRANK-GUENTHER LAW 


Advertising and Public Relations 


131 Cedar Street, New York 6 
BOSTON - PHILADELPHIA - CHICAGO - ~~ SAN FRANCISCO 
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Support grows for Marshall Plan—Administration 
averse to new price or supply controls—Retail 
sales drop confined to cities, farm markets boom 


WASHINGTON, D. C.—Ordinarily, 
there is no such thing as a Govern- 
ment policy or any reason why there 
should be. Instead, unconnected 
agencies perform separately, without 
benefit of a unifying slogan. During 
the war, almost everything in each 
bureau was supposed to contribute to 
winning; right afterward, Wallace 


tried to substitute “full employment”. 


for “win the war’—with temporary 
success. Immediately, there is almost a 
revival of “co-ordinate policy”; the 
great thing for an official is to be able 
to show that his work helps the 
Marshall Plan. 

Put bluntly, the Plan is intended 
to prevent Europe from falling from 
bankruptcy to Communism. Judging 
by the conversation of the business 
lobbyists, business will support it 
with all the power of press releases 
and speeches at banquets. The atti- 
tudes so far indicated by business are 
duplicated within Government. One 
of Agriculture Department’s con- 
tributions is to win places in the Plan 
for shipment of raw cotton, fruit, 
nuts, tobacco and rice, whose long 
term domestic markets are insecure. 


At the Commerce Department, of- ’ 


ficials who work with manufacturing 
interests are helping by trying to 
keep out cotton and substituting fab- 
tics. Yet this kind of thing went on 
all through the war, with good re- 
sults. 


The voluntary “waste-less” cam- 
paign is providing a build-up for con- 
trols, which nobody in top Admin- 
istration wants. But daily papers that 
fought OPA are demanding alloca- 
tions or limitation orders. The cam- 
paign itself seems scheduled to unroll 
like an institutional advertising se- 
ries; if its excellent copy coincides 
with continued strong prices, demand 
for controls will get louder. Bring- 
ing them back,:as of right now, still 
seems out of the question. 
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It is becoming more apparent to 
more people that the decline in 
physical retail volume has taken place 
only in the cities. Farm markets are 
booming and the press syndicates are 
thinking of sending men out to watch 
the boom first hand. A Marshall 
Plan committee found a three-year 
backlog for farm implements. The 
building component companies are 
revamping sales organizations. Autos 
have an indefinitely long waiting line 
in big cities and so are doing nothing 
in particular about farmers. 

One field that benefits is that of 
electric equipment. Rural Electrifica- 
tion figures show that the pace at 
which farms are being connected is the 
fastest in history. Pending loan ap- 
plications from co-operatives indicate 
a prolonged trend. Co-op agents, who 
want to build loads, see that wall and 
floor plugs are plentiful at home and 
in the barns as they install power. 

As gadgets go, farmers first buy 
farm equipment — coolers, milkers, 
etc. After that, they start buying 
heavy kitchen wares — freezers, re- 
frigerators, laundry and dish-washing 
machines. Farm markets for those 
things are decidedly lush. Sales costs 
now are higher than in the cities, but 
new rural shopping centers are grow- 
ing up. 





NLRB’s suit to enjoin a sec- 
ondary boycott of the carpenters’ 
union probably puts the Board into a 
field it cagily stayed out of in the 
Wagner Act years. The Board never 
took jurisdiction in building con- 
struction, where an ancient system of 
boycotts, jurisdictional understand- 
ings marred sometimes by strikes, 
closed markets, etc., had stabilized. 

NLRB members were glad to stay 
out. In agony, they imagined hold- 
ing union elections on jobs that might 
end in a week toa month. The unions 
had successfully made their own 
arrangements and so seldom charged 
anybody with unfair labor practice. 
Neither personal zeal nor insistence 
by unions disturbed the situation. 

Victory in the carpenters’ case, 
however, would provide an opening 
for all the manufacturers whose prod- 
ucts are kept out of this or that city. 
They will have grounds for com- 
plaint. However, the unions have 
decided not to patronize the Board, 
which will therefore be free to take 
building cases at once as they come. 
Over a period, all this could change 
the markets for building materials. 

—Jerome Shoenfeld. 
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Annual Reports Are Only 
Part of the Picture 


To win, and hold, the interested attention of stockholders, something more 
than a handsome annual report is necessary. 


This organization (all of whose annual reports for clients, incidentally, have 
won the Financial World Merit Awards) provides continuing facilities, for 
deserving corporations, for making constructive impact not only upon stock- 
holders but upon the entire financial community as well. 


For a descriptive booklet, please write on your business letterhead. 


ASSOCIATED COUNSEL, INC. 


New York 7, N. Y. 
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Annual Reportiquette 


With this issue of FINANCIAL 
Wortp the Seventh Annual Survey 
of Annual Reports comes to a close— 
the handling of over 3,500 folders, 
booklets, and brochures, each desig- 
nated as a corporation annual report 
for 1946, has represented a tre- 
mendous operation, but the coopera- 
tion of many corporate officials has 
facilitated the work, as has the as- 
sistance of the FINANCIAL WorLp 
Staff. . . . The first state-wide com- 
petition in annual reports, started in 
Michigan under the sponsorship of 
the Detroit Trust Company, proved 
to be marked success—many of the 
winners of the “DTC” plaques are 
also winning “Oscar of Industry” 
trophies at the FINANCIAL WorLD 
Awards Banquet. . . . A significant 
contribution to the literature on 
stockholder relations is the new bro- 
chure, “Opinion Forming Annual 
Reports,” prepared by the Editorial 
Development: Division of Charles 
Francis Press, Inc.—this graphically 
presented study of the benefits of 
modernized annual reports to all 
“publics” provides the reasons-why 


many corporations cannot afford to 
overlook the opportunity to develop 
an intelligent understanding cf their 
affairs... .. The 44th annual report 
of Julius Kayser Co. for the year 
ended June 30, 1947, represents a 
marked improvement over any pre- 
vious report issued by the company— 
the operations are interestingly de- 
scribed and illustrated with appropri- 
ate sketches of the company’s plants 
and facilities. 


Plastic Parade 


After two years of experimental 
tests, Nash-Kelvinator Corporation 
has inaugurated its own Plastics Divi- 
sion—a specialty will be plastics for 
insulating refrigerators and other ap- 
pliances. .. . The Bakelite Division of 
Union Carbide & Carbon Company is 
the primary beneficiary of the new 
“Bub-O-Loon”’ craze that is sweeping 
the country—this is the “Vinylite” 
flexible plastic that is packed in a tube 
like toothpaste and can be squeezed 
out a half-inch at a time and blown 
into huge bubbles. . . . Polymer Cor- 
poration has developed a process for 
squirting nylon in sheets that can be 

















Are you building a house 
—or just a foundation? 


Your Annual Report is the cornerstone of your com- 
pany’s relations with its stockholders. Completion of 
the structure, however, requires a sound, well-rounded 
program. As specialists in this field for more than 
twelve years, we would welcome an opportunity to 
show you what other companies are doing and how 
we might be helpful to you. 


Write for our leaflet “Stockholders Are People.” 


GEORGESON & CO. 


52 Wall Street, New York 5, N. Y. 
BOSTON - PHILADELPHIA - CHICAGO - LOS ANGELES 


Representatives in all principal cities 

















_ radio-telephone room on two of its 
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used for punching out the forms ¢ 
such things as washers and gaskets— 
tough and resilient, it will stand w 
to 500° Fahrenheit. . . . Latest in 
plastic decalcomanias are the “Decal 
Transfer Monograms” offered by Hall 
Industries, Inc.—these small gold let 
ters can be transferred easily and sim. 
ply to luggage, pocketbooks or other 
leather goods. 











Radiovisionals 


The “Subway World Series”’ be- 
tween the Brooklyn Dodgers and thefi ,. 
New York Yankees provided a uniquef 7 
opportunity to promote television—if 
the playing teams had been in distant 
cities across the country, it would not 
have been possible to provide so large 
a concentrated audience for all the 
games. . . . Radio Corporation of 
America will next demonstrate its 
new system of radio communication— 
called ‘“Ultrafax,” this is a combina- 
tion of radio and television, which can 
transmit as many as a million words 
per minute, or the entire contents of a 
metropolitan Sunday newspaper in- 
cluding both illustrations and editorial 
matter. ... The 20th Century Limited 
of the New York Central Railroad 
will soon have two-way radio service 
which will link the train to any Bell 
System telephone—almost a year ago 
this carrier arrdnged for a special 












new lounge- barber - secretary carsim? 
which will soon be added to the flyer. 
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Annual Reports 





Continued from page 5 








arriving at such agreement as may 
be desirable. In this connection, the 
six points listed above might all be 
considered. 

Conducive to uniformity, is com- 
parative statement. A majority of 
the judges in this contest agree that 
no report should receive first place 
if it lacks comparative data. I would 
reemphasize a point made before: it 
is not enough to present a balance 
sheet and income statement for the 
current year, and then on another 
page give a miscellaneous group of 
statistics covering a few years back. 
To provide real comparability, the 
full balance sheet and income ac- 
count should compare at least for the 
last two years. Then these should 
be supplemented by a_ condensed 
comparison of the main accounting 
items for some such period as ten 
years. An important feature of every 
annual report should be a 10-year 
comparative table showing totals for 
sales, taxes, and net earnings; and 
net assets, net earnings, and divi- 
dends per share of stock outstanding. 
(While not quite complete, the Du- 
plan Corporation page is good.) 

Also conducive to uniformity, and 
to comparability, is the use of ratios. 
To be meaningful, profits must be 
shown as percentages (ratios) on 
sales. The operating revenue must 
be compared with the operating ex- 
penses, as an “operating ratio.” The 
comparison of current assets and lia- 
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Annual Report! 
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With more than a decade of expe- 
rience in practically all phases of modern 
business, such as management, finance, 
production, marketing, personnel and 
public relations, we provide the complete 
technology for producing your Annual 
Report in the modern manner. 
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Descriptive brochure on request. 
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This announcement ts not an offer to sell nor a solicitation of an offer to buy 
the securities mentioned herein. The offering is made only by the prospectus. 


130,000 Shares 


Represented by Voting Trust Certificates 


REVERE RACING ASSOCIATION, INC. 


(A Massachusetts Corporation) 


Common Stock 
(Without Par Value) 


Price $5.75 Per Share 
Copies of the prospectus may be obtained from the undersigned. 


BONNER & BONNER 


Incorporated 
120 BROADWAY NEW YORK 5, N. Y. 
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you with a guaranteed 
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THE FLINTKOTE COMPANY 


MERRILL, LYNCH, PIERCE, FENNER & BEANE 


THe NationaL Process Company, INc. 


75 VARICK STREET, NEW YORK 13, N. Y. 
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ORGAIN GRAVURE C 





IS YOUR ANNUAL REPORT 
A STORY IN PICTURES? 


Modern industry recognizes the advantages of a pictorial presenta- 
tion of its products, its facilities and its operations. Sheet Fed 
Gravure is a printing process unparalleled for the reproduction of 
such photographic essays. This is especially true where clear, vivid 
photographs with rich and delicate gradations of tone and graphic 
details are the very essence of your report-in-pictures. Our repre- 
sentative will be pleased to make a factual presentation. 


39 WEST 60th STREET 
e NEW YORK © Circle 6-4715 
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rent ratio.” All “turnover’’ figures 
are ratios. Such comparisons, if made 
on a uniform basis—uniform over 
the years and throughout the indus- 
try—should be the cream on the an- 
nual report. 

In further support of the foregoing 
suggestions, it should be noted that 
labor is evidently skeptical of the re- 
sults which are, or should be, shown 
in the annual reports of corporations, 
I might mention the more than 110 
million man-hours lost in strikes last 
year, largely on account of ignorance 
and failure to understand. I would 
refer particularly, however, to the 
results of certain investigations of 
public opinion such as the conclusion 
that 45 per cent of our ordinary citi- 
zens think that corporation profits 
are too high. Apparently it is com- 
mon to believe that profits are over 
25 per cent, both on sales and on in- 
vestment! Evidently one reason for 
this erroneous notion is that the pub- 
lic overlooks items of indirect ex- 
pense—why shouldn’t they, since 
such items are not set forth in the 
usual annual report? They include 
advertising, selling, rent and heat, 
etc. Thus the tendency is to think J 
that all the difference between cost of 
labor and materials, and the selling 
price, is profit. 


Executive Salaries? 


A good many people seem to think 
that top salaries are too high. They 
do net know or are uncertain what 
percentage of corporation income is 
paid out in wages and salaries. Of 
course, this lies back of the wide- 
spread acceptance of the notion that 
wages can be raised indefinitely with- 
out raising prices. And few people 
understand the importance of either 
(1) saving and investment as con- 
tributing the plant and equipment 
which labor must use in production, 
or of (2) the function of the enter- 
priser in coordinating and directing 
the other factors of production. 

At the very least, therefore, every 
annual report should set forth clearly 
such figures as the total payroll, the 
average number of employes for the 
period, the investment per employe, 
the number of stockholders, and the 
total taxes. (The Federal income tax 
should be shown, even though it may 
furnish the basis for estimating the 
true earnings of the company!) Too 
many reports today do not show 
these items. 

The labor problem in 1948 seems 
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LITHOGRAPHERS ano PRINTERS 
OF THE 1946 ANNUAL REPORT OF 
PHILIP MORRIS & CO., LTD., INC. 





. Winner of the Bronze “Oscar of Industry” oy a [" 
¥ for the Best Report of the Tobacco Industry iy \ 
Yor cannot improve ; 
upon truth. 
But «6: 
to get it across, your 
message must be 
faithfully and artistically 


reproduced. 
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A copy of the “Oscar of Industry” 
160 VARICK STREET, NEW YORK 3, PHILIP MORRIS REPORT 


Phone BArclay 7-4427 will be sent on request. 
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Annual Report 
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JACKSON STUDIOS 
3096 West Grand Bivd. 
DETROIT 2, MICHIGAN 


* One of these Reports has won 
first awards the past two years. 














PRECISION PRINTERS TO FINANCE, COMMERCE AND 





likely to center on demands for high- 
er wages, based on claims of large 
profits made by the employer. These 
claims are partly due to the fact that 
laborers do not understand, or dis- 
trust, the reports of profits, surplus, 
depreciation, and the like. They do 
not find in annual reports data for 
readily computing and verifying the 
various shares of employer and em- 
ploye. In this connection, I would 
emphasize the desirability of report- 
ing the investment in plant, equip- 
ment, materials and supplies per em- 
ploye. (If it be called investment per 
employe, let it be made clear that this 
includes at least all the items in the 
preceding sentence. ) 

Say the investment figure be $8,- 
000 per employe. It can then be 
shown that 6 per cent on this sum 
is $480 a year or $40 a month. This 
certainly would not be an unreason- 
able rental to pay on a home that 
cost $8,000! Almost any laborer can 
see that. 

Similarly, every annual report 
nowadays should show that top sal- 
aries are only a drop in the bucket, 
say 0.3 per cent of the total income. 
And to clinch the matter, there may 
well be included in the annual report 
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, statement of top salaries after in- 
Hividual income taxes are deducted 
herefrom. Such data would be more 
han important. They would be in- 
eresting. 
| After wading through the 1,750 
|Bnnual reports submitted for judg- 
nent as being at least moderately 
| @‘modern,” I come to the conclusion 
| Mithat the perfect report would, in ad- 
dition to the president’s message, the 
statistical tables, and the description 
of the company’s business, have to 
enter around the accounting facts. 
he general idea for this core of the 
annual report would be as follows: 
fter an accurate balance sheet, or 
statement of financial position at the 
end of the fiscal period, and the in- 
ome and expense statement covering 


OUR GRAPHIC ILLUSTRATIVE TECHNIQUES 


MAKE ANNUAL REPORTS Seceg/ 


Functional illustrations, when properly 
used, will tell your corporate story far better 
than words. Our graphic, visual treatment of 
otherwise dull figures and statistics breathes 
life into Annual Reports— makes them 
quickly understandable. 


Reuter & Bragdon produce Annual Re- 
ports that are attractive without the too 
frequent mistake of being consciously “arty.” 
They advance objectives by presenting facts 
graphically and in logical sequence for easy 
reading and the most favorable acceptance. 


Our Annual Report service includes all 
phases of production—preliminary research, 
layout, art work, supervision over engravings 
that period, had been worked out and and printing — even the final mailing if de- 
presented clearly and in adequate de- sired. And it’s tailored to meet your budget 
ail, there should be abstracted from STRAIGHT-LINE requirements. Four pages or forty—you'll 
hem a concise set of figures which 7 mn... 8 get a better Annual Report the Reuter & 
Bragdon way. Write or call us today! No 
obligation, of course. 
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vould epitomize them and check with 
hem. These should be _ supple- 
nentary, and by way of explaining 
he more technical accounting state- 
nents. 
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The two basic accounting state- 
ments should represent all the refined 
and matured judgment of the ac- 
ounting profession, and would be 
S ertified to by one of the various lead- 

ing firms which now audit the books 
s of all of our leading companies. For 
 Bthese statements, the improvements 
hat have been suggested above are 
elatively small and mostly for ade- 
juacy, clarity, and uniformity. 

Supplementing these basis ac- 


ounting statements, however, should REUTER & BRAGDON, INC. 


be three explanatory statements for | Aunual Reporte 
he layman en posi CHART - 
? be ; CHART 610 WOOD ST. + PITTSBURGH 22, PA. 
1. A statement with a _ heading 


omewhat as follows: “What the 
ompany owned at the end of the 


ear.” This statement should be in a ‘nterested 
single column somewhat after the fa- a y You we J 
hion adopted by Caterpillar Trac- - * : : 

rtsgeor- It should show current assets en Pee reameaneen Smee, 


by vith current liabilities deducted, lead- | | - ep We TEENY ere Yow ae 
ing to net current ts. Then should 
ng to net current assets. Then should |! @ MATIQNAL SECURITIES & RESEARCH CORP. 
plant and equipment, from which } 
©. vould be made deductions for cost of @ CELANESE CORPORATION OF AMERICA 


We have prepared this guide 
book on the objectives, sub- 
ject matter, treatment and 
ee Ee production of . Annual Re- 
THREE-DIMENSION ports. It’s a valuable help 

GRAPH to anyone concerned with 
issuing a year-end statement. 
Ask for your copy today. 











plant and equipment allocated to op- for whom we produced Oscar-winning Reports 
erations (depreciation). Finally 
would come the items for capital COMMANDAY-ROTH COMPANY, Inc. 


ox istock and earnings reinvested in the 
abusiness (surplus). Thus the eye 
ould run down a single column and 
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HOW DO YOU LOOK i 
ON TO Your | 
PUBLIC? 


STATISTICAL SHIRT 
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The annual report offers you a chance 
to do a fine public relations job, too. 
| we The Wickersham Press brings a wealth 
S of experience to your problem. We place 
at. your disposal the craftsmanship and 
the creative imagination which have 
helped to plan and produce prize-win- 
ning reports. 
REGULAR We'll work with you closely —whether 
ennai in executing your ideas to the letter or 
helping you make something of a nebu- 
lous idea, or in handling the job from 
scratch. 
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trace the net result which would be 
readily comparable with capital stock 
and surplus. 

2. A statement headed “What the 
company earned during the year,” 
or words to that effect. This would 
begin with net sales and other in- 
come. From this would be deducted 
the various operating expenses in 
reasonable detail, showing Federal 
taxes, cost of plant and equipment 
charged to operations, and advertis- 
ing and selling expenses separately. 
This would end in some figure of net 
earnings which would tie into the 
statement of what the company 
owned at the end of the year. It 
would also be in a single column. 

3. Finally, would come a simple 
statement under some such head as 
“how the company's income was dis- 
tributed” during the period. Under 
this head I would suggest that the 
following points should be covered: 

Payment to other companies for materials 

and supplies 

Payment to the government (taxes) 

Payment to labor (wages) 

Payment to management (salaries) 

Payment to lenders and investors (inter- 

est, partly estimated) 

Charges to maintain plant and equip- 

ment (depreciation and repairs) 


Funds reinvested for employment in the 
business 


Profits of enterprise (dividends and 
profit-sharing ) 


This list is not intended to be any- 
thing else but suggestive. But some 
such scheme should be followed, and 
the more complete and accurate, the 
better. The total weuld account for 
the net income for the period in ques- 
tion. 


Layman’s Viewpoint 


These three supplementary state- 
ments should be prepared as an ex- 
planation for the layman. They 
would be subject to check by skilled 
accounting procedures, however, and 
would be derived from the complete N 
detailed balance sheet and income ac- 
counts. RC 

In conclusion, a point to bef’! 
stressed and one which I can stress jf"°¢ 
with a good deal of confidence, be- 
cause I observe that it is beginning to 
be accepted by some business leaders, 
is the importance of “the public” as a 
recipient of the corporation’s annual JC 
report. The public consists of con- 
sumers, voters, citizens, society. It ( 
is beginning to be recognized by busi- 
ness leaders that their position is one 
of stewardship for the public, and§(° 
that their annual report is a reportg i 
of “stewardship.” 
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INCOLN-PRINTED ANNUAL REPORTS won eleven places in the 
Financial World Survey best-of-industry selections for 1947. Lincoln- 
printed annual reports are noteworthy . . . noteworthy. for various merit 
awards including the "Oscar", and noteworthy too for an unfailing record 
of on time production. Lincoln is staffed by men who know your needs, 
and is equipped and manned to meet them. For annual reports and all 
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Lincoln's eleven merit-award winners were executed for companies in the follow- 
ing industries. May we show you samples and discuss your own needs with you? 
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LINCOLN PRINTING COMPANY 
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Printing 


Serving the nation’s business in the production of annual reports, proxy solicitation material, registration state- 
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NEW YORK PLANT 
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130 Cedar Street 
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A dividend of Thirty- 
Seven and One-Half Cents 
($0.375) per share on the 
capital stock of John 

‘ Morrell & Co. will be paid 
30, 1947, to stockholders of record 
1947, as shown on the books of 


“Morrell 





Oct, 
Oct. 11, 
the Compary. 

Ottumwa, lowa. George A. Morrell, Vice-Pres. & Treas. 
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those of others, until the wage case 
is finally settled. This distortion may 
not be of major importance in Sep- 
tember and October reports, but 
could become so later if hearings drag 
on beyond the time when November 
statements are made up. 

Regardless of the amount of these 
future additions to present costs, it is 
obvious that the roads must have 
freight rate increases if they are to 
avoid widespread deficit operations 
next year. Early in September they 
petitioned the ICC for rate increases 
averaging 26.8 per cent, and asked 
an interim rate hike of 10 per cent, 
to remain in effect until determina- 
tion of the terms of the permanent 
rise. To date, no action has been 
taken on either of these requests, 
though a decision on the latter has 
been expected daily for some time. 

The timing and extent of the relief 
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The Board of Directors has de- 
clared a quarterly dividend of 
50c per share on the outstanding 
Common Stock, payable on No- 
vember 1, 1947, to stockholders 
of record on October 11, 1947. 
The transfer books will not close. 
THOS. A. CLARK 
September 25, 1947. ‘Treasurer 
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T us BOARD OF DIRECTORS 
has this day declared a regular 
semi-annual cash dividend of 
One Dollar ($1.00) per share 
on the capital stock of the Com- 
pany, payable on November 17, 
1947, to stockholders of record 
at the close of business October 
15, 1947. 

E. E. DUVALL, Secretary 
September 25, 1947 
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given in these two categories, and of 
the additional costs due to wage in- 
creases and working rule changes, 
can make railroad earnings almost 
anything, both this year and next, 
The roads estimate that a 26.8 per 
cent freight rate increase effective 
for the full year would raise 1948 
earnings to $941 million, if costs do 
not rise above current levels. How- 
ever, no such profit will be witnessed, 
even if the freight and passenger traf- 
fic levels on which it is predicated 
are actually realized. The operating 
brotherhoods will undoubtedly obtain 
some advance in wages ; they may ob- 
tain some changes in working rules; 
and the ICC is unlikely to permit the 
roads to raise rates far enough to 
earn an all-time record profit, which 
$941 million would be. 

The permanent rate increases 
sought in the petition to the ICC 
would carry the largest benefits for 
Eastern roads such as New York 
Central, Pennsylvania and New 
Haven, which need them most, and 
would be of least assistance to Poca- 
hontas carriers (Virginian, Chesa- 
peake & Ohio and Norfolk & West- 
ern), which are doing well even with- 
out rate rises. Another factor com- 
plicating the outlook for individual 
roads over the remainder of 1947, as 
compared with the same months of 
3. ed || | 1946, is the fact that tax carryback 
Piles 1940 [Reports ult | | credits are no longer available to 


some roads which last year leaned 
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ongratulations to our Client 
THE UNION BAG & PAPER CORPORATION 


We wish to express our appreciation to the Union Bag and 
Paper Corporation for having given us the opportunity of 
working with them, and for their close cooperation in the 
production of their Annual Reports for the past ten years. It 
is just this type of cooperation between customer and print- 


er which makes it possible to produce prize-winning work. 


Albert H. Vela Company + CREATIVE PRINTERS 
NEW YORK CITY 














Alphahetical List 





Continued from page 13 





Te 





NATIONAL BREWERIES LIMITED, Mon- 
treal, Canada. Best of Brewing Industry— Norman 
J. Dawes, Pres.; J. C. Cushing, EVP; J. A. Des- 
rochera, Dir. of Fin.; E. J. Blandford, PRD; Mac- 
Laren Advertising Co., AA; Taber, Dulmadge & 
Feheley Studio, Art.; Cooper & Bees, Ltd., Typ. 

, McLean Co., Ltd., Lith.; E. B. Eddy Co., 
Ltd., Paper; Creak, Cushing & Hodgson, Aud. 


NATIONAL CITY LINES, INC., Chicago, Ill. 
Best of Transit Lines—E. Roy Fitzgerald, Pres.; 
Foster G. Beamsley, VP; E. V. Anderson, Con.; 
W. H. Spears, AM & PRD; J. H. Kelleghan, PRC; 
Advertisers Art Council, Art. & Cht.; Day 
notagrapbare, Ph.; C. R. Randolph & Co., Prin- 
ter; Champion Coated Paper Co., Paper; Touche, 
Niven & Co., Aud. 

NATIONAL LEAD CO., New York City. Best 
of Paint Industry—Joseph A. Martino, Pres.; 
Alfred H. Drewes, AP; Harry C. Wildner, Con.; 
William Knust, AM; Hull Studios, Art.; Herald 
Square Press, Printer; S. D. Warren Co., Paper; 
Lybrand, Ross Bros. & Montgomery, Aud. 


NATIONAL SECURITIES & RESEARCH 
CORP., New York City. Best of Investment Funds 
—H. Simonson, Jr., BC & Pres.; H. K. Meyer, 
Tr.; E. J. Christie, AT; Dorothy Harris Loehl, 
Art.: Edward Willms Co., Cht.; Commanday-Roth 
Co., Inc., Printer; Whitaker Paper Co., Paper; 
Miller Donaldson & Co., Aud. 


NEW ORLEANS PUBLIC SERVICE, INC., 
New Orleans, La. Best of Southern Public Utilities 
—A. B. Paterson, Pres.; E. T. Colton, Tr.; C. S. 
Green, AT; Southart (Ted Drell), Art.; Aero- 
graphic Co., Ph. (Cover); Leon Trice and F. A. 
McDaniels, Ph. (Inside); Tropical Press, Printer; 
Strathmore Paper Co., Paper. 


NORTH AMERICAN CO., THE, New York 
City. Best of the Midwestern Public Utilities— 
Harrison Williams, BC; Edward L. Shea, Pres. 
(Since resigned); Herbert C. Freeman, VP (Since 
elected Pres.); Paul D. Preger, Con.; E. W. Leinig, 
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She’s here! 





She’s beautiful! 


Olympian Mawalha 


CHICAGO e TWIN CITIES e MONTANA ec WASHINGTON 


Though only a few weeks old, the OLymp1AN H1iawaTna has 
already won acclaim as the Queen of the Hiawatha fleet. 
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F. N. Hicks, Passenger Traffic Manager 
Chicago, Milwaukee, St. Paul and Pacific Railroad 


Speedway 708 Union Station, Chicago 6, Ill. 
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AC; Karl Sandmeyer, PRD; T. J. Peters Studi 
Art.; Edward Willms & Co.,  Cht.; ; Grant Reynard 
Art "Consultant; Neff Lithographer Co., Lith 
(Cover); Lincoln Engraving & Printing Corp, 
Printer (Inside); ae & Collins, Paper; Price 
Waterhouse & Co., 


NORTHWEST oon INC., St. Pa 
Minn. Best of International Airlines—Croil ] Hunter 
Pres. ; E. I. Whyatt, EVP; L. S. Holstad 
Tt.: 3.20 Ferris, PM; Fowler, Allard & Brows 
Art.; Bruce Publishing Co., Printer. 


PACIFIC GAS & ELECTRIC CO., San Fran 
cisco, Cal. Best of by Seng — Usntes— iam 
B. Black, Pres.; i? hlan, na Ea} 
Beckett, Tr.; E. + Tn on.; R. Gro 
= Taylor & Taylor Preater: Haskins + Se 



































PETTIBONE MULLIKEN CORP., Chicago, Il 
Best of Railroad Equipments—E. Joseph Seif 
Pres.; C. V. Nass, VP; Wade Meloan, Tr.; L. R 
Harlacher, AM; J. H. Kelleghan Co., PR RC; Hen 
Lee, Art.; Lincoln Printing Co., Printer. 


PHILADELPHIA COMPANY, Pittsbur gh, | Pa 
Best of Eastern Public Utilities—Leo T. Towle 
B Pres.; Philip A. Flegler, EVP; H. pb 
Megahan, Tr.; C. T. Harmon, Con.; Habu 
Briggs, AM; Pitt Studios, Art.; Johnstone § 
Johnstone, Ph.; Herbick & Held, Printer. 


PHILIP MORRIS & CO., LTD., INC., Nev 
York City. Best of Tobacco Industry—A. E. Lyon, 
7. ae McComas, VP; L. G. Hanson, 
A. Hampson, Con.; Benjamin Sonnenberg, 
PRC: ‘The Biow Co., AA; "Blackett & Dalby, Art. 
& Cht.; Dementi, Ph.; Meehan & Tooker Co, 
Printer; Lybrand, Ross Bros. & Montgomery, Aud 


PITTSBURGH PLATE GLASS “- a 
burgh, Pa. Best of Glass Industry—C. M. Brown, 
oi Higgins, ss R. B. Tucker, EVP; 
E. D. Griffin, E. T. As lundh, J. H. Hero and 
Leland Hazard, VP: C. Fay, Con.; Guy Berg. 
hoff, PRD & AM; : Pittsburgh Ad Art, Art. & Cht: 
A. L. Garber Co., Printer; Haskins & Sells. Aud. 


PLOMB TOOL CO., Los Angeles, Cal. Best o 
Machine Tool Industry—Morris B. Pendleton, BC 
res.; R. . Kerr, VP; H. C. Baumgartner, 
Tr. & Con.; —s Faust, AM; M. M. Mautner, 
IDR; Darwin H. Clark Co., PRC; George Mc. 
Ginnis, Art. & ‘Cht.; Hawthorne "Studios, Ph. 
Cole-Holmquist Press, igs == Butler Co., Paper; 
Arthur Anderson & Co., Aud 


REXALL DRUG, INC., Los , aie. Cal. Best 
of Drug Store Chains—J. A. Galvin, oe; ustit 
W. Dart, Pres.; W. F. Davis, Jr., V W. 
Smead, VP & Tr.; Thomas H. Lane, AM; Burn: 

. Lee, PRD; Irving G. Clukas, Wr.; Consultants 
Ltd., PRC; Roland L. Baum, "AD; Phillips- Ros: 
Studios, Art.; Fred A. Carter & Associates, Ph 
Rexall Drug’ Printing Dept., Printer; Brown 
Caldwell. En. 



































ROCKWELL MANUFACTURING CO., Pitts & | 
burgh, Pa. Best of 9 ; oo Industry—Col® Pax 
W. F. Rockwell, BC; . Rockwell, Jr., Pres. Gaz 





James E. Ashman, } Beg "Munro Corbin, ACIS Pay 
A. Marsteller, AM; Reuter & Bragdon, Inc, 

+ LIE ec J. G: Jondelait, Art. & Cht.; W. ¢ Ss 

Johnston Ge. Printer; Ernst & Ernst} Aud. of 


SAFEWAY STORES, INC., a, Calif. j 
Best = ee ae 3 Store Chains—Lingan A Warren, Cor 
Pr. & Tr.; C. N. Sanders and A. D. Kirkland, VPs AA 
Milton L. petby, Tr.; Arthur Stewart, Con.; Tei Ar 
Braun & Co., PRC. Fe. 
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SAN DIEGO GAS & ELECTRIC CO., Sa 
Diego, Cal. Best of Southwestern Public Utilities- s 
Hance H. Cleland, Pres.; Ray C. Cavell, Sec. = 
f 
SCHENLEY DISTILLERS CORP., New York 0 
City. Best of 5, povmee Spirits Industry—Lewis §, Ag 
Rosenstiel, BC; Lester E. Jacobi, Pres.; Sidney Bg Ek 
Becker, VP & Tr.; Ralph T. Heymsfeld, Sec.; & 
Thomas W. Casey, PRD; Carl Byoir & Associates Il. 
Inc., PRC; Pick-S, Cht.; Tabard Press, Printer; BC 


Offset Reproduction Co., Lith.; Arthur Anderson Mc 





& Co., Aud rr 
SEABOARD FINANCE CO., Los Angeles, Cali Mc 
Best of Financing Companies—Edward F. Parker, C. 


BC; W. A. Thompson, Pres.; A. E. Weidman Ko 


Sec. & Tr ‘ 
m 

SEATTLE GAS CO., Seattle, Wash. Best olf Co. 

Manufactured Gas Industry—N. Henry Gellert, s 
Pres.: Norbet O. Pratt, VP; Richard De. Smith x 
ors Howard Kroehl, Con.; Honig-Cooper Co., AA; BC 
Roy H. Terry & Associates, Art.; Charlotte ‘Smit A 

and Wellington Groves, Cht.; Larry McKinni PR 
Ph.; North Pacific —_ Note’ Co., Lith.; Cham p,, 
pion Paper & Fibre Co. (Cover) "and Americat ‘ 
Paper Co. (Inside), Paper; Arthur Anderson i. * 
o., Aud. m 

SHATTUCK, FRANK G., CO., New York Cit j 

Best of Restaurant Chains—Gerald Shattu Su 
Pres.; L. O. oor Tr.; Frank re Farley, W 
Con.; Henrietta H. Gunsten, A John Millet \ 


Art. & Cht.; Gottscho- Schlieisner, Ph.; So Cit 
Printing Co., Printer; Cantine Paper Co., "Papers Ca 
Barrow, Wade, Guthrie & Co., Aud. 


A} 

SHAWINIGAN WATER & POWER CO., Moti Pr 
treal, Canada. Best of Canadian Public Utilitie 1 
James Wilson, O. " *, Pres; f.) B. a - Be 
J. A. Fuller, VPs; N. P. Woods, Tr.; C. W. M. 


ming, AT; Gordon D. Hulme, PRD & AM; Vicker 
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¢ aninual report “filed” 


or is it real! 


Most annual reports are harder to read than 
Sanskrit. But some win real readership and create 
the right impression about your company. Layout, 
typography and printing are all top quality—the 
kind of Oscar-winning work we do here at Woodrow. 
Our experts can help you all the way down the 
line. And we print in offset, letterpress or both. 
A Woodrow salesman will gladly call and discuss, at 
no obligation to you, the preparation and printing 
of your next annual report. 


WOODROW CLIENTS WIN OSCARS 


The Electric Boat Company, one of 
America’s leading industrial manufac- 
turers, won an Oscar of Industry with 
their 1946 annual report. Woodrow 
handled both typography and printing. 
Another award was won by American 
Export Lines. Woodrow pr a. this 
report from beginning to end, printing 
in both offset and letterpress. 


Woodrow Press, inc. 


WOODROW OFFSE1 CORPORATION 
ATLAS TYPOGRAPHIC SERVICE, INC 
7 EAST 45th STREET NEW YORK 17 
phone: MUrray Hill 2-3531 





& Benson, Ltd., AA; R. Murdock, Art.; Canadian 
Pacific Airlines, Ltd. and Harold Matteau, Ph.; 
Gazette Printing Co., Printer; Howard "Smith 


Paper Mills, Paper; Sharpe, Milne & Co., Aud 


SIMMONS COMPANY, New York City. Best 
of Household Furnishings—Grant G. Simmons, 
Pres.; G. D. Wrightson and J. L. Novascone, VPs; 
C; Re: Lame Sec, . Gordon Pritchard, 
Con.; J. W. Hubbell, AM; eal & Rubicam, Inc., 
AA; William Kaparo and Fred alpert (Y. & R.), 
Art.; Francis Rogars (Y. & R.), Cht.; Acme News 
Features, Ph.; Hinkhouse, Inc., Printer & Lith.; 
Lafrentz & Co., Aud. 


SIMPLICITY PATTERN CO., INC., New York 
City. Best of Publishing Industry— oseph M. Sha- 
iro, Pres.; a . Shapiro, VP; George E. 
olan, Sec.; ahlon lein, Art. ; Grey Advertisin 

Agency, Inc., ; Associated Council, PRC; Ja 
Ekblom, Fin. Counsel. 
STANDARD OIL CO. (INDIANA), Chicago, 
fll. np of Petroleum Industry—Robert E. Fieoe. 
W. Peake, Pres.; Max G. Paulus, Ro 
Metounelt: Bruce K. Brown, Buell F. Jones, 2 6 0. 
Prior and Rubert J. Linquist, VPs; Pe aig #4 . Glair, 
H. E. Hanson and L. C. Welch, artin A. 
McNulty, Con.: Conger Reynolds, SRD: Franklin 
C. Ellis, Asst. PRD; Swan’s Studios, Art.; Torkel 
Korling, Ph.; R. R. Donnelly & Sons Co., Printer 
Lith.; Beckett Pa 5 vod Co. (Cover) and Hopper 
Paper Co. (Inside), Paper; Price, Waterhouse & 
Co., Aud. 
SUNSHINE BISCUITS, INC., Long peed fity, 
N. Y. Best of the Baking Industry—B. 
BC; Hanford Main, Pres.; Milton pe ok Ry Hupp. 
B. Ewing, Tr.; Gene F Flack, AM; Hector Lazo, 


PRD: Newell Emett, Inc., AA; Bragaw-Hill, 
rinter. 


SWIFT & CO., Chicago, Til. Best ‘oe Meat Pack- 
ing Industr —John Holmes, Pres.; P. M. Jarvis 
and G. J. Stewart, VPs; Wm. B. Traynor, Tr.; 
J. M. Brandt, Con.; G. C. Reitinger, P D; H. B. 
Arthur, Eco.: Needham, Louis & Brorby, AA: 
Swift & Co. Printing Dept., Printer. 

UNION BAG & PAPER CORP., New York 
City. Best of Paper Products Industry—Alexander 
Calder, BC & Pres.; H. S. Daniels, EVP; M. S. 
Black, Tr.; H. W. Paddock, Con.; Karl Smith, 
AM; D. <: Hardenbrook, PRD; Albert H. Vela Co., 
Printer: Haskins & Sells, Aud. 


UNITED STATES LINES CO., New York City. 
est of Ocean apt —Basil Harris, BC; John 
M. Franklin, Pres.; . McCarthy, Sr. VP: L 
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Gibbons, Tr.; C. F. Bradley, Sec.; Walter H. 
Jones, PRD; J. Walter Thompson Co., AA + 

UNITED STATES PLYWOOD sila New 
York City. Best of Plywood Industr Sey ty 
Ottinger, Pres.; William A. Leary, & Con.; 
Richard S. Lowell, AM; Julius theveniss PRC; 
Harry Deitch, Art.; Demarest, Ph.; Interna- 
tional Press, Printer; Arthur Andersen & Co., Aud. 


UNITED STATES STEEL CORP., _ York 
City. Best of Steel Industry—Irving S. Olds, BC; 
Benjamin Fairless, Pres.; Enders M. bey 

hr. Fin. Com.; 4 Carlisle MacDonald, PRD & 
AM; Batten, Barton, Durstine & Osborn, Inc., 
AA; Lind Brothers, Printer. 

UNIVERSAL PICTURES CORP., New York 
City. Best of Motion mee—3- Cheever Cow- 
den, BC; a a Blumberg, Pres.; Charles 
Pratzman, VP & G Smnuel Dedinandads Tr.; 
Maurice Bergman Gee: J. Walter Thompson 
Co.. AA; Pick-S, Cht. 


VICK CHEMICAL CO., New York City. Best 
of Drug Products—Lunsford Richardson, BC; 
Y. Preyer, Pres.; R. M. Dunning and Marion 

W. Smith, VPs; Calvin Wyl lie, ‘Tr; A Boschen, 
Cpn.; + [grome Patterson, A ; Morse International, 
Inc., P mney 2 Sawyer and John J. Misley, 
Art.;-Ray inney Studio, Ph.; Geffen, Dunn & Co., 
Printer & Lith.; Price, ‘Waterhouse '& Co., Aud. 


UNITED AIR LINES, INC., Chicago, Ill. Best 
of Domestic Airlines—W. 3 Patterson, Pres.; 

; Newey, VP; C. —— Con.; E. A. 

aven, AM; R. AT PRD; Tempo, Inc., Art.; 
Norman Christiansen, Cht.; Strathmore Co.,. Prin- 
ter; E. F. Schmidt Co., Lith. ; S. D. Warren Co., 
Paper. 

UNITED ELECTRIC COAL COS., Chicago, II. 
Best of Coal Industry—Frank F. Kollie, Pres. ; 
Franklin Brown & Co., AA; James 5. Adams, 
Art. & Cht.; Hedrich-Blessing Studio, Ph.; Lin- 
coln Printing Co., Printer; atervliet Paper Co. 
(Cover) and Dill "& Collins (Inside), Paper. 


WEST VIRGINIA PULP & PAPER CO., New 
York City. Best of Pulp & Paper tgs a 
L. Luke, Jr., Pres.; S. M. ee i 
Bailey, L. W. Strattner and J. W. 


David y mag; wei 

Condit, Con. ; W. McLaughlin, A -¢. P. Eiston, 
AM; thd PRD; Public Relations Asso- 

ciates, Inc.. PRC; Aero Service Corp. (Cover), 

Ph.; David B. Eisenrath, Jr. (Inside), Ph.; Geffen, 

Dunn & Co., Printer & Lith.; West Virginia Pulp 

, saa Go., Paper; Price, Waterhouse & Co., 
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A Study In Paradox 
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cerns. A comparison of the way in 
which each of these companies treats 
its stockholders may arouse some 
pretty adverse comment. 


6. “A modern annual report con- 
tains too many comparisons which 
may look favorable this year, but 
which will look very unfavorable if 
we have a slump.” 


It is true, of course, that any bad 
year compares unfavorably with pre- 
vious good years. But if stockholders 
have to be confronted with bad news, 
is it not better to suggest by means 


‘of comparative figures that the bad 


results are out of the ordinary rather 
than the usual thing? Management 
is judged by long-term results. One 
of the functions of the good annual 
report is to demonstrate that over the 
years management is doing a con- 
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FBACCO 
ERVICES 


ANNUAL REPORT IDEAS 


Secured from wide variety of sources can be of 
value in bettering your Company's Annual Report. 


Providing new ideas, outstanding and successful examples 
of methods of explaining a company's accomplishments, 
problems, opportunities, Check Lists", are but a part of 
the services rendered to client companies by Ebasco. 


Ebasco will counsel with you on your own draft—or if you 
prefer, handle the entire report for you, including text, 
analysis, illustrations, selection of suitable paper stocks, 
and supervision of printing. 


FOR A BETTER ANNUAL REPORT 
“CALL IN EBASCO" 


Ebasco Services Incorporated 
New York 6, N. Y. 


Two Rector Street 











London 
Correspondents: 


Bank of England 

Midland Bank Limited 

Lloyds Bank Limited 

National Provincial 
Bank Ltd. 

Barclays Bank 
(Dominion Colonial 
& Overseas) 

Martins Bank Limited 

The Chase National 
Bank of the City of 
New York 


New York 
Correspondents: 


Federal Reserve Bank 
of New York 

Irving Trust Company 

The Chase National 
Bank of the City of 
New York 

Guaranty Trust Com- 
pany of New York 

Bank of the Manhattan 
Company 

Chemical Bank & 
Trust Company 

National City Bank of 
New York 

Bankers Trust Com- 
pany 

Brown Brothers Har- 
riman & Co., New 
York 





Pank Melli G, ran 


(National Bank of Iran) 


Incorporated by Law in 1927 
Holder of Exclusive Right of Note Issue 


Capital Fully Paid. ...Rials 300,000,000 
Reserves (Banking Dept.) Rials 760,000,000 
Reserve (issue Dept.) Rials 1,000,000,000 
Governor &’Chairman of the Executive Board: 
Abol Hassan Ebtehaj 
HEAD OFFICE: Tehran, Iran (Persia) 
147 Branches and Agencies throughout Iran 


Tue BANK, through its Banking Department, offers 
complete banking service for Foreign Exchange trans- 
actions, provides special facilities for Documentary 
Credits, etc., and with its numerous Branches in Iran 
deals with every description of banking business. 


Administers National Savings 

















GERITY - MICHIGAN 
CORPORATION 
ADRIAN, MICH. - 


A quarterly dividend of Twenty 
(20) Cents per share has been 
declared by directors to be paid 
Oct. 15 to stockholders of rec- 
ord Sept. 30, 1947. 


James Gerity, Jr. 
President 


James T. Bolan 





DETROIT-MICHIGAN 


STOVE COMPANY 
Dividend Notice 


The Board of Directors has this day de- 
clared an extra dividend of 20 cents and a 
quarterly dividend of 20 cents a share on 
the outstanding Common Stock of this 
Company, payable October 20, 1947, to 
stockholders of record at the close of busi- 
ness on October 10, 1947. The transfer books 


will not be closed. 

JOHN A. FRY, 
September 30, 1947 President 
RSS ARTS OY 
Secretary 
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structive job for the actual owners 
of the business. 


7. “If we say too much in ow 
annual report, it may give our com 
petitors too much information.” 

Here again is the illusion that the 
annual report is the only source oj 
information about a company and its 
operations. Actually an annual re. 
port is primarily an accounting of 
past events. Because of its very na. 
ture and timing, such a report is an 
unlikely source of spot news which 
may influence the action of a compe. 
titor. Furthermore, management 
may be sure that in any highly com. 
petitive situation, competing concern; 
have long since established other and 


quicker channels of inside informea- 
tion. 


8. “We'd rather put our money 
into advertising than into an inm- 
proved annual] report.” 


The company that is disregarding 


its annual report as a sales tool, as 
well as an instrument of public rela- 


tions, is overlooking an important op-f& c 


portunity. For financial institutions, 
such as banks and insurance compa- 
nies, the annual report can be espe- 
cially effective in promoting’ sales. 
An annual report that is modern and 
comprehensive can be used with great 
effect to promote confidence and di- 
rect sales in countless different lines 
of activity. Alert management is con- 
stantly broadening the audience for 
its annual report. 


9. “It takes too much time and 
trouble to get out a comprehensive 
annual report.” 

This is the final refuge of manage- 
ment where habit or inertia is still 
dictating the content and format of the 
annual report. It is true that to pro- 
duce a good annual report requires a 
great deal of thought, planning, re- 
search, and technical skill. For man- 
agement itself to shoulder the full bur- 
den of getting out an annual report is 
often enough to disrupt the entire or- 
ganization for a brief, but hectic period. 
Today, however, there are numerous 
organizations in public relations and 
allied fields fully qualified to do all or 
any part of the leg work necessary to 
the production of a top-quality report. 
Management will, of course, always 
wish to retain full control of the an- 
nual report, with respect to both edi- 
torial content and format, but this 
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does not mean that the president of 
the company has to take every pic- 
ture for his annual report with his 
own Brownie. Indeed, the writing of 
an annual report should be entrusted 
to someone with more than a passing 
gift for words, just as the design 
and improvement of a company’s 
products are often entrusted to ex- 
perts in those arts. Management, un- 
less specially geared for the job, will 
find the employment of outside talent 
nee a welcome relief. 
h These are but a few of the more 
fe conspicuous objections that are fre- 
if quently raised when the proposal to 
-fe modernize an annual report is 
sf brought up in conference or commit- 
dj tee or directors’ meeting. Most of 
ff these objections stem from a lack of 
understanding of the science of pub- 
lic relations or from misconceptions 
yeas to the character of stockholders 


‘fas profound as some of the miscon-- 


ceptions which labor offers with re- 
gf spect to corporate profits. Fortunate- 
sf ly the short-sightedness, which too 
- often masqueraded under the name of 
)- conservatism, is gradually being dis- 
s& sipated. It will be a bright day both 
-f for stockholders and for American 
-/ business in general when it can be 
sf said in all truth that business is really 
(i making the most of the annual report 
tf as a channel of communication with 
-f the world at large. 


-f Coming Dividend Meetings 


pened are some of the impor- 
tant dividend meetings scheduled 
for the dates indicated. Meetings not 
infrequently are moved up a day or 
more, or may be postponed. 

October 6: Anderson, Clayton & Co.; 
Colonial Mills; Rose’s 5, 10 & 25c Stores. 
! October 7: Cerro de Pasco Copper; 
ef Maytag Co. 

* October 8: Asbestos Manufacturing ; 
Best & Co.; Columbia Gas & Electric; 
General Shoe; Melville Shoe; F. W. 
Woolworth Co. 

, October 9: A. S. Beck Shoe; Broadway 
-[§ Department Stores; Dallas Railway & 
Terminal Co.; Empire District Electric; 
“@ Idaho Power; R. J. Reynolds Tobacco. 
“— October 10: Booth Fisheries Corp.; 
1. Fire Association of Phila. 

G October 11: Dennison Manufacturing ; 
Foote Bros., Gear & Machine. 
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BOND REDEMPTIONS 


. Name Amount Date 
- Chesapeake & Ohio Ry.—ref. 
| impr. mtge. ser. D 3%s, 1996.. $146,000 Nov. 1 


58,500 Nov. 1 















Award Winning 
Service and Quality 


Annual Reports—Quarterly Reports— 
Dividend Stuffers and Inserts 
Booklets — Pamphlets — Folders 


If you have not achieved the results 
you require, give us an opportunity to 
discuss your next difficult job. Whether 
it is a leaflet or an annual report, it 
deserves the best because your corpora- 
tion is judged by the printed matter it 
distributes. 


M. Lowenstein & Sons, Inc., 1946 Annual Report— 
Winner of the bronze “Oscar of Industry” trophy— 
Judged “Best of the Textile Industry”—Printed by: 


AMPCO PRINTING CO., INC. 


155 Sixth Avenue WAlker 5-8177 New York 13, N. Y. 

















HASBROUCK, THISTLE & CO., INC. 


ENGRAVERS anv PRINTERS ror LAWYERS 
1G1l WILLIAM STREET, NEW YORK 


BEEKMAN 3-0864 


IN PRODUCTION OF SECURITIES 
STOCK CERTIFICATES - BONDS - DEBENTURES 
MINUTE BOOKS - SEAL PRESSES - STOCK LEDGERS 
LEGAL - FINANCIAL - CORPORATE PRINTING 
REGISTRATION STATEMENTS - PROSPECTUSES 
ANNUAL REPORTS 


SPECIALISTS 


“Successors to THE BROUN-GREEN CO.” 

















CHARTS 





rE ARN $205 Annual Income 
6% Guaranteed By A made to order from 
O | Billion Dollar Corp. O your data for your 





$5,000 par value of mortgage 
bonds will cost only $3,450 


Information Free to Investors. Write to 


Security Adjustment Corp. 


16 Court St., B’klyn 2, New York TR. 5-5054 


ANNUAL REPORT 


‘GRANTHAM GRAPHICS 


111 WEST JACKSON BOULEVARD - CHICAGO 4 
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LEE RUBBER & TIRE 
CORPORATION 


FACTORIES 
YOUNGSTOWN e CONSHOHOCKEN 
DIVISIONS 


REPUBLIC RUBBER 
Youngstown, Ohio 
INDUSTRIAL RUBBER PRODUCTS 


LEE TIRE & RUBBER COMPANY 
OF NEW YORK, INC. 
Conshohocken, Pa. 
LEE DELUXE TIRES AND TUBES 


The Board of Directors has this day 
declared the regular quarterly div- 
idend of 50c per share, also an 
extra dividend of $1.00 per share 
and in addition thereto, from the 
capital stock held in the Treasury 
of the Corporation, a dividend of 
5% (one twentieth of a share on 
each -outstanding share), all on 
the outstanding capital stock of 
the Corporation, and all payable 
October 28, 1947 to stockholders 
of record at the close of business 
October 15, 1947. Books will 
not be closed. 





A. S. POUCHOIT 
Sept. 25, 1947 Treasurer 








Street News 














Dividend 
Notice 


BURLINGTON 


MILLS CORPORATION 


September 
29 1947 





The Board of Directors of this Corporation 
has declared the following regular and 
extra dividends: 


4% CUMULATIVE PREFERRED $:0CK 
$1 per share 


34%4% CUMULATIVE PREFERRED STOCK 
87Y- ents per share 


3Y%2% CONVERTIBLE SECOND 
PREFERRED STOCK 
872 cents per share 


COMMON STOCK ($1 par vaiue) 
(43rd Consecutive Dividend) 
25 cents per share 


COMMON STOCK (extra dividend) 
25 <ents per share 


Eech dividenc s paycbie December 1, 
1947, to Stockholders of record at the close 
of business November 4, 1947 


STEPHEN L. UPSON Secretar 











Million-dollar profit fades with Interstate Power 
veto — Bank correspondents are also baseball fans 


prospective profit of close to a 

million dollars slipped through 
the fingers of underwriters and deal- 
ers when the Securities and Ex- 
change Commission refused to ap- 
prove acceptance of the highest bid 
for Interstate Power common stock. 
One of the largest brokerage houses 
had tentative orders for 400,000 
shares on which the net profit would 


have been $160,000. 


In getting 


these orders the firm ran up a con- 
siderable bill for telephone calls and 
other expenses. It was a job of real 
salesmanship—well within the law— 
and the kind of job security men like 


to do once in a while to prove that 
they perform an essential function in 
their field. 

Criticism of the SEC’s decision 
was not confined to members of the 
winning group. On the contrary, 
there was as much dissatisfaction ex- 
pressed by the losing syndicate and 
dealers generally. The sale followed 
an orderly procedure extending over 
a considerable period of time in 
which all parties had an opportunity 
to voice their objections. An “un- 
fortunate precedent” is the term used 
by one prominent banker to describe 
the incident. 





DIVIDENDS 


DECLARED 














The Board of Directors has this day 
declared a regular quarterly dividend of 
fifty cents per share on the Cumulative 
No Par Convertible Preferred Stock of 
the Company, payable October 10, 1947. 
to stockholders of record at the close of 
business October 6, 1947. 

Checks will be mailed by Bankers 
Trust Co.,:16 Wall St., New York 15. 
N. Y., Transfer Agent. 


H. G. SMITH, Treasurer 
33 Pine Street 
New York, N. Y. 





September 25, 1947 
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Stocks on major exchanges normally sell ex- 
dividend the second full business day before the 


record date. 


Company . 
Air Reduction ......+--seeee-. 25c 
Air-Way Elec. Appliance...... 10c 
American Can .....cesceseeess 75 
American Distilling ...... ee 
American Home Products 
American Maize-Products 


Amer. Smelting & Refining 


7% of. J 
PRS Wire & Cable ..... “are a 


Argus, INC. ....cccsccccceces c 
Aro Equipment 442% pf..... 56%c 
Aen at Telephone Co., Ltd. 

A ROR EAE sd 2%e 
Atch., tro: & Santa Fe Ry..$1.50 
ae Coast Line R.R. 


Se PPP ere $2.50 
Atlas Gunie errr tr 62%4c 
Austin, Nichols $1.20 pf......30¢ 
Babeuck & Wilcox .........+--- $1 
Baldwin Rubber .........++- 17%e 
— Power & Paper 

ee 87%e 

De ee I ee ee 12%c 
Bliss (E. W.) Co. ....c-cceees 50c 
Brazil Traction, Lt. & Pwr..... $1 
Seer Mills 25¢ 

De 4% of. 

Do 3%% of. 

Do 3%% 2nd pf. oseee 
Carolina, Clinchfield & O....$1.25, 
Central Hudson G. & E........ 13¢ 
Central Ohio Light & Power...40c 
Chase Nat'l Bank (N. Y.)..... 40c 
Cincinnati Gas & Electric..... 35¢e 
“a River Power 

OE, secede ssansasndsss 1.50 
oamaleced Natural Gas ...... $1 
Cook Paint & Varnish........ 25¢ 

Do $3 pf. Ser. ““A’’..ccccc0s 75¢ 
Corn a Refining ....... 75¢ 

1G TH. Of. wisensccoscsnsa . so 
Crown Boake ‘& Seal Co., Ltd.. 
Cured PRES. 2 ovccewccccsccess “3ee 

Do 336% Pf. coccecccccce 87%e 
Dayton Rubber ...............30¢ 

Do SP ol. wl. SE. kaw saan 50c 
Delaware Power & Light....... 25¢ 
Detroit-Michigan Stove ....... 20¢ 

re Pra ere 20c 
Dominion Bridge ............- fo 
Ducommon Metals & Supply. . 
Beeesers: DOGG. occ ccc cscseeese “bo 
Eastern Steel Produsts. 2.0000. 15¢ 
WES. PHONICS ...o.. cece cc ceecces 30c 

Do 44% pf. .cccccceess nas 


Electric Boat $2 pf. .......... 
Emerson Radio & Phonograph. “35e 
Flour Mills of ee: bane aw oe 30c 
— Motor (Can.) ‘‘A’’ & 
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Pe- Pay- Hidrs. of 





Company riod able Record 
Fort Pitt Brewing ............ 10e .. Oct. 25 Oct. 15 
Foster & Kleiser ........... ise e- Nov. 15 Nov. 1 
Gardner-Denver Co. ......:... se Q Oct. 20 Oct. 7 

LD are or $1 Q Nov. 1 Oct. 20 
CAT MIS ose ewivcesives a7%ee .. Nov. 1 Oct. 10 
CUE TEE, Xo :554s.0-0:000 e402 $2.50 .. Dec. 15 Dec. 1 
Hercules Powder 5% pf...... $1.25 Q Nov. 15 Nov. 4 
Hershey Yo: 34 Sy $1 Q Nov. 15 Oct. 25 
Hse 6B) DO. A's ocecwawelee $1 Q Oct. 15 Oct. 1 
BIOM GIRS 4 vie cicc cc adecees 25c Q Nov. 1 Oct. 15 
— ao Tile csessccasd 50ec Q Oct. 28 Oct. 15 

SES er er rere 1 E Oct. 28 Oct. 15 
a & Taylor 8% 2nd pf....... $2 Q Nov. 1 Oct. 17 
IME BO ios civccwecsisaecss 10¢c Q Nov. 15 Oct. 31 

Se rece ee 60c E Nov. 15 Oct. 31 
Macy (R. H.) <4% pf....$1.06% Q Nov. 1 Oct. 7 
Marshall Field & Co........... 50e Q Oct. 31 Oct. 15 
McGraw-Hill Publishing osces 25c .. Nov. 14 $1 
McLSeW BtOl08 occ cb oscresies 25c Q Nov. 1 Oct. 14 
Mid-West Abrasive Co.......... 8c Q Dec. 1 Nov, 18 
Nat’l Distillers Products....... 50c Q Nov. 1 Oct. ll 
Nat’l Mallinson Fabrics ....... 40ec Q Oct. 30 Oct. 15 
Naugatuck Water ............ 75c S Nov. 1 Oct. 16 
ig ke ke ae 75c Q Nov. 5 Oct. 23 
Parke, DAVIS. @ OO. 2. «0 vecee 40e Q Oct. 31 Oct. 10 
i Se Oa er 75c Q Nov. 15 Oct. 15 
Royal Typewriter ............ 40c .. 15 Oct. 8 

| RS ee $1.75 Q Oct. 15 Oct. 3 
Russek’s Sth Ave. ........000- Q Oct. 15 Oct. 8 
St. Croix — Sigacteenven $1.50 Q Oct. 15 Oct. 4 
Oe Pn 12%c .. Oct. 16 Oct. 6 
Schulte (D. * AS BO bcciwadcn 10¢c Q Oct. 24 Oct. 8 
Scranton Electric ............. 25e Q Nov. 1 9 
Seaboard Finance ............+ 35ce .. Oct. 10 Oct. 1 
Seaboard Oil (Del.) .......... 25¢c Q Dec. 15 | 
Shattuck-Denn Mining ........ 10c .. Nov. 1 Oct. 14 
Simon a) & Sons, Ltd....... 30¢e Q Dec. 1 Nov. 3 

he ee: 1.25 Q Dec. 1 Nov. 3 
Sloss- Sierhela Steel & I....... 70c .. Nov. 20 Nov. 10 
Southern Canada Power ....... 30c .. Nov. 15 Oct. 20 
Superheater Co. wet Q Oct. 15 Oct. 3 
Ther CMD. o56ssees segues. Ost... 38: Om. 1 
Union Oil Calif --g0e .. Nov. 8 Oct. 10 
U. S. Industrial Chemicals. .... 50c .. Nov. 1 Qct. 15 
Westmoreland, Inc, ............ $3 .. Oct. 16 Oct. 6 
Westvaco Chlorine’ Prod. 

Ah ere 93%c Q Nov. 1 Oct. 10 


“i -dahesd Chocolate 


Wns 5 case ee awlen $1.25 Q Nov. 1 Oct. 21 § 


Wisconsin Public Service 
5% of. 


eR Soci Sane. $1.25 Q Nov. 1 Oct. 15 
Accumulations 

Conn (C, G.), Ltd, 7% pf...$5.25 .. Oct. 5 Sep. 25 

OS RE ihe gli PR $1.50 .. Oct. 5 Sep. 25 


Goulds Pumps,, Inc. 7% pf...$1.75 .. Oct. 10 Sep. 30 
Int’! Educational Pub. $3.50 pf.30c .. Dec. 31 Oct. 3] 


Peabody Coal 6% pf. ....... $3.50 .. Oct. 11 Oct. 2 
Stock 

Fort Pitt Brewing ............ 5% .. Oct. 29 Oct. 15 

Lee Rubber & Tire ........... 5% .. Oct. 28 Oct. 15 
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On the same day the SEC an- 
nounced its Interstate Power de- 
cision, it issued a stop order suspend- 
ing the effectiveness of the Globe Air- 
craft registration, then eighteen 
months old. It was that long ago 


that Globe stock was sold to the. 


public after meeting the requirements 


Mof the Securities Act. The SEC, it 


was pointed out sarcastically, refused 
to sanction a better-than-par bid on 
a legitimate security such as Inter- 
state common, but took a year and a 
half to close the stable door on the 
Globe deal. 


Being the correspondent for a 
host of out of town banks involves a 
great may services which have noth- 
ing whatever to do with banking, as 
the big institutions in New York 
learned again during the latter half 
of September. They were besieged 


with requests for World Series tickets ~ 


from all parts of the country. Hotel 
reservations, of course, had to go 


falong with the tickets. One large 


bank had requests for nearly a thou- 


isand tickets and accompanying hotel 


rooms that just didn’t exist. Not to 
be able to furnish them was to lose 
face with important year-round bank- 
ing connections. Bankers, after all, 
are human—which is to say they also 
are baseball fans. 


Although the ICC has closed its 
hearing on the proposed Chesapeake 
& Ohio-New York Central alliance, 
apparently all the cards have not been 
laid on the table. There are rumors 
that some C. & O. stockholders like 
their investment just as it is and are 
not sure it would be improved by the 
proposed link. Another source of 
trouble may be the preferred stock- 
holders of Alleghany who are none 
too well satisfied with the representa- 
tion of only four members which 
they have on the board of ten. 


For a long time underwriters 
have realized that they cannot carry 
out a large corporate bond offering 
without catering to the large insur- 


§ ance companies in the matter of price. 
| that these important investors can 


make or break a deal was indicated 
pointedly when two large utility is- 
sues were offered recently at com- 
petitive bidding on the same day. The 
Consumers Power issues, won by 
Kuhn, Loeb & Co. by a margin of 
$4.70 a bond over the second bidder, 


OCTOBER 8, 1947 — 


Teamwork Does A Real Job! 


NATIONAL LEAD COMPANY, for example found 


Herald Square Press teamwork an essential ingredient in 
the production of its modernized, Oscar-WINNING Annual 
Report. | 


CREATIVELY, we can serve in the planning, copy, graph- 
ics, typographic design and layout phases of YOUR Report. 


PRINTING-WISE, we can handle the complete production 
job—typography, printing, binding and distribution. 


There is no obligation when you have our rep- | 
resentative discuss with you our Two-Fold i 


Plan of Service—Creation and/or Production. 














HERALD SQUARE PRESS, Inc. 


233 SPRING STREET, NEW YORK 13 ¢ WaAlker 5-6735 

















Southern Pacific Company 


The Plan of Reincorporation of Southern Pacific Com- 
pany has been consummated and certificates of stock of 
the Southern Pacific Company (Kentucky) are now ex- 
changeable for certificates of stock of the Southern Pacific 
Company (Delaware) on a share for share basis, upon 
surrender of certificates of stock of the former Company 
to The First National Bank of the City of New York, 
Agent, 2 Wall Street, New York 15, N. Y., together with 
a duly executed Letter of Transmittal and upon compli- 
ance with the instructions in the Letter of Transmittal. 

Letters of Transmittal may be obtained from the above 
named Agent or from the undersigned. 


J. A. Stmpson, Treasurer, 
SOUTHERN PACIFIC COMPANY, 


165 Broadway, New York 6,N. Y. 
September 30, 1947 


{___ 
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trouble because of the strong insur- Iuvestores 

tie demand. = ped rita ams will find our booklet "Odd Lot Trading” 
ight ‘ly $2 be ne r tengo a valuable guide to security investment. 

was only e a bond, e reomering 





Write Department F, 
dragged considerably. The reason 
was that insurance buyers balked at John Muiri.G 
the 2.69 per cent yield basis. They Established 1898 


° : ° y arene New York Stock Exchange 
had set their sights on something fate Members New Work Curb 


better 39 BROADWAY * NEW YORK 6 


45 











SEER SERS SCT ESET sees. 

















THE CHASE 
NATIONAL BANK 


OF THE CITY OF NEW YORK 


STATEMENT OF CONDITION 
SEPTEMBER 30, 1947 


RESOURCES 


Cash and Due from Banks 

U. S. Government Obligations . 
State and Municipal Securities . 
Other Securities 


Loans, Discounts and er 
Acceptances . 


Accrued Interest ae , 
Mortgages 

Customers’ hesciainiaie Listhatity 
Stock of Federal Reserve Bank 
Banking Houses . 

Other Assets .. 





LIABILITIES 





Capital Funds: 
Capital Stock. . $111,000,000.00 
Surplus. . . . 154,000,000.00 
Undivided 


Profts . .« « 5 3,834,539.57 





Dividend Payable November 1, 1947 
Reserve for Contingencies . . . .« 
Reserve for Taxes, Interest, etc. . . 
Deposits. . - » + 6 « « « « 

Acceptances 
Outstanding . 
Less Amount 
in Portfolio 


- $ 15,868,835.12 


4,969,057.42 


Liability as Endorser on Acceptances 
and Foreign Bills 


Other Liabilities . . .« « e« -« 





$1,193,069,368.82 
2,138,599,520.72 
91,853,462.40 
152,350,694.79 


1,264,224,713.58 
13,780,235.97 
10,222,654.39 
10,009,200.84 
7,950,000.00 
31,204,268.45 
4,418,464.02 





$4,917,682,583.98 








$ 318,834,539.57 


2,960,000.00 
17,290,964.97 
10,203,806.37 
4,541,740,606.05 


10,899,777.70 


4,412,952.93 


11,339,936.39 
$4,917,682,583.98 








Truck Supply Lines 





Concluded from page 21 





a, 











United States Government and other securities carried at 
$287,317,070.00 are pledged to secure public and trust de- 
posits and for other purposes as required or permitted by law. 


Member Federal Deposit Insurance Corporation 








larly, in the production of buses, 
The demand for buses, incidentally, 
gives no indication of slackening and 
any enforced cutback in truck pro- 
duction would have no serious con- 
sequences for any of the four. The 
net result would be a more rapid 
rate of inroad on bus-order backlogs. 
Fruehauf, on the other hand, spe- 
cializes in truck-trailers in which 
there has been a noticeable sales lag 
over recent months. 

Diamond T and Federal make 
light- to heavy-duty trucks and have 
probably the deepest concern with the 
reported saturation of demand for 
heavy-duty types. The well-sustained 
demand for light trucks favorably af- 
fects the prospects for Divco which 
cencentrates on light models, with 
particular emphasis on those driven 
from a standing position, designed for 
door-to-door retail delivery service. 

The probability that the truck 
makers are approaching the day when 
the last of the war-created backlog 
will disappear from their order books 
need stir no great apprehension con- 
cerning the future of the companies. 
At the worst it heralds the return of 
the industry to its normal cyclical 
basis, with production schedules 
keyed to sales prospects based on the 
individual company’s ability to meet 
truck users’ requirements in a com- 
petitive market. 


CHARTS 
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EDWARD WILLMS CoO. 
7 East 42nd Street 
New York 17, N. Y. 
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HIGHLIGHTS 
OF THE YEAR'S OPERATIONS 


The year was one of record accomplishments. Sales 
and earnings, as well as funds reinvested in plant 
extensions and additions, were the highest in our 
history. Total net sales including intercompany sales, 
amounted to $230,194,945 for the fiscal year ended 
June 30, 1947. 


Consolidated net profit was $21,132,358 equiva- 
lent to $5.36 per share on the 3,898,125 shares of 
common stock outstanding as of June 30, 1947. This 
compares with net profit of $9,098,705 for the 
previous year. 


In addition to these earnings, the corporation's share 
of undistributed earnings in companies not con- 
solidated amounted to $1,413,814. 


The company entered the new year with the largest 
backlog of orders in its history. The increase in pur- 
chasing power and standard of living of many millions 
of Americans have added a great number of new 
customers for textile products. The requirements of a 
growing population employed at increased wage 
levels point to a generally sustained good outlook 
for business in this industry. 


Net fixed assets have been increased by $7,611,003. 
This includes capital additions during the year for 
our newly constructed rayon finishing plant at Old 
Fort, N. C. and our mills at Maracay, Venezuela and 
Colonia, Uruguay and a large plant addition at 
Loviseville, Canada. The new rayon finishing plant 
should be in operation this October. The new mills in 
Uruguay and Venezuela are scheduled for partial 
operation late this Fall and full operation next Spring. 


Exports continue active and our organization has 
extended its field of foreign distribution. Although 
some markets are experiencing a shortage of dollar 
exchange, present monthly shipments are holding up 
very well in volume. Canadian and Argentine sub- 
sidiaries enjoy good business and operated success 
fully during the past year. 


Retail store operations have shown substantial in- 
creases. With the opening of eight new units this Fall 
and seven additional locations next Spring, the retail 
store subsidiaries of the company which operate 
under the names of Robert Hall Clothes, Inc. and Case 
Clothes, Inc., will have a combined total of fifty units. 


FIVE YEARS AT A GLANCE 








YEARS ENDED JUNE 30 





1947 1946 1945 1944 1943 
Total Net Sales (Including Intercompany nO sha 3600 piasinkil Lan 
Sales) $230,194,945 $160,402,043 $126,362,417 $125,587,446 $98,173,161 
Net Profits 21,132,358 9,098,705 5,334,049 4,984,098 4,256,656 
Number of C Shares Outstanding ***3,898,125 1,281,025 **1,264,772 *632,388 575,174 


Total Dividends Paid on Common Stock $ 5,850,977 
Working Capital 36,466,419 
Common Stock and Surplus 52,746,135 


*10% Stock Dividend Moy 6, 1944 


**Stock split 2 for 1 March 7, 1945 


$ 2,800,138 $ 1,770,230 $ 1,178,916 $ 1,160,228 


33,152,645 30,919,282 
37,237,783 31,150,192 


***Stock split 3 for 1 August 14, 1946 


26,430,708 21,869,651 
27,995,640 24,536,754 








United Merchants and Manufacturers, Inc. 


1412 BROADWAY, NEW YORK 18, N. Y. 


This ‘y of the 





l report is not a representation, prospectus or circular in respect of any stock of this corporation and is not 


presented in connection with any sale or offer to sell or buy any stock or security now or hereafter to be issued. 
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PRACTICAL 
PUBLIC RELATIONS 








By Rex F. Harlow and Marvin M. 
Black. Sponsored by the American 
Council on Public Relations. 


(0 ROBERT S. PEARE, Vice Presi- 
dent, General Electric Company, 
says: 


“PRACTICAL PUBLIC RELATIONS 
has as important a message for indus- 
trial executives on the policy and op- 
erations level as it has for students 
and professional practitioners of pub- 
lic relations techniques. For by dis- 
cussing every major point where the 
interests of business and _ industry 
touch those of individual people as 
people, this book demonstrates that 
the lines so often drawn between pub- 
lic relations, community relations, em- 
ployee relations, stockholder relations, 
etc., are purely imaginary." $4.00 








ABC 
OF INVESTING 








By R. C. Effinger, Vice President, 
Irving Trust Company. 


C1] A simple but astute volume setting 
forth the basic principles involved in 
planning a sound, balanced investment 
portfolio. Written for every individual 
or organization with funds to invest by 
a veteran expert of 25 years’ experi- 
ence in investmet, it illustrates the 
application of these principles with 
varied examples of typical investment 
projects, in line with which the investor 
can pattern his own program. A valu- 
able analysis of price movements 
among various securities is included. 

", .. an excellent piece of work... . 
It would profit every holder of securi- 
ties to familiarize himself with Mr. 
Effinger's theories on investment."— 
Edward Streeter, Vice President, The 
Fifth Avenue Bank of New York. $1.50 








INVESTMENT TIMING 
BY FORMULA PLANS 











Today's Approach to Investment 
Programs. 


By H. G. Carpenter 


C— A leading investment counsellor de- 
scribes successful and tested methods 
for operating investment programs by 
formula plans without depending on 
market forecasts. Material is based on 
modern research and current estab- 
lished investment programs. $2.00 


Indicate in the box after each title 
the book(s) you desire and send 
this ad with your check to 


Department 32 
HARPER & BROS., 
49 E. 33rd St, N. Y. 16, N. Y. 
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Trade Indicators 





 —_ 1947. ‘ 1946 

: Sept. 13 Sept. 20 Sept. 27 Sept. 2 
Electrical Gutpat. (WH). i........... 5,053 4.977 4,956 4,518 
§Steel Operations (% of Capacity)....... 89.4 94.1 94.4 90.2 
Freight Car Loadings (Cars)............ 922,360 931,072 932,000 916,488 


Sept. 16 Sept. 17 Sept. 24 Sept. 3 
{Total Loans, 94 Cities (Fed. Res. Mbrs.) $21,319 $21,383 $21,569 $18,040 





{Total Commercial Loans................ 12,719 12,858 12,935 10,068 
Tiotal BrGWere Dans... . ss. cco ccccs cee. 1,047 924 933 1,515 
{Money in Circulation................... 28,742 28,633 28,556 28,448 
{Brokers’ Loans (New York City)....... 823 711 734 1,144 





000,000 omitted. §As of the following week. +Estimated. 


N. Y. S. E. Market Statistics ° 











‘ September. 
Closing Dow-Jones Averages: 2 2s 26 27 29 30 
arr ieeage RE Oe 176.39 175.29 17486 175.85 177.49 
pion dicing EE ee Pe 47.95 47.54 47:43 | 47.72 484 
gS es ae a 35.13 34.95 35.02 35.20 25.26 
See re 62.21 63.21 62.69 | 63.04 63.63 
Details of Stock Trading: 
Shares Sold (000 omitted)....... 570 770 640 | 740 960 
ee a ee 851 965 913 | 973 999 
Number of Advances........... 391 250 278 | 454 566 
Number of Declines............. 266 606 395 279 241 
Number Unchanged............. 194 209 240 Exchange 240 192 
New Highs for 1947............. 7 14 8 Closed 14 22 
New Lows for 1947............. 14 25 26 | 29 24 
Bond Trading: 
Dow-Jones 40-Bond Average.... 101.60 101.26 101.13 | 100.90 100.85 
Bond Sales (000 omitted)....... $2,520 $3,880 $3,360 | $3,780 $3,900 
*Average Bond Yields: “Sept.3 Sept.10 Sept. 17 ei Sept. 24 High Low 
FES eel OY SO 2.523% 2.538% 2.572% 2.584% 2.584% 2.505% 
| SES eee 2.781 2.802 2.831 2.848 2.848 2.747 
ee Ae ee 3.062 3.067 3.096 3.110 3.117 3.001 
*Common Stock Yields: 
50 Industrials ...... 5.01 5.16 5.08 5.17 5.29 4.23 
20 Railroads ....... 6.37 6.49 6.43 6.55 7.77 5.95 
20 Utilities ......... 4.65 4.72 4.71 4.73 4.73 3.44 
7 Stecks £55..60.4.. 5.04 5.17 5.10 5.19 5.27 4.26 





*Standard & Poor’s Corporation. 


The Most Active Stocks—Week Ended September 30, 1947 


Traded Sept. 23 Sept. 30 Change 


Shares -——Closing ——_,, Net 
Tetens CNS Soi don vas cccdaabeee 108,800 545% 56 +1% 
International Te]. & Tel..........60.c005% 50,500 1034 12% +1Y% 
ne 5 et | ee, ee ae ee Pl 50,300 12% 12 —%¥% 
Columbia Gas & Electric................. 49,800 11% 12% +% 
Commonwealth & Southern.............. 46,000 3 aa F 
Standard Gas & Electric #4 pf............ 43,400 27% 2934 +2Y% 
Seleatlier . TT oi ois ndvrerionwmmanwu se 41,900 34% 36% +2% 
ee Oe ee ere weer ee ae 35,400 434 5 +¥% 
International Paper...............sese0e. 34,100 4934 5414 +44 
Graham-Paige Motor.................05- 30,100 33% 4y, + “HF 
COE i igicco dee keccvacecanssuceate 26,700 58% 595% +1% 
National Distillers Products.............. 26,600 2134 22% +1% 
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...CNOERWOOO Sweees atiae ald Compariton 


You touch the keys... your typewriter does the work! 
Electric Keyboard + Electric Space Bar - Electric Shift Key + Electric Back Spacer 
Electric Tabulator + Electric Shift Lock + Electric Carriage Return and Line Spacing 


Get ready to enjoy the easiest-oper- 
ating typewriter you’ve ever 
imagined! 

Completely new, the Underwood 
All-Electric is the world’s most 
beautiful typewriter. Mechani- 
cally, it is the product of the best 
overall experience in typewriter 
engineering and design—backed by 
more than 50 years’ experience in 
manufacturing typewriters. 

On the new Underwood every 
key responds electrically and evenly 
to your lightest touch. You'll be 
delighted, as well as surprised, at 


the perfection of work you attain 
with so little effort. 

Your local Underwood represen- 
tative will be glad to demonstrate 
the new All-Electric for you . .. and 
let you try it. Ask him today. 


Underwood Corporation 


Typewriters ... Adding Machines... Ac- 
counting Machines . .. Carbon Paper .. . 
Ribbons and other supplies 


One Park Avenue New York 16, N. Y. 


Underwood Limited, 135 Victoria Street, 
Toronto 1, Canada 


Sales and Service Everywhere 


Underwood ... Gyoowrilee Jeader of the Wold 


Cc. J. O'BRIEN, INC. 
FORE N.Y. 
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